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If  you  won’t  help  train  young  newspapermen, 
don’t  complain  if  you  can’t  find  any. 


Everyone  in  the 
communications  business 
today  should  take  an 
active  interest  in  the 
people  who’ll  be  in  it 
tomorrow. 

Getting  out  and 
showing  students  what 
journalism  is  really  all 
about  is  the  best  way 
to  attract  the  brightest 
graduates. 

Our  experience  with 
high  school  journalism 
workshops  has  shown  us 
how  much  effect  this 
kind  of  professional  inter¬ 
est  can  have. 

On  students  and 
Globe  staffers  both. 

We’d  like  to  suggest 


you  consider  sharing  your 
knowledge  and  experi¬ 
ence  with  high  school  or 
college  students. 

When  you  realize 
the  kids  you’ll  be  talk¬ 


ing  to  might  be  sitting 
around  your  city  room  in 
a  few  years,  your  efforts 
will  seem  even  more 
worthwhile. 
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COAST  TO  COAST 

$125  thou  to  push 
American  Express 


By  DICK  MAURICE 
Copley  News  Service 

No  wonder  KARL 
MALDEN,  the  top-cop  on 
TV’s  “Streets  of  San  Fran¬ 
cisco”  is  smiling.  Besides  his 
large  salary  on  his  show,  he 
receives  $125,000  a  year,  for 
urging  you  to  avoid  theft  of 
your  ca^  by  carrying  Amer¬ 
ican  Egress  travel  checks. 

Other  top  stars  have  found 
there’s  lots  of  money  to  be 
made  doing  commercials. 
HENRY  FONDA  earns  a  neat 
$275,000  a  year  from  com¬ 
mercials.  KIRK  DOUGLAS  is 
richer  by  $150,000.  TELLY 
SAVALAS  gets  a  staggering 
$200,000.  But  GREGORY 
PECK  outdoes  them  all.  He 
gets  $1  million. 

+  +  + 

Can  the  Six-Million  Dollar 
Man  find  lasting  love  with  an 
Angel?  Close  Mends  say  no 
-  not  if  LEE  MAJORS  and 
FARRAH  FAWCETT- 
MAJORS  continue  with  their 
own  shows.  Both  want  out  of 
their  series  because  they  now 
realize  it  is  affecting  their 
marriage.  Minor  separations 
to  avoid  confrontations  have 
proved  to  be  unsuccessful  in 


keeping  the  marriage  to¬ 
gether.  It  seems  for  two 
superegos,  there  can  be  only 
one  star  in  the  family.  But 
which  one?  —  Lee  or  Farrah? 
Only  time  will  tell.  Could  the 
answer  be  starring  in  their 
own  show,  together? 

+  +  + 

EARL  HOLLIMAN  told  me 
he’s  glad  he  doesn’t  have  to 
kiss  ANGIE  DICKINSON  on 
their  show  “Police  Woman.” 
Why?  It  seems  Angie  is  ad¬ 
dicted  to  dill  pickles.  She 
keeps  a  two-gallon  jar  in  her 
dressing  room  and  eats  them 
on  the  set  all  the  time. 

+  +  + 

They’ve  had  everything 
else  on  daytime  soap  operas, 
so  they’ve  decided  to  show  a 
gay  love  story.  Don’t  snicker. 
The  NBC  programming 
honchos  told  the  Gay  Task 
Force  there  are  no  taboos 
against  it  and  there’s  a  strong 
possibility  such  a  tale  will  be 
worked  into  one  of  its  day¬ 
time  soap  operas  soon. 

-I-  +  + 

Recently  ED  McMAHON 


told  me  his  most  embarrass¬ 
ing  moment. 

“One  of  the  worst  moments 
I  ever  had  was  on  television 
doing  a  live  commercial.  It 
was  for  a  tape  recorder  and  I 
was  supposed  to  press  down 
on  a  couple  of  buttons  and 
record  my  voice  and  then 
play  it  back  right  on  the  air.  It 
was  a  brand-new  sponsor  so  I 
practiced  it  a  million  times  in 
my  office  and  it  went  just 
great. 

“Well,  that  night,  I  pressed 
down  to  record  my  voice  and 
theoretically  I’d  recorded  it. 
Then  I  was  supposed  to  re¬ 
wind  the  machine  back  to 
where  I  started. 

“Would  you  believe  I 
couldn’t  get  that  machine  to 
go  back?  I  pressed  every  but¬ 
ton.  So  I  said,  ‘Believe  me 
friends,  this  is  a  great  piece 
of  equipment’  and  I  did  a 
whole  make-good  right  on  the 

air 

“I  swear  that  is  about  the 
worst  thing  that  has  ever 
happened  to  me.” 

+  +  + 

One  of  television’s  most 
beautiful  young  actresses  is 
having  a  fit  because  her  long 
and  beautiful  locks  are  falling 
out  by  the  handful.  In  a  state 
of  panic  she’s  been  running 
around  town  seeing  several  of 
our  leading  dermatologists 
but,  unfortunately,  no  one  can 
help  her.  If  someone  doesn’t 
come  to  her  aid  shortly,  I’m 
afraid  she  is  going  to  look 


mwe  like  a  he  than  a  she! 

+  +  + 

Over  coffee  strong  enough 
to  send  EL  EXIGENTS  up 
the  Amazon  for  good,  TONY 
RANDALL  told  me  about  his 
traumatic  experience  on  his 
wedding  night.  Tony  locked 
himself  in  the  bathroom  vio¬ 
lently  ill  while  his  wife 
pounded  on  the  door.  Tony 
was  suffering  from  ptomaine 
poisoning.  What  advice  would 
he  give  to  a  bridegroom  on  his 
wedding  night?  “Don’t  eat 
before  sex!” 

+  +  + 

CAROL  BURNETT  has 
roughly  calculated  that  she 
has  answered  2,300  questions 
from  her  studio  audience  dur¬ 
ing  the  many  years  of  her 
show.  And  the  most  popular 
question  of  all  is  still,  “Will 
you  let  us  hear  your  Tarzan 
yeU?” 

+  +  4- 


Now  I’ve  heard  everything ! 
Game  show  jx-oducer,  BOB 
STEWART,  who  gave  us  the 
“$10,000  Pj^amid”  wants  to 
make  you  at  home  part  of  the 
show.  He’s  presently  working 
on  an  idea  where  the  home 
viewer  will  be  able  to  partici¬ 
pate  actively  by  punching  out 
a  series  of  coded  numbers  on 
a  device  which  will  be  at¬ 
tached  to  his  TV  set  at  home. 
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(.opiey  News  Service 

P  ().  Box  190 

San  DieKo,  CA  9J  I  1 2 


lust  check  and  we 'll  send  you  samples 

n  Sports  Trivia  —  cartoon  quiz 
Z:  Of  Course.  A  Horse  —  care  and  training 
~  Phyllis  Schlatly  —  political  writer 
~  Where  Are  You  Now  —  sports  heroes  update 

Tween  1 J  and  ’()  —  teen-agers'  question  and  answer 


Name 

Organization  Title 


Address 


Phone 


I _ 


1 

.J 


Coast-to-Coast 

Celebrities 

Let  your  readers  in  on  what's  going 
on  with  the  celebrities  we  all  know. 
Your  paper  gets  one  column  per 
week  plus  a  monthly  bonus  column. 
Use  the  coupon,  or  write,  wire  or 
call  John  Moon  or  Ron  Wells  at 
Copley  News  Service,  P.O.  Box 
190,  San  Diego,  CA  92112,  CH) 
299  31. H. 


Serving  the  needs  of  newspapers 


City 


State 


Zip 


The  Big  3  Sports  Features... 

Natvratly  they*re  from  King  Features 

Authoritative  instruction  strips  carrying 
the  most  promotable  names  in  their  field 


JACK  NICKLAUS 
Play  Better  Gol£ 

The  feature  that  towers  over  all  others  in 
its  field — in  readership  and  for  the  respected 
by-line  of  the  man  Golf  Magazine  calls  "the 
greatest  player  in  the  history  of  the  game." 

Available:  3  times  a  week.  For  release  each  Monday, 
Wednesday  and  Friday.  Serviced  in  strip  format  in  4 
columns.  It  can  be  conveniently  stacked  in  2-col.  size. 


STAN  SMITH 
Tennis  Class 

The  helpful  instruction  strip  in  America's 
fastest  growing  sport,  by  the  pro  ranked  No. 
1  for  three  successive  years  by  the  U.S. 
Lawn  Tennis  Association. 

Available:  3  times  a  week.  For  release  each  Tuesday, 
Thursday  and  weekend.  Serviced  in  strip  format  in  4 
columns.  It  can  also  be  stacked  in  2-col.  size. 


Recreational  Features  with  Reader  Impact 


For  information  on  availability,  samples  and  terms,  call 
Dick  Fales,  National  Sales  Director,  toll  free  at 

800-223-7384  (In  New  York  call  collect  212-682-5600) 

Featssres 

235  East  45th  Street,  New  York,  N.Y.  10017 


Available:  Once  a  week.  For  weekend  release. 
Serviced  in  strip  format  in  4  columns.  It's  stack- 
able  in  2  columns. 


CURT  GOWDY 
Fish  and  Game  Tips 

An  outdoorsman  whose  expertise  is  known  to 
every  sportsman  provides  authoritative  instruction 
for  novice  and  veteran  in  all  types  of  fishing  and 
hunting,  in  every  type  of  water  and  terrain. 


An  editor’s  plan 
to  liold  readers 


How  do  you  create  a  newspaper  that  holds 
reswiers  day  after  day,  year  aiter  year? 

St.  Petersburg  Times  Executive  Editor  Robert 
J.  Haiman  believes  you  do  it  by  designing  a 
newspaper  which  can  be  read  quickly,  \mderstood 
easily,  is  relevant  to  readers’  interests...and  which 
competes  vigorously  in  a  highly  visual  world. 

As  a  popular  conference  speaker,  he’s  outlined  for 
editors,  publishers,  circ\alation  directors  and 
advertising  executives  the  practical  points  of 
attracting  and  holding  readers. 

To  do  this,  Haiman  says,  a  newspaper  needs: 

—  a  compelling  front  page  with  several  large 
headlines,  teasers  to  inside  stories,  digest  items 
that  teU  news  qmckly. 

—  strong  color  and  good  maps,  charts  and 
illxistrations  that  make  it  easy  to  imderstand 
comphcated  stories. 

—  sohd  business  and  financial  sections.  Coverage 
of  local  sports.  News  of  churches  and  rehgion. 
Hard-hitting  cons\imer  reporting  that  saves 
readers  monqy.  Turned-on  stories  about  leisure 
and  the  self-interests  of  readers. 

—  editorial  pages  that  pubUsh  all  sides  of 
controversial  issues,  including  the  opinion  of 
readers.  A  policy  of  correcting  every  mistalte. 

At  The  St.  Petersburg  Times,  Haiman  leads  a 
spirited  effort  to  deliver  a  newspaper  readers  will 
buy...and  won’t  set  aside. 

An  effort  that  pays  off  in  growing  readership 
on  Florida’s  West  Coast. 
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FEBRUARY 

27-March  2— Inter  American  Press  Association,  Hotel  President,  Cancun, 
Mexico. 

27-March  3— Pennsylvania  Press  Institute  Reporters  Training  Seminar, 
PNPA  Press  Center,  Harrisburg,  Pa. 

27-March  4— International  Newspaper  Promotion  Association/American 
Newspaper  Publishers  Association  Marketing  Seminar,  Woodlands 
Inn,  Houston,  Texas. 


MARCH 

2-3— Hendrix  Users  Group,  Radisson  Plaza,  Charlotte,  N.C. 

2-5— New  York  Press  Association,  Mid-Winter  convention,  Americana  Inn, 
Albany. 

2- 5— Southern  Newspaper  Publishers  Association,  mid-winter  board/ 

committee  meetings.  The  Breakers,  Palm  Beach,  Florida. 

3- 4— Newspaper  Graphics  Seminar.  Western  Newspaper  Foundation, 

Arizona  State  University.  Tempe. 

5-7— New  York  State  Publishers  Association,  Marriott  Inn,  Syracuse. 
7-9— International  Press  Institute  General  Assembly.  Lakeside  Interna¬ 
tional  Hotel,  Canberra.  Australia. 

12-17 — Penney-Missouri  Awards  Workshop,  University  of  Missouri,  Co¬ 
lumbia. 

15- 17— America'East  78  Newspaper  Production  Conference,  Philadel¬ 

phia  Marriott. 

16- 18— Circulation  Management  Seminar,  Western  Newspaper  Founda¬ 

tion,  California  State  Polytechnic  University,  San  Luis  Obispo. 

17- 18— Society  of  Professional  Journalists.  Sigma  Delta  Chi  Region  3 

Conference.  Mobile,  Ala. 

17-19 — Mid  America  Press  Institute,  Seminar  on  Designing  and  Packag¬ 
ing  a  Newspaper,  Bel  Air  Hilton,  St.  Louis. 

17-19— Northwest  Mechanical  Conference,  Kahler  Hotel,  Rochester. 
Minn. 

19-22— International  Newspaper  Promotion  Association  circulation 
promotion  seminar,  Hyatt  O’Hare,  Chicago. 

19-22— Southern  Newspaper  Publishers  Association  Foundation,  “News¬ 
paper  Research  and  How  to  Use  It,”  Harte-Hanks  Communications, 
Dallas. 

22-24— International  Circulation  Managers  Association,  circulation  semi¬ 
nar,  Virginia  Commonwealth  University,  Richmond. 

26-31 —Oklahoma  Press  Association  advertising  short  course,  Oklahoma 
City. 

30-April  1— Oklahoma  Press  Association  newspaper  management  semi¬ 
nar,  Oklahoma  City. 

30- April  1 — Pennsylvania  Society  of  Newspaper  Editors,  Seminai  on 

Reporting  Crime,  William  Penn  Hotel,  Pittsburgh. 

31 - April  1— Society  of  Professional  Journalists,  Sigma  Delta  Chi  Region  4 

Conference,  Akron,  Ohio. 

31 -April  1— Society  of  Professional  Journalists.  Sigma  Delta  Chi  Region 
12  Conference,  New  Orleans,  La. 

31-April  2— Women  in  Communications,  Inc.  Midwest  Region,  Wichita, 
Kans. 


APRIL 

1- 2— North  Carolina  Press  Association  Mechanical  Conference.  Jane  S. 

McKimmon  Extension  Education  Center.  North  Carolina  State  Uni¬ 
versity,  Raleigh,  N.C.  and  Hilton  Inn. 

2- 4— Suburban  Newspapers  of  America,  circulation  conference,  Marriott 

Hotel,  Cleveland. 

2-4— Central  States  Circulation  Managers  Association  Conference, 
Executive  Inn,  Evansville,  Ind. 

5— New  England  Advertising  Research  Day,  Advertising  Research  Foun¬ 
dation,  Sheraton-Boston. 

5- 9— Pacific  Area  Newspaper  Production  Association  annual  conference, 

Hyatt  Kingsgate  Hotel,  Sydney,  Australia. 

6—  New  England  AP  News  Executives  Association,  spring  meeting,  Shera¬ 

ton  Tara,  Framingham,  Mass. 

6-7 — Tennessee  Press  Association,  advertising  conference,  Nashville. 

6- 8— Seminar  for  Weeklies,  co-sponsored  by  Pennsylvania  Newspaper 

Publishers  Association/Penn  State  University/National  Newspaper 
Foundation,  Pennsylvania  Press  Institute;  Pennsylvania  Newspaper 
Publishers  Association  Press  Center,  Harrisburg.  Pa. 

7- 8— Editorial  Writing  Seminar,  Western  Newspaper  Foundation,  Univer¬ 

sity  of  Southern  California,  Los  Angeles. 
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Intiocluciiig  the  first 
syndicated  busness  column 
with  a  sense  of  humor. 


Giving  You  The  Business 

by  BUI  Regardie 


“For  Lunch,  III  Have  (he  Sake  and  Raw 
Fbh” 

Bethlehem  Steel  lost  nearly  $450 million 
in  1977  which  does  not  add  up  to  a  very  good 
year,  nor  much  of  a  tribute  to  its  manage¬ 
ment.  In  fairness,  however,  American  steel 
has  been  facing  some  very  severe  competi¬ 
tion  from  Japan. 

Since  Japan's  steel  industry  was  entirely 
rebuilt  after  the  war,  its  mills  are  modem  and 
much  more  efficient  than  our  mostly  anti¬ 
quated  plants.  Furthermore,  maybe  Japan 
has  been  dumping— selling  steel  at  lower 
prices  in  this  country  than  in  Japan,  in  order 
to  keep  its  plants  and  economy  running  at 
full  blast. 

The  steel  industry  being  merely  the 
latest  victim  of  Japanese  "ingenuity,"  it  was 
only  a  matter  of  time  until  American  busi¬ 
nesses  joined  together  to  do  something  about 
it.  Just  last  weekend,  presidents  of  some  of 
America's  largest  corporations  met  for  a 
secret  tete-a-tete  at  a  luxurious  corporate 
hideaway  in  the  Florida  Keys.  Present  were 
GM.  RCA,  Burlington,  Harley-Davidson, 
Zenith,  Bethlehem.  McDonald's,  and  for 
balance,  Sidney  Fishbum. 

Fishbum.  president  of  Fishbum's  Fam¬ 
ily  Shoe  Store  in  Ames,  Iowa,  was  selected 
to  attend  by  a  still  functioning  RCA  com¬ 
puter,  as  a  typical  small  businessman.  Just 


before  GM's  Lear  jet  picked  him  up,  Sidney 
called  me  to  ask  if  this  kind  of  meeting  was 
legal.  We'd  been  business  schoolmates  and 
remained  close  friends  after  he  returned  to 
his  family  business.  1  couldn't  foresee  any 
legal  problems  but  1  told  him  I'd  really  be 
curious  if  anything  interesting  happtened. 
like  price  fixing. 

Sure  enough,  early  Monday  morning 
Sidney  called  with  an  "incredible  story." 

“Tell  me  everything."  I  demanded. 

"First, "said  Sidney  ."Fitzgerald  was  right. 
The  rich  really  are  different.  I  tell  you,  these 
big  shots  know  how  to  live."  He  proceed¬ 
ed  to  fill  me  in  on  all  the  details— food,  drink, 
accommodations,  transportation  ...  He  was 
especially  excited  that  he'd  been  made  privy 
to  the  finest  corporate  thinking  and  intelli¬ 
gence  in  the  world. 

“When  we  sat  down  for  our  first  session, 

I  was  a  little  worried.  The  rest  of  the  guys 
around  the  table  were  clearly  concerned, 
too.  They  couldn't  see  any  end  to  the  Japan¬ 
ese  invasion.  A  couple  of  them  were  really 
terrified.  Remember,  most  of  these  guys 
here  fought  in  World  War  II.  One  of  them 
said  he  didn't  see  much  difference  between 
today's  assaults  and  the  kamikaze  attacks  on 
his  destroyer  in  1945.  As  he  vividly  recounted 
the  story,  building  up  to  the  climax,  another 
of  the  presidents,  after  breaking  out  in  a  cold 
sweat,  dove  under  the  table." 

"What  happened  next'/"  I  asked  anxi¬ 
ously. 

"After  a  short  break  during  which  a 
doctor  administered  gin  intravenously,  the 
meeting  resumed.  Everyone  agreed  that  we 
had  to  act  quickly.  Otherwise,  it  would  only 
be  a  matter  of  a  few  years  until  we'd  be 
bowing  to  each  other  instead  of  shaking 
hands.  And  it  would  be  sake  and  raw  fish  for 
lunch  rather  than  Pouilly  Fuisse  and  broiled 
trout." 

"So  what  are  you  guys  going  to  do  about 
all  thi;‘?"  I  asked  as  1  started  thinking  about 
moving  to  Canada  or  the  Fiji  Islands. 

“Relax,"  Sidney  said  reassuringly.  “It 
took  us  all  weekend  to  come  up  with  a  plan, 
but  we  did.  It's  brilliant!  And  it  was  my  idea 
—accidentally,  of  course.  We  had  gone 


through  50  different  ideas  but  none  of  them 
was  right.  Then  I  had  this  brainstorm.  At 
first  there  was  dissention." 

I  could  feel  the  change  in  Sidney's  voice 
as  his  confidence  built,  then: 

"We're  going  to  make  Japan  the  51st 
state.  We'll  wrap  them  up  so  tightly  in  our 
customs,  our  banking— we're  still  on  top 
there— and  the  entire  American  way  that  a 
few  months  after  they're  admitted,  all  our 
problems  will  be  over." 

It  sure  seemed  to  make  sense— except 
the  part  about  the  banking.  I  felt  much 
better  knowing  Sidney  and  his  boys  were 
looking  out  for  me.  But  1  could  still  see  some 
problems. 

"Sidney."  I  asked.  "What  about  the 
language  differences'/  The  customs'/  The 
culture  shock'.*" 

“No  problem,"  he  assured  me.  “We  as¬ 
similated  the  Eskimos  easily  enough.  And 
the  Hawaiians.  And,  Puerto  Ricans." 

“But  would  the  Japanese  people  go 
along  with  it'/" 

“Of  course."  said  Sidney.  “GM's  presi¬ 
dent  unveiled  a  new  Gallup  poll  of  the 
Japanese  people  that  showed  their  over¬ 
whelming  subconscious  approval.  Look, 
baseball  is  their  number  one  sport.  The 
McDonald's  in  downtown  Tokyo  does  stand¬ 
ing  line  business.  Besides  we'll  toss  in  a 
Bloomingdale's  and  the  Japanese  women  will 
force  their  husbands  to  go  along.  Further¬ 
more.  the  saving  of  not  having  to  maintain  a 
separate  armed  forces  would  take  up  any 
slack  caused  in  their  economy." 

It  was  obvious  that  Sidney  really  had 
enjoyed  his  weekend,  but  I  still  wasn't  totally 
sold  on  Sidney's  plan  getting  through. 

“With  the  Madison  Avenue  advertising 
campaign  we're  going  to  mount,  it  will  sail 
through."  Sidney  said  confidently.  “Look  at 
it  this  way.  I've  got  to  admit  that  I  had  real 
doubts,  too.  But  then  one  of  the  men  there 
pointed  out  that  this  was  the  same  group 
that  worked  together  in  '68  and  72  to  sell 
Nixon  as  President.  After  that,  selling  Japan 
to  the  American  public  (and  vice  versa)  has 
got  to  be  a  piece  of  cake." 

You  know,  I  think  Sidney  has  a  point. 


Introducing  the  first  syndicated  business  column  with  a  sense  of  humor. 

“Giving  You  The  Business.” 

Even  when  the  market  plummets  and  the  interest  rate  soars,  “Giving  You  The  Business"  still  brings 
a  smile  to  an  executive’s  face. 

More  important,  it  dramatically  increases  readership  of  your  business  page.  You’ll  find  that  people 
who  rarely  turn  to  the  financial  section  become  avid  fans  of  this  one  column. 

And  advertisers  who’ve  stayed  away  from  this  part  of  your  paper  will  be  surprised  by  the  results. 

Written  by  William  Regardie,  a  former  DPI  correspondent  and  currently  a  \/\^shington,  D.C. 
magazine  publisher,  "Giving  You  The  Business”  is  available  for  a  limited  time  on  a  trial  basis. 

The  column  is  presently  being  syndicated. 

Please  direct  all  inquiries  to  Regardie  Publications,  8401  Connecticut  Avenue,  Chevy  Chase, 
Maryland  20015.  (301)  986-1330.  ©Regardie  Publications  1978 
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“CO-OP  IS  NOT 
MYSTERIOUS!” 

NOW,  it's  simple  and  profitable  with  .  .  . 

CO-OP  78 


Thousands  of  Co-op  dollars  are  yours  when 
you  use  this  simplified  program  of  ready  to 
go  ads  and  information  designed  exclu¬ 
sively  for  our  customers.  Over  35  pages  of 
Co-op  materials  from  leading  manufac¬ 
turers  are  included  in  your  April  Ad  Builder 
shipment. 

Ad  Builder  .  .  .  the  total 
selling  system 

For  additional  information  write  today! 

Multi-Ad  Services,  Inc. 

P.O.  Box  806 
Dept.  B 

Peoria,  HI.  61652 


The  Minneapolis  Star  and  Tribune  Company  has  completed 
acquisition  of  all  outstanding  stock  in  Consolidated  Broadcast¬ 
ing  Company,  licensee  of  television  station  WDRB  in  Louis¬ 
ville,  Ky. 

The  transfer  of  control  of  WDRB,  an  independent  UFH 
station,  has  been  approved  by  the  Federal  Communications 
Commission.  The  purchase  price  was  $6,500,000. 

In  August,  1976,  The  Star  and  Tribune  Company  divested 
itself  of  its  479'e  ownership  in  the  WCCO  television  and  radio 
stations  in  Minneapolis  as  part  of  a  transaction  which  re¬ 
moved  all  newspaper-television-radio  cross  ownership  in  the 
Minneapolis-St.  Paul  market. 

Station  WDRB  went  on-the-air  in  February  of  1971,  under 
the  leadership  of  general  manager  Elmer  F.  Jaspan.  Jaspan 
will  continue  to  manage  the  television  station  under  the  new 
ownership. 

“We  believe  the  Louisville  market  offers  a  very  attractive 
growth  opportunity,"  Silha  said.  “As  Minneapolis  has  done 
in  the  recent  past,  Louisville  is  engaged  in  substantial 
downtown  rebuilding  and  has  recently  completed  a  new  con¬ 
vention  center.  Louisville  also  has  a  number  of  significant 
cultural  organizations  and,  of  course,  is  the  site  of  America's 
most  famous  horse  race.” 

Operating  divisions  and  affiliates  of  the  Minneapolis  Star 
and  Tribune  Company,  in  addition  to  the  Minneapolis  Star 
and  Tribune  include:  KTVH,  a  VHF  affiliate  of  CBS  in 
Whichita-Hutchinson,  Kansas;  the  Rapid  City  (S.D.)  Jour¬ 
nal;  the  Great  Falls  (Montana)  Tribune;  the  Sentinel  weekly 
newspapers  in  the  Denver  metropolitan  area,  the  Times 
weekly  newspapers  in  the  Baltimore  metropolitan  area; 
Harper's  Magazine,  New  York;  and  the  Cambridge  Market¬ 
ing  Group,  a  public  opinion  and  market  research  firm.  New 
York. 

The  Company  also  owns  approximately  40%  of  Harper  & 
Row  Publishers  Inc.,  New  York. 

^  ^ 

In  a  Transaction  handled  by  W.  B.  Grimes  &  Co,,  media 
brokers  of  Washington,  D,C.,  Ogden  Newspapers  has  pur¬ 
chased  the  weekly  iMke  Placid  News  from  Ed  and  Barabara 
Hale, 

The  News  was  established  in  1905  and  has  been  owned  by 
Mr.  and  Mrs.  Hale  since  1974.  During  this  period  it  won 
many  awards  from  the  New  York  Press  Association  and  was 
active  in  the  successful  campaign  to  bring  the  1980  Winter 
Olympics  to  Lake  Placid. 

Ogden  Newspapers  is  a  third-generation  family  owned 
group  of  daily  and  weekly  newspapers  headed  by  Ogden 
Nutting  and  founded  in  1890.  It  is  headquartered  in  Wheel¬ 
ing,  West  Virginia,  where  it  publishes  the  News- 
Intellif’encer.  Its  newspapers  are  located  in  West  Virginia, 
New  York  State,  Missouri,  Iowa,  and  Florida. 

*  ♦  * 

Washington  now  has  2,788  news  correspondents  in  its  press 
corps,  the  largest  concentration  anywhere  in  the  world,  accord¬ 
ing  to  the  newly-published  1978  edition  of  Hudson's  Wash¬ 
ington  News  Media  Contacts  Directory. 

The  256-page  volume  lists  2433  publications  and  radio-tv 
outlets.  Since  last  year’s  edition,  41 1  publications  have  been 
added  and  182  deleted.  Five  hundred  ninety-six  correspond¬ 
ents  have  been  added,  and  509  deleted. 

One  feature  of  the  directory  is  the  listing  of  such  specialties 
as  energy,  business,  environment,  science,  etc.  for  major 
new  outlets,  both  print  and  electronic. 

The  volume  is  priced  at  $48  and  can  be  ordered  from  the 
directory's  office  at  2626  Pennsylvania  Ave.,  N.W.  Wash¬ 
ington,  D.C.  20037. 
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Squandering  Our  Inheritance 


The  U.S.  Senate  will  shortly 
open  debate  on  ratification  of 
the  two  treaties  by  which 
President  Carter  proposes  to 
surrender  ownership  and  con¬ 
trol  of  the  Panama  Canal  to 
the  government  of  Panama. 

This  is  the  same  man  who 
solemnly  pledged  as  a  candi¬ 
date  that  he  would  never  give 
up  effective  or  practical  con¬ 
trol  of  the  canal.  But  then, 
Americans  are  getting  used  to 
broken  promises  from  the  man 
in  the  White  House. 

If  Jimmy  Carter  had  set  out 
deliberately  to  divide  and  po¬ 
larize  this  nation,  he  could  not 
have  devised  a  better  way  to 
do  it  than  with  these  treaties 
he  is  trying  to  peddle  to  the 
people —  and  through  them  to 
a  two-thirds  majority  of  the 
Senate. 

As  matters  stand,  the  treat¬ 
ies  amount  to  an  abject  sur¬ 
render  of  legitimate  U.S. 
rights,  secured  in  perpetuity 
by  the  1903  treaty,  upon  which 
the  investment  of  hundreds  of 
millions  of  American  dollars 
was  based. 

The  first  treaty  would  turn 
over  the  American-built  canal 
lock  and  stock  to  Panama  by 
the  year  2000.  Not  only  that, 
but  it  is  proposed  that  we 
guarantee  the  payment  to 
Panama  of  a  princely  sum  in 
foreign  aid,  loans  and  higher 
tolls  for  accepting  this  gift. 

The  second  treaty  purports 
to  neutralize  the  Canal  Zone 
and  assure  passage  to  the 
ships  of  all  nations.  But  there 
is  nothing  that  spells  out  the 
priority  right  of  U.S.  naval 


‘Come  and  Get  It!’ 


ships  to  “go  to  the  head  of  the 
line”  or  provides  for  access  by 
U.S.  military  forces  in  the 
event  the  canal  came  under 
attack. 

What  we  have  instead  is  an 
unsigned  memorandum  of  un¬ 
derstanding  between  Presi¬ 
dent  Carter  and  Panama’s  dic¬ 
tator,  Gen.  Omar  Torrijos,  that 
deals  with  U.S.  rights  in  emer¬ 
gencies. 

This  glaring  flaw  has  al¬ 
ready  been  formally  recog¬ 
nized  by  the  Senate  Foreign 
Relations  Committee,  which 
voted  13-1  last  week  to  recom¬ 
mend  adding  the  memoran¬ 
dum  as  an  amendment  to  the 
treaty.  But  there  is  a  sharp  di¬ 


vision  of  opinion  on  whether 
this  would  require  another  ple¬ 
biscite  by  the  Panamanian 
people. 

Many  valid  arguments  can 
and  have  been  made  against 
the  treaties,  among  them  the 
historic  instability  of  Panama¬ 
nian  governments,  the  present 
regime’s  record  as  one  of  the 
worst  violators  of  human 
rights  in  the  hemisphere,  and 
Torrijos’  Marxist  leanings. 

What  matters  most  is  the  vi¬ 
tal  security  and  economic  in¬ 
terests  of  The  United  States. 
They  would  not  be  protected 
by  squandering  the  inheri¬ 
tance  of  all  Americans  in  the 
Panama  Canal. 


prioniy  rigni  Ol  U.O.  Uavai  vicaty.  uut  tucnc:  AO  o  i9Aia.i.p  *  »**»«..*** 
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John  Fitzgerald,  Reporter,  Newport  Bureau,  The  Providence  Journal 

Two  years  ago,  The  Providence  Journal  Company  converted  to  electronic  editing. 
This  made  their  30-year-old  teletypewriter  system  of  news  gathering  completely  obsolete.  So 
they  called  in  their  Bell  System  Data  Communications  Representative,  Bob  Aubin,  who 
recommended  Dataspeed®  40  terminals  in  all  remote  bureaus. 

"You  wouldn’t  believe  the  difference,”  says  John  Fitzgerald,  one  of  four  reporters  in 
the  Newport  Bureau.  "I  don’t  even  use  my  typewriter  as  much.  It’s  much  easier  to  compose  a 
story  on  the  screen.  I  can  correct  errors,  rewrite  whole  paragraphs,  type  phone  notes  without 
the  people  I  call  clamming  up  when  they  hear  the  clatter.  Then,  to  transmit,  I  just  dial  the 
Suburban  Desk  30  miles  away,  hit  the  SEND  key,  and  in  seconds  the  editors  have  my  story 
and  I  have  a  perfect  printout.  Most  reporters  would  give  their  right  arm  for  my  left  pinkie, 
my  key-sending  finger.” 

As  for  the  Main  Office,  it’s  receiving  50,000  words  a  day  of  clean,  accurate  copy, 
with  no  line  tie-ups,  no  re-keying  necessary  and  with  a  way  to  send  queries  and  background 
through  the  system  to  any  bureau. 

Solving  problems  for  newspapers  is  an  all-out  commitment  of  the  Bell  System. 

If  you  haven’t  talked  systems  lately  with  your  Bell  Account  Representative,  your  paper  is 
missing  something. 

The  system  n  the  solution. 


Bell  System 
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Ban  the  books 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


There  is  no  doubt  that  books  about  the  Central  Intelli- 
{jence  Ag'ency  by  former  CIA  agents  who  might  have  been 
privy  to  classified  information,  could  be  a  threat  to  the  oper¬ 
ations  of  that  organization  as  well  as  to  the  security  of  the 
nation. 

But,  few  people  have  considered  that  the  government’s 
attempt  to  stop  publication  of  those  books  constitutes  an 
equally  dangerous  threat  to  the  First  Amendment.  The  De¬ 
partment  of  Justice  is  presently  suing  for  a  life-time  injunc¬ 
tion  and  damages  again.st  Frank  Snepp,  an  ex-CIA  man,  and 
his  book.  Previously,  an  injunction  against  former  CIA 
employe  Victor  Marchetti  was  obtained. 

The  CIA  says  they  are  breaking  their  signed  agreements 
not  to  write  or  talk  about  their  work  with  the  agency.  The 
authors  claim  they  are  trying  to  inform  the  American  people 
about  events  which  it  is  their  right  to  know.  Whether  they 
are  motivated  by  patriotism  or  not,  isn’t  banning  and  cen¬ 
soring  books  an  extremely  severe  and  dangerous  method  for 
our  government  to  employ? 

Postal  reform 

It  is  becoming  increasingly  evident  that  members  of  Con¬ 
gress,  as  well  as  the  users  of  the  postal  service,  are  becoming 
disenchanted  with  the  whole  postal  reorganization  program 
and  the  resulting  decline  in  mail  delivery  service.  Pi'oof  of 
this  is  a  postal  reform  bill  H.R.7700  giving  greater  recogni¬ 
tion  to  the  public  service  aspect  of  the  postal  service  which 
was  to  come  before  the  House  last  week. 

Instead,  President  Carter  personally  intervened  and  the 
bill  was  removed  from  the  House  calendar.  This  action  pre¬ 
vented  the  people  from  expressing  their  wishes  through 
their  elected  representatives  and  is  contrary  to  the  “open 
government’’  Carter  pledged. 

Post  VS.  Times 

Was  it  journalistic  enterprise,  dirty  pool,  or  illegal  for  the 
Washington  Post  to  secure  and  publish  much  of  H.R.  Halde- 
man’s  book  “The  Ends  of  Power’’  scooping  the  New  York 
Times  which  had  bought  the  rights  and  sold  the  series  to 
many  other  newspapei’s? 

Editors  will  argue  about  it  for  a  long  time.  They  may  also 
argue  about  whether  the  book  is  worth  all  the  argument. 

The  episode  shows  that  journalistic  competition  is  not 
dead.  Instead  of  newspapers  knocking  each  other’s  brains 
out  competitively  in  the  same  city,  the  world  has  shrunk  and 
communication  is  so  rapid  that  now  newspapers  in  cities 
several  hundred  miles  apart  consider  themselves  to  be  in 
competition  with  each  other. 

Who  said  the  glamor  had  gone  out  of  the  newspaper  busi¬ 
ness?  Or,  the  syndicate  business? 


With  which  have  been  merged  The  Journalist  estab¬ 
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FEEDBACK 


By  Vic  Cantone 


THE  LONE  RAN0EK. 


Letters 


KEEP  OUT 

1  am  the  sports  editor  of  a  daily  that 
employs  a  six  person  staff — four  men 
and  two  women.  1  hired  my  first  woman 
sports  staffer  back  in  1970^1ong  before 
it  became  fashionable.  My  two  women 
staffers  cover  it  all  including  pro  football 
and  they  do  not  have  to  force  their  way 
into  the  men’s  locker  room.  By  planning 
ahead  they  have  been  able  to  arrange  to 
meet  both  coaches  and  players  outside 
the  dressing  area.  It  is  against  our  sports 
department  policy  for  either  men  or 
women  staffers  to  visit  locker  rooms  of 
the  opposite  sex. 

What  we  are  talking  about  in  this  mat¬ 
ter  is  not  freedom  of  the  press  or  sex 
discrimination,  but  the  rights  of 
athletes — both  male  and  female — to  keep 
their  locker  room  their  second  home. 
Would  Miss  Rupp  be  willing  to  invite  a 
male  football  player  to  her  newspaper 
office  and  interview  him  while  she  was 
dressing  and  showering  in  the  employe 
locker  room? 

I  feel  certain  there  are  some  women, 
as  well  as  men,  reporters  who  find  such 
rules  a  bit  Victorian.  They  may  argue 
that  they  are  professionals,  not  curiosity 
seekers.  While  that  may  be  true,  news¬ 
paper  people  are  not  doctors  or  nurses. 
There  is  no  need  for  the  press  making 
locker  rooms  coed.  I  feel  confident,  too, 
that  all  reporters  can  obtain  as  good  as 
copy  outside  the  locker  room  as  inside. 

My  main  complaint  about  the  Editor  & 
Publisher  story  (E&P,  Jan.  21)  was  that  it 
was  very  one-sided.  Miss  Rupp  sounds 
at  times  like  a  child  who  has  been  told 
she  can’t  have  any  more  candy.  She  is 
entitled  to  her  belief,  but  what  happened 
to  the  old-fashioned  cannon  of  reporting 
about  telling  both  sides  of  the  story?  Did 
your  reporter  seek  a  comment  from  Na¬ 
tional  Football  League  commissioner 
Pete  Rozelle  or  any  other  league  execu¬ 
tives? 

I  was  at  Super  Bowl  XII  and  condi¬ 
tions  for  the  working  press  were  not  per¬ 
fect.  But  in  all,  I  think  the  NFL  did  a 
commendable  job  in  attempting  to  serv¬ 
ice  all  news  people,  regardless  of  sex. 

Edward  W.  Plaisted 

(Plaisted  is  sports  editor  of  the  Hol¬ 
lywood  (Fla.)  Sun-Tattler.) 

i/i  H/i  ifi 

BASIC  RIGHT 

Ms.  Priscella  Schwab  (Letters,  Feb. 
18)  may  be  a  recent  law  student  in 
Washington,  D.C.,  but  she  is  not  a  stu¬ 
dent  of  the  Constitution  when  she  claims 
to  have  searched  the  document  and 
failed  to  find  the  basic  right  of  individuals 
to  keep  from  “exposing  their  bodies  to  a 
person  of  the  opposite  sex.” 

While  I  quite  agree  with  her  contention 
that  the  whole  subject  of  females  in  male 


locker  rooms,  and,  perhaps,  vice  versa, 
is  boring.  1  would  suggest  she  read  Arti¬ 
cle  X  of  the  ten  original  amendments 
which  states;  “The  powers  not  delegated 
to  the  United  States  by  the  Constitution, 
nor  prohibited  by  it  to  the  States,  are 
reserved  to  the  States,  respectively,  or  to 
the  people.” 

And,  as  there  is  nothing  in  the  Con¬ 
stitution  requiring  people  to  expose  their 
bodies  to  the  opposite  sex,  it  would  seem 
they  have  the  basic  right  to  deny  such 
exposure  should  they  desire. 

I  might  add  that  the  whole  bruhaha  is 
another  example  of  how  people  can 
waste  a  significant  amount  of  time  on  the 
silliest  of  controversies,  and  that  in¬ 
cludes  my  effort  at  reply. 

William  Dwight  Jr. 

(Dwight  is  editor  and  publisher  of  the 
Holyoke  (Mass.)  Transcript-Telegram.) 

WE’ RE  TRYING 

1  am  writing  in  relation  to  the  article  in 
your  February  4th  edition  written  by 
John  Consoli.  In  the  article  John  is  quot¬ 
ing  Joel  Goldberg,  board  chairman  of 
Rich’s  department  stores.  The  heading 
on  the  article  is  somewhat  misleading  as 
to  what  Mr.  Goldberg  actually  said  but  1 
would  like  to  take  issue  briefly  with  some 
of  the  statements  he  made. 

Although  I  agree  with  Mr.  Goldberg 
concerning  the  fact  that  a  lot  of  news¬ 
papers  do  not  have  a  good  understanding 
of  the  marketing  process,  we  newspapers 
are  not  trying  to  sell  “more”  space  to 
combat  tv  but  are  merely  trying  to  rem¬ 
edy  the  situation  mentioned  in  one  of 
the  last  paragraphs  concerning  the  adver¬ 
tising  budget  advantage  the  newspapers 
once  had. 

Over  the  years  the  newspaper  industry 
has  languished  in  their  stability  and  abil¬ 
ity  to  sell  for  the  retailer  and  have  in  the 
process  let  the  broadcast  media  sell  a  lot 
of  smoke  puffs  to  the  retail  community. 
While  store  executives  such  as  Mr. 


Goldberg  are  criticizing  the  newspapers 
you’ll  notice  they  never  mention  or  com¬ 
pare  the  fact  that  if  you  take  all  the  ADl’s 
and  starch  reports  and  surveys  that  the 
radio  and  tv  stations  use  to  sell  their 
“markets”  within  one  area  and  add  them 
all  up  you  frequently  come  up  with  way 
more  than  the  l(M)9(  of  available  people 
who  might  be  listening  or  watching. 

The  mention  of  “clutter”  in  the  news¬ 
paper  with  ads  and  inserts  has  to  be 
somewhat  amusing  in  light  of  the  fact 
that  if  they  would  go  next  door  and  ask 
their  neighbor  what  the  first  commercial 
was  on  the  previous  half  hour  program 
that  most  can’t  tell  you. 

Newspapers  would  love  to  target  Mr. 
Goldberg’s  customers  and  many  do  if 
they  have  the  facilities,  but  we  run  into 
the  problem  of  volume  advertisers  for¬ 
mulating  a  merchandising  and  advertis¬ 
ing  program  without  consulting  the  local 
newspaper  on  the  market  area.  Then 
when  it  doesn’t  work  out  they  blame  the 
publications.  One  of  our  primary  func¬ 
tions  is  to  be  a  service  oriented  industry 
and  we  certainly  would  be  remiss  in  this 
to  not  do  all  that  we  can  to  help  out  the 
retail  sector. 

In  conclusion  Mr.  Goldberg,  we  news¬ 
papers,  like  Rich’s,  want  to  be  flexible 
and  adapt  to  changing  times  and  try  to 
meet  your  specific  needs.  We  will  and 
are  trying.  Why  not  try  to  help  us  in  a 
more  constructive  way? 

Robert  Bostick 

(Bostick  is  advertising  manager  of 
Lompoc  (Calif.)  Record  Publications.) 

*  *  * 

OLD  ADAGE 

Re  your  story  in  the  December  31  issue, 
“ABA  Group  to  Study  Ad  Effective¬ 
ness.” 

What’s  that  old  adage  about  the  fox 
guarding  the  hen  house  .  .  .? 

Roger  W.  Williams 

(Williams  is  executive  director  of  Ore¬ 
gon  Newspaper  Publishers  Association.) 
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and  about  our  writers  who 
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MONITOR, 


Nau  Trent 

Fa  m  U y  a  nd  Li vi ng  Style  Editor 
The  Chnstian  Science  Monitor 


Nan  Trent  shares  your  biggest  concerns— your 
home,  family,  income,  job,  your  whole  way  of 
life.  Whether  you’re  a  man,  woman,  or  child, 
single  or  mairied,  old  or  young. 

Since  her  promotion  to  Woman’s  Editor  in 
1965,  she’s  witnessed  and  been  fascinated  by  a 
dramatic  shift  on  the  social  scene  (as  opposed  to 
the  society  scene),  a  shift  reflected  in  her 
present  title.  She’s  delighted  that  instead  of 
compartmentalizing  the  interests  of  men  and 
women,  she  can  now  pursue  the  concerns  of  all 
people  and  how  they  work  out  their  lives. 

Fortunately,  her  wide-ranging  interests 
and  travels  have  given  her  the  sensitivity  and 
flexibility  to  respond  to  the  needs  of  her  times. 
After  gi’aduating  cum  laude  from  Butler 
University,  Indianapolis  (from  which  she  has 
since  received  an  honoraiy  Doctor  of  Humane 
Letters),  she  set  off  for  Europe  where  she 
worked  as  a  free-lance  writer. 

In  her  travels  then  and  since,  she’s  visited 
more  than  twenty  countries.  Her  dog-eared 
passport  shows  stops  in  the  Near  and  Far  East, 
the  South  Pacific,  and  Africa. 

Today  Nan  Trent  looks  for  stories  that  will 
help  people  cope  with  such  concerns  as  single 
parenthood,  changing  careers,  money 
management,  home  decorating—  stories  that 
anticipate  trends  and  share  new  ideas. 

The  Trent  commitment  to  enriching  the 
lives  of  Monitor  readers  is  part  of  what  makes 
the  Monitor  a  newspaper  relied  on  by  its 
subscribers  in  some  130  countries... and  by  the 
13.2  million  readers  of 
the  177  newspapers 
worldwide  that 
subscribe  to  The 
Christian  Science 
Monitor  News  and 
Photo  Service. 
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It’s  official 


Chicago  Daily 


The  1 02  year  old  Chicago  Daily  News 
will  be  laid  to  rest  March  4. 

The  official  death  notice  came  Feb¬ 
ruary  22  after  the  board  of  directors  of 
Field  Enterprises,  Inc.  voted  to  perma¬ 
nently  cease  publication  of  the  paper. 

James  G.  Stuart  Jr.,  executive  vicepresi¬ 
dent  and  general  counsel  of  Field  Enter¬ 
prises,  said  the  decision  was  made  at  this 
time  “to  allow  us  time  to  aggressively 
promote  our  new  product  (the  Chicago 
Sun-Times)"  James  Hoge  said  a  decision 
has  been  made  to  add  Sun-Times  editions 
instead  of  going  all-day. 

Eight  of  the  paper’s  1 2  unions  have 
already  reached  contract  agreements  for 
extra  severance  benefits,  but  the 
Chicago  Newspaper  Guild  and  the 
Chicago  Typographical  Union,  which 
represent  over  800  employes,  are  still 
negotiating. 

Stuart  said  these  negotiations  would 
still  continue  but  that  March  4  would  be 
the  last  day  of  employment  for  the  se¬ 
vered  staffers. 

“We  feel  that  we  have  met  all  the  legal 
requirements  as  to  the  decision  itself," 
Stuart  said. 

A  formal  grievance  alleging 
discrimination  and  other  contract  viola¬ 
tions  was  filed  by  the  Guild  February  1 7 
against  both  the  Daily  News  and  Sun- 
Times. 

The  Guild  also  has  asked  the  National 
Labor  Relations  Board  to  investigate  its 
charges  of  unfair  bargaining  practices  by 
Field  Enterprises,  the  parent  company. 

Stuart  called  the  accusations  “un¬ 
founded.” 

The  complaint  to  the  NLRB  centers 
around  the  following  charges.  Jerry 
Minkkinen,  executive  director  of  Local 
7 1  of  the  Guild,  said  in  a  press  confer¬ 
ence: 

•  Field  Enterprises  has  refused  to 
open  the  books  of  its  entire  newspaper 
division  to  the  Guild.  Minkkinen  said 
that  the  Guild  had  been  shown  only  fig¬ 
ures  pertaining  to  the  financially  un¬ 
sound  Daily  News. 

•  Company  negotiators  seem  unwill¬ 
ing  to  listen  to  Guild  suggestions  for 
keeping  the  paper  alive.  “The  only  re¬ 
sponse  we  get  is  a  request  for  more 
ideas,"  Minkkinen  said. 

•  The  Company  has  bargained  indi¬ 
vidually  with  older  employes  to  encour¬ 
age  them  to  accept  early-retirement 
packages.  This  violates  the  Guild's  right 
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News  to  die  on  March  4 


to  act  as  an  exclusive  bargaining  agent 
for  its  members. 

•  The  Company  has  refused  to  pro¬ 
vide  the  Guild  with  a  full  list  of  employes 
whose  jobs  would  be  lost  when  the  paper 
folded. 

•  Of  the  employes  who  have  been  told 
they  will  lose  their  Jobs  after  March  4. 
some  have  been  blacklisted  by  a  com¬ 
pany  list  which  did  not  include  every  se¬ 
vered  employe's  name  and  which  was 
circulated  to  newspapers  throughout  the 
country. 

The  list,  prepared  by  James  Hoge, 
editor  and  chief  of  both  papers,  contains 
names  and  thumbnail  descriptions  of 
about  60  Daily  News  employes  likely  to 
be  severed,  Minkkinen  said. 


This  amounts  to  a  “reverse  blacklist," 
he  continued,  because  30  to  40  employes 
names  have  been  left  off. 

“Its  bad  enough  to  use  the  attrocities 
they  have."  he  declared,  “but  following 
these  people  out  the  door  is  the  final 
insult."  Minkkinen  said  that  some 
reporters  on  the  list  were  “damned  with 
faint  praise"  by  the  thumbnail  descrip¬ 
tions.  One  reporter,  he  said,  was  de¬ 
scribed  as  “black,  competent."  While 
another  was  referred  to  only  as  “ex¬ 
perienced,  middle  .30’s." 

Hoge  did  say  in  a  cover  letter  that  he 
would  provide  further  information  about 
the  employes  if  asked. 

Other  charges  of  discrimination  that 
(Continued  on  patte  15) 


LA.  Times  to  publish 
San  Diego  edition 


The  establishment  of  a  San  Diego  edi¬ 
tion  of  the  Los  Anfieles  Times  has  been 
announced  by  Otis  Chandler,  publisher 
and  chief  executive  officer. 

The  move  is  one  of  several  announced 
by  the  Times  to  expand  its  news  cover¬ 
age  in  Southern  California. 

Chandler  said  the  concept  of  the  San 
Diego  edition  is  similar  to  that  of  the 
Times  Orange  County  edition,  started  10 
years  ago.  The  Times  will  place  a  news 
staff  in  San  Diego  County  to  cover  major 
local  news,  which  will  be  integrated  with 
the  package  of  world,  national  and  re¬ 
gional  coverage  edited  in  Los  Angeles. 
The  result  will  be  a  distinctive,  daily  edi¬ 
tion  for  San  Diego  County  readers  of  the 
Times.  The  edition  is  scheduled  to  begin 
in  early  April. 

William  F.  Thomas,  executive  vice- 
president  and  editor,  said  that  at  the  out¬ 
set.  more  than  25  reporters,  editors  and 
photographers  will  constitute  the  Times 
news  staff  in  San  Diego.  They  will  be 
joined  by  sales  staffs  for  both  display  and 
classified  advertising. 

Times  Metropolitan  editor  Mark  Mur¬ 
phy  will  be  responsible  for  San  Diego 
edition  coverage.  He  has  named  Dale 
Fetherling.  a  Times  staff  writer  since 
1973.  to  beeditor  of  the  edition,  and  Walt 
Taylor,  editor  of  the  Times  Southeast 
suburban  section,  to  be  the  news  editor. 


Like  the  Times  Orange  County  edi¬ 
tion.  the  San  Diego  edition  will  be  print¬ 
ed  at  the  Times  Orange  County  plant  in 
Costa  Mesa,  about  40  miles  south  of  Los 
Angeles  and  90  miles  north  of  central  San 
Diego.  A  San  Diego  liaison  editor  will  be 
based  there  to  supervise  the  makeup  of 
the  edition. 

Initially,  news  copy  from  San  Diego 
will  be  transmitted  by  telephone  fac¬ 
simile  to  Orange  County.  However,  the 
computerized  news  editing  system  that 
the  Times  is  installing  over  the  next  two 
years  will  allow  transmission  of  copy 
through  video  display  terminals  in  the 
San  Diego  newsroom  directly  to  photo¬ 
typesetting  computers  in  Orange 
County. 

In  making  up  the  San  Diego  edition. 
Times  editors  will  add  completely  new 
pages  containing  San  Diego-related  news 
and  advertising  or  revise  the  pages  that 
appear  in  Los  Angeles-area  editions. 

The  San  Diego  edition  will  be  inde¬ 
pendent  of  the  Times  San  Diego  bureau, 
which  opened  January  1.  1978,  with 
Tom  Goff  as  bureau  chief.  Goff  will 
cover  San  Diego  topics  for  metropolitan 
editions  of  the  Times. 

Home  delivery  of  the  Times  is  avail¬ 
able  throughout  most  of  San  Diego 

(Continued  on  pa^ue  52) 
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Calif,  publishers  ponder 
national,  local  press  issues 


1.  hold  quick  elections  in  units  which 
the  Board  will  establish  by  rulemaking; 

2.  provide  union  organizers  access  to 
an  employer's  property;  and 

3.  effectively  prevent  employers  from 
exercising  rights  of  appeal  of  Board  rep¬ 
resentational  decision. 


By  Jerry  Walker 

National  and  local  press  issues  were 
the  main  topics  of  discussion  at  the  90th 
annual  convention  of  the  California 
Newspaper  Publishers  Association,  held 
(February  16-18)  in  Coronado,  Calif. 

The  meeting  took  place  at  the  Flotel 
Del  Coronado,  which  celebrated  its  90th 
birthday  on  Sunday,  February  19.  The 
CNPA  traces  its  ixxjts  to  1889  when  the 
Southern  California  Editorial  Associa¬ 
tion  met  at  the  “Del"  for  its  first  conven¬ 
tion  with  a  membership  of  84.  The  CNPA 
has  mushroomed  into  a  statewide  or¬ 
ganization  of  over  450  members  since  it 
came  into  being  in  1927. 

In  the  national  area,  publishers  heard 
reports  on  the  impact  of  the  Labor  Re¬ 
form  Act  of  1978;  declining  readership; 
and  a  new  Official  Secrets  Act  bill. 

Speaking  to  a  CNPA  breakfast  meet¬ 
ing  (February  18),  U.S.  Sen.  Alan 
Cranston  (D-Calif.).),  said  he  is  cospon¬ 
soring  a  bill  that  was  introduced  Feb¬ 
ruary  9  to  reorganize  and  reform  the  na¬ 
tion's  intelligence  laws. 

Cranston,  the  Senate  majority  whip, 
said  the  bill,  authored  by  the  Senate  In¬ 
telligence  Committee,  “appears  to  be  a 
good  first  start  toward  meeting  the  very 
difficult  but  essential  challenge  of  pro¬ 
tecting  national  security  without  endan¬ 
gering  personal  freedom.” 

“How  to  resolve  the  conflict  between 
the  need  to  protect  legitimate  national 
defense  secrets  and  the  need  for  open 
government  is  probably  one  of  the  most 
difficult  free  press  issues  that  any  demo¬ 
cratic  society  must  face,"  he  said. 

“And  Congress  will  be  facing  this 
issue  when  it  considers  this  bill — which 
is  expected  to  consume  up  to  5  months  of 
Senate  hearings." 

Cranston  warned  the  publishers  that 
this  new  intelligence  bill  may  “well  be 
the  vehicle  that  those  in  government  who 
oppose  the  free  flow  of  information  may 
try  to  use.  So  we  must  be  alert  to  crip¬ 
pling  amendments." 

Cranston,  who  waged  a  two-year  un¬ 
successful  battle  to  get  a  Federal  Shield 
Law,  said  he  still  hoped  that  one  day  a 
new  Supreme  Court  will  reverse  the 
Branzburg-Caldwell  decision  and  “give 
us  back  the  First  Amendment  pure  and 
simple."  He  told  this  reporter  he  does 
not  plan  to  re-introduce  a  new  bill  be¬ 
cause  the  support  was  not  great  enough. 

"1  am  convinced  that  an  absolute 
press  privilege — inherent  in  the  First 
Amendment  or  spelled  out  in 
legislation — will  do  more  for  the  cause  of 
law  and  order  and  justice  than  any 
court-imposed  limitation  on  that 
12 


privilege,"  he  told  the  publishers  who 
are  undecided  about  a  proposed  constitu¬ 
tional  amendment  allowing  reporters  to 
protect  news  sources. 

Cranston  said  he  has  asked  California 
Congressmen  on  the  House  Judiciary 
Committee  to  amend  the  Criminal  Code 
Reform  Act  because  it  “tips  the  delicate 
balance  of  police  power  in  our  nation  too 
much  in  the  direction  of  the  federal  gov¬ 
ernment." 

Cranston,  who  voted  against  the  mea¬ 
sure  (S.I437)  when  it  passed  the  Senate 
January  30,  said  the  bill  “represents  a 
major  expansion  of  federal  criminal 
jurisdiction  in  ways  which  can  limit  the 
freedoms  of  Americans". 

He  noted  that  during  debate  on  S.1437 
on  January  30,  he  asked  Sen.  Ted  Ken¬ 
nedy  several  questions  which  press 
groups  wanted  him  to  have  clarified.  He 
said  he  believes  the  “best  answer"  was 
in  response  to  his  asking  if  a  reporter 
would  be  able  to  claim  a  reporter's 
privilege  under  the  bill. 

Cranston  said  Sen.  Kennedy's  reply 
was  “  'Yes  .  .  .  Nothing  in  the  code  is 
intended  to  preclude  the  judicial  de¬ 
velopment  and  recognition  of  a  news¬ 
man's  privilege'  ”. 

“Just  this  week,”  Cranston  said,  “my 
staff  is  able  to  respond  to  a  Los  Angeles 
judge's  request  for  an  interpretation  of 
the  words  'legally  privileged'  that  are  in 
the  bill.  My  colloquy  with  Ted  Kennedy 
gives  him  the  answer.  That  little  colloquy 
may  yet  turn  out  to  be  a  major  contribu¬ 
tion  to  freedom  of  the  press.” 

Andrew  M.  Kramer,  an  attorney  who 
heads  up  the  Washington,  D.C.  office  of 
Seyfarth,  Shaw,  Fairweather  and 
Geraldson,  spoke  out  against  the  passage 
of  Labor  Reform  Act  of  1978. 

Kramer  said  S.  2467  is  allegedly  de¬ 
signed  to  streamline  the  procedures  and 
strengthen  the  remedies  available  under 
the  National  Labor  Relations  Act.  But  he 
said;  “An  analysis  of  this  bill,  shows  that 
under  the  guise  of  reform  significant  em¬ 
ployer  and  employee  rights  are  being 
subverted  so  that  unions  can  recoup 
membership  losses." 

Andrew  said  the  so-called  reforms, 
however,  are  not  even  necessary  since 
existing  procedures  adequately  deal  with 
many  of  the  points  contained  in  S.  2467. 

He  explained  that  the  bill  can  be  di¬ 
vided  into  two  principal  areas.  One  area 
deals  with  changes  in  Labor  Board  rep¬ 
resentational  proceedings.  The  other 
area  deals  with  changes  in  the  Labor 
Board's  remedial  authority. 

In  the  representational  area,  he  said 
the  major  changes  can  be  described  as 
follows: 


The  “quickie  election”  provision,  he 
said,  gives  an  employer  less  time  to  get 
its  story  across  when  the  union  has  al¬ 
ready  made  a  number  of  sales  but  gives 
unions  more  time  when  their  salesmen 
have  been  less  successful  in  securing  au¬ 
thorization  cards. 

Andrews  said  another  dangerous  pro¬ 
vision  lies  in  the  power  of  the  Labor 
Board  to  impose  a  make-whole  remedy 
where  an  employer  refuses  to  bargain  in 
a  first  contract  situation.  This  remedy, 
he  said,  will  result  in  the  Government 
writing  contracts  for  the  employer  and 
undermines  the  entire  process  of  free  col¬ 
lective  bargaining. 

He  noted  that  under  S.  2467,  the  board 
is  given  authority  to  order  a  make-whole 
remedy  based  on  the  Bureau  of  Labor 
Statistics  average  age  and  benefits  set¬ 
tlement  index,  which  is  hardly  relevant 
to  most  employers,  such  as  newspapers, 
since  it  covers  wage  and  benefits  settle¬ 
ments  for  bargaining  units  containing 
over  5,000  employes.  “Thus,  the  gov¬ 
ernment  would  be  using  as  a  national 
economic  index  collective  bargaining 
settlements  with  the  automobile  com¬ 
panies,  steel  companies  or  coal  com¬ 
panies.  Such  settlements  are  hardly  rele¬ 
vant  for  small  employers,”  he  stated. 

Besides  mandating  units  by  rule  and 
quick  elections,  Andrews  said  the  draft¬ 
ers  of  S.  2467  also  propose  to  allow 
union  organizers  entry  onto  company 
property  so  as  to  afford  “equal  access.” 
The  provision  implies,  he  said,  that 
should  management  choose  to  speak  to 
its  employees  on  its  time  it  not  only  must 
afford  union  organizers  the  same  oppor¬ 
tunity  but  must  pay  its  employees  to  hear 
the  union  organizers’  sales  pitch. 

He  said  the  bill  would  also  bring  about 
numerous  changes  in  the  remedial  area 
of  the  National  Labor  Relations  Act. 
First,  the  board  would  be  mandated  to 
seek  injunctive  relief  in  cases  where  it 
had  reasonable  cause  to  believe  that 
employees  were  terminated  because  of 
union  activity  during  an  organizing  cam¬ 
paign.  The  injunctive  relief  provision 
proposes  that  one  and  one-half  times 
back  pay  be  awarded  in  unlawful  dis¬ 
charge  cases  and  would  allow  deduction 
for  wages  actually  earned  and  thereby 
eliminate  the  established  doctrine  of  the 
duty  to  mitigate,  he  said. 

He  said  S.  2467  would  further  restrict 
the  rights  of  employers  to  secure  injunc¬ 
tive  relief  for  violations  of  no-strike 
clauses.  Under  the  bill,  an  employer  is 
entitled  to  secure  injunctive  relief  where 
employees  are  honoring  a  picket  line  in 
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California  publishers 
elect  Oran  W.  Asa 


Oran  W.  Asa 


Dorais  succeeds  Martin 
as  CNPA  gen’l  manager 

Oran  W.  Asa.  publisher  of  Northeast 
Newspapers  in  Los  Angeles,  was  elected 
president  of  the  California  Newspaper 
Publishers  Association  for  1978  during 
the  90th  annual  convention  held  at  the 
Hotel  del  Coronado. 

Asa  succeeds  Carlyle  Reed,  publisher 
emeritus  of  the  Sacramento  Union. 

New  officers  and  Board  of  Directors 
installed  by  Roswell  S.  Bosworth.  presi¬ 
dent  of  Suburban  Newspapers  of 
America,  included:  Hubert  Kaltenbach. 
publisher  of  the  Daily  Breeze,  Torrance, 
president-elect;  Robert  Lynch,  publisher 
of  the  Sonoma  Index-Trihune,  vice- 
president;  and  Evert  Person,  publisher  of 
the  Santa  Rosa  Rress-Demoerat , 
secretary-treasurer. 

Reed,  as  immediate  past  president, 
will  continue  to  serve  as  a  member  of  the 
CNPA  executive  committee  and  board  of 
directors. 

Michael  B.  Dorais  was  named  general 
manager  and  general  counsel  for  the 
California  Newspaper  Publishers  As¬ 
sociation. 

Dorais.  who  has  served  as  acting  man¬ 
ager  of  CNPA  since  Ben  Martin  left  on 
December  15.  has  been  with  the  associa¬ 
tion  since  1965  when  he  became  govern¬ 
mental  affairs  assistant.  After  being  ad¬ 
mitted  to  the  California  Bar.  he  became 
legal  counsel  and  legislative  advocate  for 
CNPA. 

N.  A.  Hyman,  publisher  of  the  Corona 
Daily  Independent  was  approved  by  the 
executive  committee  as  assistant  general 
manager.  William  E.  Siemer.  writer  and 
editor  of  the  Campaign  Law  Reporter,  a 


monthly  publication  on  campaign,  elec¬ 
tion  and  lobbying  law.  will  join  CNPA 
staff  as  governmental  affairs  administra¬ 
tive  assistant. 

CNPA's  headquarters  are  in  Sac¬ 
ramento. 


In  the  staff  organization  as  approved 
by  the  CNPA  executive  board,  it  is  an¬ 
ticipated  that  Dorais  will  devote  509^  of 
his  time  to  legislative  affairs.  259?  to  non¬ 
legislative  governmental  affairs  and  259? 
to  CNPA  administration. 


(Continued  from  pafte  12) 

violation  of  a  collective  bargaining  agree¬ 
ment.  provided  the  picket  line  is  not 
maintained  by  a  labor  organization  in 
connective  with  a  labor  dispute.  “In  my 
view,  this  proviso  swallows  the  entire  rule 
since  most  sympathy  strikes  involve  a 
labor  dispute."  Andrews  said. 

“If  labor  reform  is  truly  the  goal  of 
Congress,  it  should  require  enforcement 
of  no-strike  clauses  regardless  of 
whether  the  strike  is  or  is  not  in  connec¬ 
tion  with  a  labor  dispute.  Indeed,  logic 
would  seem  to  indicate  that  no-strike 
clauses  are  drafted  with  the  understand¬ 
ing  that  for  the  term  of  the  contract  there 
will  be  no  work  stoppages  over  labor 
disputes.”  he  said. 

He  sees  as  even  more  troublesome  a 


provision  that  allows  an  employer  to 
secure  injunctive  relief  against  concerted 
refusals  to  work  in  breach  of  a  collective 
bargaining  agreement  so  long  as  the  re¬ 
fusal  to  work  is  neither  initiated,  au¬ 
thorized  or  ratified  by  a  labor  organiza¬ 
tion.  “By  virtue  of  this  provision,  if  a 
labor  organization  does  initiate,  au¬ 
thorize  or  ratify  a  strike  in  violation  of  a 
collective  bargaining  agreement,  an 
employer  would  be  precluded  from  se¬ 
curing  injunctive  relief."  he  said. 

In  sum.  Andrews  said  S.  2467  is  a  bill 
that  should  be  defeated. 

Eugene  Patterson,  editor  and  presi¬ 
dent  of  the  St.  Petershiiif’  (Ala.)  Times, 
and  president  of  the  American  Society  of 
Newspaper  Editors,  delivered  the  lOth 
annual  Sky  Dunlap  Memorial  Address, 
which  is  named  in  honor  of  Editor  & 


Pi  HI  isiiRR  s  former  West  Coast  corre¬ 
spondent.  who  died  in  1968. 

Patterson  challenged  publishers  to  find 
new  ways  to  stop  “boring  the  daylights 
out  of  the  reader”  by  looking  for  ways  to 
interest  them  in  the  newspaper. 

Patterson  described  the  present  day 
press  as  an  "apathetic  press'  as  com¬ 
pared  to  the  1950's  when  it  was — as  he 
put  it — an  “accepting  press."  and  in  the 
late  6()'s  and  7()'s.  when  it  evolved  into 
an  “adversary  press”. 

Editors,  he  said,  must  find  an  “en¬ 
tirely  new  way  of  telling  "issue  reporting' 
that  will  grasp  an  inattentive  public. 
What  is  needed  right  now  is  a  “venture¬ 
some  press  that  recognizes  changed 
needs  for  a  changed  society,  solid  infor- 

iContinaed  on  pafie  16) 
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Inland  association  to  add 
employe  relations  services 


Current  union  merger  activity  may  re¬ 
sult  in  a  total  union  for  the  newspaper 
industry,  members  of  the  Inland  Daily 
Newspaper  Association  were  warned 
(February  17)  by  Eugene  R.  Lambert  of 
the  Wichita  (Kans.)  Eagle  and  Beacon. 

As  chairman  of  the  93-year-old  associ¬ 
ation’s  employe  relations  committee, 
Lambert  asked  the  group  to  give  serious 
consideration  to  a  proposal  to  increase 
Inland  services  to  provide  information 
and  counselling  on  developments  in  the 
field  of  labor  relations. 

The  Inland  directors  estimated  that 
about  $50,000  would  be  needed  at  the 
start  to  employ  a  fulltime  staffer  who 
could  arrange  seminars,  especially  for 
executives  of  newspapers  with  less  than 
25,000  circulation,  and  compile  various 
reports  on  arbitration,  court  decisions, 
union  policies,  etc. 

“It  is  not  intended,”  Lambert  stressed, 
“that  such  a  person  would  ever  be 
available  for  direct  participation  in  a 
member's  local  discussions  or  negotia¬ 
tions." 

Lambert  said  it  was  important  that  all 
Inland  members,  whether  they  have 
union  contracts  or  not,  maintain  good 
practices  in  employe  relations. 

The  mailers'  union,  Lambert  said,  is 
claiming  jurisdiction  over  data  process¬ 
ing  jobs  on  the  Wichita  newspapers 
which  are  members  of  the  Knight-Ridder 
group. 

Relations  with  newspaper  dealers  and 
distributors  have  become  especially  dif¬ 
ficult,  he  added,  and  “there's  food  for 
thought  in  the  fact  that  a  grocery  union  is 
trying  to  enroll  some  newspaper 
employes.” 

Victor  A.  Modeer,  St.  Joseph  (Mo.) 
News-Press  &  Gazette,  reported  gains  in 
Inland  membership  due,  in  part,  to  grow¬ 
ing  interest  in  the  confidential  cost  study. 
Many  new  members  are  newspapers  in 
areas  beyond  the  basic  region.  Registra¬ 
tion  at  the  Winter  convention  exceeded 
500. 

Inland  president  John  Winsor  of  Win- 
sor  Newspapers  in  Illinois  said  the  as¬ 
sociation  had  total  income  of  $343,441  in 
1977  and  closed  out  the  year  with  a 
surplus  of  $43,914. 

Seed  money  of  $50,000  is  being  used  to 
establish  the  IDPA  Foundation,  Warren 
G.  Wheeler  Jr.  of  Schurz  Publications 
reported.  A  general  solicitation  of  funds 
will  not  be  made,  he  said,  until  the 
foundation's  purposes  are  defined. 

Among  the  convention  speakers  were 
Ann  Landers,  Chicago  Siin-Tinies  col¬ 
umnist,  and  James  F.  Darr,  UPI  vice- 
president  for  systems  development. 

Ann  Landers  said  she  was  striving 


through  her  column  in  %0  newspapers  to 
refer  her  letter  writers  to  local  service 
agencies  rather  than  try  to  “play  God” 
and  answer  all  of  their  appeals  for  help 
on  personal  problems.  She  has  a  file  of 
the  names  and  addresses  of  the  various 
organizations  in  each  community  where 
her  column  is  published. 

About  half  of  her  letters  come  from 


men,  Ann  said.  Every  letter  she  receives 
is  “for  real,”  but  occasionally  she  is 
fooled.  A  recent  column  giving  advice  on 
how  to  hang  toilet  paper  brought  25,000 
letters. 

In  a  discussion  of  the  proposed  system 
of  news  transmission  via  satellite,  Darr 
said  it  would  be  advisable  for  publishers 
to  seek  a  waiver  of  licensing  rules  for 
earth  stations.  Asking  for  a  change  in  the 
rules  to  exempt  news  agencies  would  be 
too  time-consuming,  he  said. 

A  pilot  project  involving  distribution 
of  UPI  news  dispatches  to  a  group  of 
Florida  clients  has  been  placed  in  limbo, 
Darr  reported. 
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Everybody  doesn’t  applaud 
heroic  effort  in  blizzard 


You're  nearly  exhausted  from  trudging 
through  deep  snowdrifts. 

You  make  it  to  the  office,  hoping  to 
keep  alive  an  unbroken  record  of  pub¬ 
lishing,  only  to  find  that  no  one  else  is 
there. 

You  arrange  for  a  friend  to  use  his 
four-wheel-drive  car  to  bring  in  some 
employes  and  then  to  distribute  a  paper 
to  carriers. 

And  what  do  you  get .  .  .  compliments, 
cheers  or  21-gun  salutes?  No  sirree.  This 
is  what  you  get: 

A  woman  calls  to  say  she's  crying  be¬ 
cause  you  made  some  little  fellow  shovel 
his  way  through  snow  to  deliver  the 
newspaper. 

A  merchant  screams  at  you  because 
you  ran  his  ad  and  his  store  is  closed. 

That  was  John  Nixon's  experience  in 
one  of  this  winter's  blizzards  that  swept 
over  the  Midwest.  The  Wabash,  Ind. 
newspaper  publisher  and  other  members 
of  the  Inland  Daily  Press  Association 
told  about  “crisis  publishing”  at  their 
midwinter  meeting  in  Boca  Raton,  Fla. 
(February  15-18). 

Neither  flood,  nor  snow  nor  tornado 
nor  fire  stopped  the  presses  in  some 
cities,  but  the  Postal  Service  failed  to  live 
up  to  its  famous  motto.  Combination 
editions — two  or  as  many  as  three  days 
in  one — became  the  order  of  the  day.  As 
Walt  Dear  of  the  Henderson  (Ky.)  Daily 
Gleaner  put  it,  “you  learn  that  it's  better 
to  perish  one  day,  then  publish.”  He 
capped  this  philosophy  with  a  fat 
souvenir  edition  of  the  Blizzard  of  '78. 

For  four  days  the  10,000  circulation 
Canton  (111.)  Ledger  was  produced  in 
candlelight  because  a  tornado  knocked 
out  the  utility  lines.  Coincidentally,  the 
utility  workers  were  on  strike.  Fortu¬ 
nately,  said  publisher  Tom  Wood,  there 
were  some  manual  typewriters  in  the  of¬ 
fice  and  copy  was  sent  with  printers  to  a 
sister  newspaper  plant  40  miles  away. 

For  the  first  time  in  its  long  history  the 


Frankfort  (Ind.)  Times,  which  managed 
to  publish  even  after  an  arsonist  set  fire 
to  its  plant  some  years,  had  to  suspend 
publication  for  a  day,  publisher  John  E. 
Mitchell  reported.  Since  there  was  a  cur¬ 
few  on  business,  the  Times  carried 
Thursday-scheduled  ads  over  to  Friday. 

Robert  N.  Brown,  Columbus  (Ind.) 
Republic,  related  that  the  latest  crisis,  a 
threatened  shortage  of  coal  for  power, 
had  resulted  in  curtailment  of  wasteful 
use  of  electricity  in  the  newspaper  plant 
to  the  extent  of  309f  of  normal  usage.  It 
was  achieved.  Brown  said,  without  any 
deterioration  of  the  product. 

The  participants  in  the  extemporane¬ 
ous  session  agreed  on  two  major  com¬ 
ments: 

1 .  Reliance  on  emergency  power  sup¬ 
ply  is  impractical  and  too  costly; 

2.  Be  prepared  for  the  next  crisis  in 
publishing  with  a  fleet  of  Jeeps  or  other 
four-wheeled  vehicles,  equipped  with 
CB  radios. 

Inlanders  were  advised  to  look  into  the 
excellent  communications  system  which 
the  Longmont  (Colo.)  Times-Call  has  in 
operation. 

Readership  seminar 

How  to  improve  newspapers  through 
readership  studies  will  be  the  subject  of 
a  two-day  seminar  March  2-3  at  the 
University  of  Wisconsin  in  Madison. 

Speakers  include:  Maxwell  Mc¬ 
Combs,  Snow  professor  of  communica¬ 
tions  research  at  Syracuse  University 
and  research  advisor  to  the  American 
Newspaper  Publishers  Association; 
James  M.  Ragsdale,  editor  of  the  New 
Bedford  (Mass.)  Standard-Times:  and 
Ted  Landphair,  news  director  of 
WMAL-am,  an  ABC-affiliate  in  Wash¬ 
ington,  D.C. 

Those  interested  should  contact;  Prof. 
Blake  Kellog,  University  of  Wisconsin 
Communication  Programs,  610  Langdon 
St.,  Madison,  Wis.  53706. 
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Carter’s  little  laughter  pills  energize 
Washington  press  corps 


On  dull  news  days  the  Washington 
reporters  pep  up  their  typewriters  with 
Carter's  little  laughter  pills. 

The  one  that  drew  the  loudest 
applause  for  A  P's  Washington  vicepresi¬ 
dent  Walter  Mears  at  the  Inland  Daily 
Press  Association's  convention  in 
Florida  (Feb.  17)  was: 

Billy  Carter  and  Bert  Lance  may  be¬ 
come  partners  in  a  new  brewing  venture 
with  a  beer  called  “Overdraft." 

President  Carter,  according  to  Mears. 
has  removed  some  of  the  frills  of  the 
office  (“Flail  to  the  Chief.”  the  presi¬ 
dential  yacht,  etc.)  “so  that  nobody  will 
want  to  run  against  him  in  1980." 


Another  quip  is  that  Jimmy  Carter  has 
borrowed  from  past  presidents.  “He's 
got  Kennedy's  desk,  Truman's  slogan 
(“the  buck  stops  here"),  Lyndon 
Johnson's  cabinet,  and  Jefferson  Davis's 
staff." 

In  the  way  of  pledging  to  give  Vice- 
president  Walter  Mondale  a  starring  role 
in  the  administration,  Mears  said.  Mon¬ 
dale  has  accepted  a  Thanksgiving  turkey 
from  the  poultry  association  and  is 
scheduled  for  “heavy  duty"  in  an  Easter 
egg  roll.  His  role  in  diplomacy  is  to  re¬ 
sume  official  relations  with  the  western 
half  of  the  United  States. 


Daily  News 

(Continued  from  pufie  II) 


Minkkinen  said  are  to  be  negotiated  in¬ 
clude: 

•  Of  41  Daily  News  employes  50 
years  or  older,  only  12  are  slated  to  be 
transferred  to  the  Sun-Times. 

•  Only  4  of  the  14  black  reporters  at 
the  Daily  News  are  to  be  retained. 

•  Percentage  of  women  staffers  on 
both  papers  would  drop  from  209^  to 


In  response  to  Minkkinen's  charges  of 
reverse  blacklist.  Hoge  issued  the  follow¬ 
ing  statement: 

“This  letter  was  an  early  effort  made 
by  me  to  help  people  at  the  Daily  News. 
It  should  not  be  taken  out  of  the  context 
of  a  number  of  efforts  to  help  people  at 
both  papers — the  Sun-Times  as  well  as 


the  Daily  News. 

“Everyone  considered  for  severance 
will  be  helped  in  job  relocation.  Hun¬ 
dreds  of  hours  have  gone  into  this  effort 
by  me  and  others. 

“This  action  by  the  Guild  is  irrespon¬ 
sible  and  willfully  erroneous.  This  is 
really  a  cheap  shot  by  the  Guild." 

In  a  separate  development,  Emmett 
Dedmon  announced  February  16  that  he 
is  resigning  as  vicepresident  and  editorial 
director  of  the  papers. 

“1  am  approaching  my  60th  birthday," 
Dedmon  said.  “I  have  been  with  this 
newspaper  organization  for  .^8  years.  It  is 
time,  I  think,  while  I  am  young  in  heart 
and  full  of  energy,  to  try  something  a 
little  different." 

Sources  said  Dedmon's  employment 
contract,  which  reportedly  still  had  two 
years  to  run  had  been  bought  off. 

A  member  of  the  company's  news¬ 
paper  division  executive  committee  and 
management  board.  Dedmon  has  been 
editorial  director  since  1968.  He  previ¬ 
ously  had  been  editor  of  the  Sun-Times 
and  held  a  variety  of  positions  since  join¬ 
ing  the  staff  in  1940.  He  is  also  the  author 
of  five  books. 

PM  daily  for  Chicago's  South  side  to 
debut.  (See  page  41) 


Last  ditch  efforts  made  to  save 
Chicago  Daiiy  News 


169^. 

•  Of  the  27  Sun-Times  employes  who 
are  to  be  dismissed,  7  or  8  are  activists  in 
the  Guild. 

.Stuart,  speaking  for  Field  Enterprises, 
disputed  Minkkinen's  allegations.  Stuart 
said: 

•  The  financial  data  that  we  have 
supplied  the  Guild  has  been  “more  than 
adequate  for  them  to  analyze  the  basis 
for  our  decision.  Being  a  private  corpora¬ 
tion,  we  cannot  publish  our  overall  profit 
and  loss  information." 

•  The  company  has  been  willing  to 
listen  to  all  Guild  proposals.  “We  re¬ 
jected  their  proposals  and  asked  them  to 
submit  new  ones.  Nothing  they  sub¬ 
mitted  solves  our  problems." 

•  The  Guild  agreed  to  let  the  company 
negotiate  retirement  with  older 
employes. 

•  The  company  cannot  provide  a  list 
of  employes  likely  to  be  severed  because 
“the  make-up  list  is  changing  daily.” 
Some  employes  haven't  decided  whether 
to  retire  or  whether  to  accept  new  jobs 
with  the  company." 

Stuart  also  said  that  the  company  had 
been  extremely  careful  to  follow  Federal 
Guidelines  for  maintaining  approx¬ 
imately  the  percentage  of  minorities.  He 
also  said  that  there  was  “no  conscious 
effort”  to  fire  Guild  activists.  “We've 
been  trying  to  put  together  the  best  staff 
we  have  and  that's  been  the  sole  criter¬ 
ion,”  he  said. 


What  were  some  of  the  reasons  why 
the  Chkujio  Daily  News  was  unable  to 
stay  afloat  and  what  were  some  of  the 
things  management  tried  to  do  to  save  it? 

A  1976  research  study  of  the  Daily 
News  and  its  readers  by  an  outside  con¬ 
sultant  showed  that:  (I)  the  Daily  News 
had  lost  identity;  (2)  it  stood  for  too  little; 
(3)  it  was  not  youthful;  and  (4)  it  was 
weak  and  apathetic  compared  to  the 
other  Chicago  newspapers. 

In  1977  with  ideas  aplenty,  solutions 
were  gyrating  in  all  directions  with  much 
vacillating.  The  first  need.  Editor  James 
Hoge  explained,  was  to  obtain  a  consen¬ 
sus  as  to  what  kind  of  paper  to  be.  All 
department  heads  tried  to  find  a  market 
goal  and  a  cost  in  joint  discussions.  What 
was  the  Daily  News'  current  market?  It 
was  middle  class  regardless  of  location, 
race  or  national  background  but  heavily 
suburban.  It  was  old  with  52  as  the  aver¬ 
age  age  of  the  reader.  These  people  had 
done  the  most  of  their  major  purchasing 
and  were  not  “shopping”  newspaper  ads 
as  does  a  family  in  its  developing  age. 

The  Daily  News  executives,  Hoge 
said,  decided  to  stress  quality  not  quan¬ 
tity,  being  selective  with  service  fea¬ 
tures.  It  could  not  compete  in  size  so  the 
editors  wanted  to  raise  the  level  of  excel¬ 
lence  with  eyecatching,  vital  and  more 
useful  material.  A  tougher  editorial  pol¬ 
icy  needed  to  seize  the  lead  in  local  is¬ 
sues. 

in  the  service  area,  the  paper  would 


give  more  concrete  advice,  be  more 
explanatory,  digesting  more  of  the  news 
by  item.  It  would  investigate  more  and 
give  more  depth  to  major  stories.  For 
special  sections,  Monday  would  have  an 
amplified  sports  magazine,  Tuesday,  a 
fashion  section;  Wednesday,  food; 
Thursday,  something  for  the  young 
reader's  interests;  Friday,  home  invi- 
ronment  articles;  and  Saturday,  the  TV 
book  and  entertainment.  Hoge  said  the 
special  sections  were  successful  quickly 
and  brought  in  new  categories  of  adver¬ 
tising. 

Other  changes  in  the  Daily  News  were 
made,  according  to  Hoge,  such  as  mak¬ 
ing  the  graphics  closer  to  magazine  qual¬ 
ity,  keeping  the  information  concrete  and 
useful,  developing  its  own  local  colum¬ 
nists  and  expert:;  and  maintaining  a  more 
liberal  editorial  formula  of  60  per  cent 
news,  40  per  cent  advertising. 

Hoge  said  the  toughest  job  of  all  was 
overhauling  the  internal  operation.  The 
reader  does  not  see  these  but  they  are 
vital  to  change.  Copy  desks  were  split  for 
features  and  news.  More  personalities 
associated  with  the  paper  were  created 
to  go  with  the  established  name  colum¬ 
nist,  Mike  Rokyo.  New  people  were 
hired;  for  example,  a  financial  writer  was 
placed  on  LaSalle  Street  with  an  office, 
desk  and  phone  in  the  financial  district  of 
Chicago. 

(Continued  on  page  52) 
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mation  on  central  issues  in  order  to  re¬ 
capture  readership  of  a  distracted  pub¬ 
lic." 

"We  can't  panic  and  turn  our  papers 
into  cheap  circuses,  but  we  have  to  risk 
some  changes  ourselves."  Patterson 
said. 

Patterson  said  answers  may  be  found 
in  research  and  improved  newspaper 
writing. 

He  said  the  American  Society  of 
Newspaper  Editors  was  in  the  process  of 
preparing  a  "Basic  Writing  Manual"  that 
will  be  ready  for  distribution  in  April  at 
the  annual  ASNE  meeting  in  Washing¬ 
ton,  D.C. 

"One  of  the  basic  problems  holding 
down  readership  is  that  we  are  still  writ¬ 
ing  news  the  way  we  did  it  years  ago.  20 
years."  he  said.  "And  it's  not  very  goixl. 
We  should  clean  up  the  dismal  writing 
you  see  in  most  newspapers." 

Patterson  disclosed  that  the  ASNE 
will  request  funds  from  the  Readership 
Council  for  a  nationwide  study  to  find 
out  "what  is  it  we  don't  know  that  we 
need  to  know." 

An  important  thing  about  this  study. 
Patterson  commented,  is  that  "this  is  our 
baby — not  a  study  dropped  on  our  desk 
by  the  ad  department." 

Patterson  said  hiring  of  new  reporters 
is  another  area  being  studied  by  the 
ASNE.  "We  hope  to  arm  editors  with 
tests  for  hiring  writers,"  Patterson  said. 

On  the  state  scene.  Helen  Copley, 
chairman  of  Copley  Newspapers,  and 
Gov.  Jerry  Brown  were  the  headliners. 
The  California  Eol  Committee  and  As¬ 
semblyman  Jerry  Lewis  gave  the  pub¬ 
lishers  a  report  on  the  status  of  pending 
legislation  that  would  ask  voters  in  June 
to  put  the  state  Shield  Law  into  the  con¬ 
stitution.  Lewis  is  author  of  the  amend¬ 
ment,  ACA  4. 

In  her  after-dinner  keynote  speech. 
Mrs.  Copley  said  the  state  is  a  "putty 
culture"  and  the  state's  newspapers 
"must  somehow  arrive  at  a  consensus 
vision  of  purpose  for  California." 

She  noted  that  this  was  a  "peculiar 
challenge"  for  editors  because  of  the 
state's  migrant  population. 

"A  very  basic  problem  for  California 
newspaper  editors  has  been  that  Califor¬ 
nia  does  not  hold  still  long  enough  to  be 
profiled,"  she  said.  She  termed  Califor¬ 
nia  society  "a  putty  culture — yeasty, 
swollen,  penetrable,  unshaped,  elastic, 
impermanent,  but  with  a  tendency  to 
adhere  at  least  for  a  time  to  anything 
solid." 

Copley  said  Gov.  Jerry  Brown  has 
given  the  world  a  "new  image  of  Califor¬ 
nia.  The  image  has  shifted  but,  as  usual, 
things  were  neither  as  good  nor  as  bad  in 
California  as  they  seemed."  She  ob¬ 
served  that  Gov.  Brown  and  most  of  his 
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administrators  "represent  this  younger 
generation  of  native  Californians." 

Copley  said  the  task  facing  the  news 
media  in  the  state  is  to  "understand  the 
younger  perception  of  declining  expecta¬ 
tions,  that  small  is  beautiful"  and  "share 
our  perception  that  the  good  life  is  possi¬ 
ble  only  if  we  produce." 

Gov.  Brown  was  heard  from  on  Friday 
at  CNPA's  traditional  Reverse  Press 
Conference.  However,  most  of  the  time 
was  taken  with  questions  by  a  panel 
editors,  comprised  of  Gerald  Warren, 
San  Dieao  Union,  Reg  Murphy,  San 
hranvisco  Examiner,  sand  Sam  Mat¬ 
thews,  Tracy  Press.  Serving  as  panel  mod¬ 
erator  was  Fred  Weybret,  Lodi  News- 
Sentinel. 

When  it  came  time  for  Gov.  Brown  to 
ask  the  editors  questions,  he  wanted 
know  what  editors  do  on  days  when 
there  is  no  major  news. 

Brown  asked:  "Would  any  paper  have 
the  courage  to  print  a  blank  page  on  the 
first  page  and  say.  ‘Nothing  of  any  im¬ 
port  happened  yesterday'?" 

The  question  brought  laughter  from 
the  audience  of  600  attending  the  con¬ 
vention. 

Sam  Matthews  said  by  way  of  ex¬ 
planation  that  newspapers  use  big  head¬ 
lines  (60  pt.)  when  there  is  major  news 
and  smaller  (36  pt.)  when  there  is  none  to 
report. 

Brown  came  right  back.  "So  you  do 
make  the  size  of  the  headline  correspond 
with  the  significance  of  the  preceding  re¬ 
ality?" 

“In  many  cases,  yes,"  Matthews  con¬ 
fessed. 

Warren  wanted  to  know  if  Brown  saw 
himself  as  a  “media  master"  and  wheth¬ 
er  or  not  he  saw  a  headline  in  preparing 
for  this  meeting.  In  a  whimsical  aside, 
Warren  said  he  would  put  out  a  paper  the 
next  day  with  a  front  page  head  on  a 
blank  page  that  read:  "Governor  didn't 
say  anything  today."  Brown  and  the  au¬ 
dience  chuckled  at  the  remark. 

But  in  a  serious  reply.  Brown  admitted 
that  he  saw  nothing  wrong  with  being  a 
"media  master"  if  it  meant  that  he  could 
communicate  effectively  with  people. 

Brown  has  proposed  in  his  $17  million 
budget  that  the  state  buy  a  share  of  a 
communications  satellite  and  he  asked 
the  editors  what  impact  the  satellites 
would  have  on  newspapers. 

Matthews  said  the  Wall  Street  Journal 
was  already  using  satellites  to  transmit 
pages  for  West  Coast  editions.  Murphy 
said  satellite  and  computer  hookups  to 
government  information  banks  will  aid 
investigative  reporting  by  making  it 
easier  to  gather  the  information.  Warren 
said  Associated  Press  and  UPl  were  both 
considering  the  use  of  roof-top  receiving 
stations  to  send  wire  service  copy  more 
cheaply  than  ground  lines. 

Assemblyman  Lewis  addressed  a  ses¬ 
sion  on  his  controversial  bill  (ACA  4) 
that  attempts  to  put  a  shield  law  into  the 


state  constitution.  At  an  earlier  session, 
the  California  Fol  issued  a  background 
study  of  the  bill,  noting  that  the  study 
should  not  be  "inferred  from  the  sub¬ 
stance  of  the  report  that  individual  com¬ 
mittee  members  necessarily  favor  the 
concept  of  shield  legislation  over  total 
reliance  on  the  First  Amendment." 

Lewis,  a  Republican  from  Redlands, 
said  his  proposal  would  prohibit  judges 
from  jailing  reporters  who  refuse  to  re¬ 
veal  their  sources,  such  as  in  the  cases  of 
Los  Angeles  reporter  William  Farr  and 
the  Fresno  (Bee)  Four. 

After  new  amendments  were  signed 
into  law  by  Gov.  Reagan  on  September 
26.  1974,  it  was  widely  held  that  the  state 
had  the  "strongest  press  shield  law  in  the 
nation."  However,  the  law  was  to  fall 
short  of  its  goal  in  application  because  of 
judicial  interpretations  in  the  Farr  and 
Fresno  cases;  the  courts  elected  to  im¬ 
pose  narrow  limitations  on  the  expected 
"absolute"  privilege  which  the  legisla¬ 
ture  had  sought  to  confer. 

In  those  two  cases,  judges  were  at¬ 
tempting  to  identify  persons  who  had 
violated  court  gag  orders  by  supplying 
information  to  the  press.  Courts  said  the 
shield  law  did  not  apply  because  it  would 
constitute  unconstitutional  interference 
with  the  inherent  power  of  the  courts  to 
control  their  proceedings. 

If  put  on  the  ballot  ACA  4  would  ask 
the  voters  to  transfer  the  text  of  the  pres¬ 
ent  shield  code  to  the  constitution 
which  says: 

“Every  person  may  freely  speak,  write 
and  publish  his  or  her  sentiments  on  all 
subjects,  being  responsible  for  the  abuse 
of  this  right.  A  law  may  not  restrain  or 
abridge  liberty  or  speech  or  press." 

In  arguing  for  the  amendment,  Lewis 
stated  the  purpose  is  to  see  that  informa¬ 
tion  flows  freely  to  the  public.  Propo¬ 
nents  say  the  amendment  is  necessary  to 
establish  the  newsgatherer’s  ability  to 
accept  information  in  confidence  through 
a  mechanism  which  is  separate  from  the 
legal  process.  Otherwise,  it  is  argued, 
newspersons  become  simply  a  part  of  the 
law  enforcement  system  which  has  dis¬ 
tinctly  different  purposes. 

Another  major  argument  is  that  the 
right  to  edit  needs  protection  from  those 
either  in  or  out  of  government  who 
would  seek  to  gain  control  over  the 
media,  in  short,  the  purpose  of  shield 
legislation  is  to  protect  both  the  reporting 
and  editing  functions  in  the  public  inter¬ 
est. 

On  the  other  side,  opponents  would 
rather  stand  on  the  First  Amendment  as 
it  is.  They  argue  that  it  is  a  succinct  and 
correct  statement  of  the  law.  They  assert 
that  any  interference  with  the  rights  of 
reporters  to  protect  their  news  sources  is 
an  abridgment  of  the  First  Amendment. 

Others  who  believe  equally  in  an  un¬ 
fettered  press  argue  that  the  state  of  the 
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Times  Mirror  newspapers 
report  higher  earnings 


Significant  full-year  improvements 
were  reported  by  Times  Mirror's  news¬ 
paper  publishing  group  as  part  of  the 
company's  record  revenues  and  earnings 
for  1977.  With  Times  Mirror  revenues 
surpassing  the  SI  billion  mark  for  the 
first  time  in  the  company's  94-year  his¬ 
tory,  the  newspaper  publishing  group 
contributed  more  than  $510  million,  an 
increase  of  18%  over  1976. 

Operating  profit  for  the  newspaper 
publishing  group  advanced  58%  to  $81.3 
million,  compared  with  $51.5  million  in 

1976. 

The  company's  newspapers  ran  307 
million  lines  of  advertising  in  1977,  an 
increase  of  9%  over  1976.  Advertising 
revenues  rose  to  $397  million,  18%  over 
the  prior  year. 

Times  Mirror's  Newspaper  Publishing 
group  is  composed  of  the  Los  Aiif’eles 
Times:  Newsday,  Lon;’  Island:  Dallas 
Times  Herald:  Oran)>e  Coast  Daily  Pilot, 
California;  and  two  Connecticut  news¬ 
papers,  the  Advocate  and  Greenwich 
Time,  acquired  in  1977. 

The  Times  Mirror  Company  reported 
record  revenues  and  earnings  in  1977, 
with  revenues  surpassing  the  $1  billion 
mark  for  the  first  time  in  the  company's 
94-year  history. 

Dr.  Franklin  D.  Murphy,  chairman  of 
the  board,  announced  that  net  income 
increased  36%  to  reach  $96.1  million,  or 
$2.77  per  share,  compared  with  $70.7 
million,  or  $2.03  per  share,  earned  in 
1976  Revenues  were  $1,143.7  million  in 

1977,  compared  with  $983.6  million  in 
1976.  Revenues  and  earnings  for  1976 
have  been  restated  to  reflect  the  acquisi¬ 
tion  in  1977  of  Gillespie  Bros.,  Inc.,  pub¬ 
lishers  of  two  Connecticut  newspapers, 
the  Advocate  and  Greenwich  Time. 

Commenting  on  the  year's  perform¬ 
ance,  Dr.  Murphy  said,  “1  am  pleased  to 
report  another  record  year  to  our 
shareholders.  We  are  very  gratified  that 
all  lines  of  business  achieved  higher  earn¬ 
ings,  notwithstanding  the  prior  year's 
excellent  results.  In  particular,  the  new 
record  reflects  a  significant  increase  in 
operating  earnings  and  margins  within 
Times  Mirror's  newspaper  publishing 
group.  Although  1978  will  be  a  challeng¬ 
ing  year,  our  goal  is  to  improve  on  the 
company's  performance  once  again.” 

in  the  fourth  quarter  of  1977,  net  in¬ 
come  rose  22%  to  $25.5  million,  or  74c 
per  share,  compared  with  net  income  of 
$20.9  million,  or  60(2  per  share,  for  the 
comparable  period  in  1976.  Revenues  for 
the  quarter  were  $313.2  million,  com¬ 
pared  with  $263.3  million  in  1976. 

The  newsprint  and  forest  products 
group  reported  operating  profit  of  $39.4 


million,  compared  with  $36.3  million  in 
the  prior  year.  Gains  in  wood  products 
revenues  and  continued  production  of 
newsprint  at  capacity  levels  were  major 
factors  in  the  1977  increase. 

Operating  profit  for  the  book  publish¬ 
ing  group  was  $31.4  million,  compared 
with  $23.8  million  in  1976.  in  addition  to 
the  operating  gains  achieved  by  the 
group,  1977  results  also  reflect  the  dis¬ 
continuance  of  unprofitable  operations 
which  affected  1976. 

Times  Mirror's  Other  Operations  (in¬ 
formation  services,  magazine  publishing, 
directory  printing,  television  broadcast¬ 
ing  and  cable  television)  reported  operat¬ 
ing  profits  of  $35.5  million  in  1977.  up 
from  $28.1  million  in  1976.  a  27%  in¬ 
crease. 

NLRB  upholds 
law  judge  ruling 

An  administrative  law  judge's  ruling 
that  the  Baltimore  San  and  News  Ameri¬ 
can  violated  the  National  Labor  Rela¬ 
tions  Act  by  refusing  to  hire  striking 
pressmen  from  the  Washiiiftton  Post  in 
the  period  after  the  violence-ridden 
strike  was  affirmed  last  week  by  a 
three-man  panel  of  the  National  Labor 
Relations  Board. 

Both  Baltimore  newspapers  were  or¬ 
dered  to  offer  immediate  employment  to 
William  Candito  and  Kenneth  M.  Swig- 
gart,  two  Post  pressmen  who  sought 
work  in  Baltimore.  They  were  also  or¬ 
dered  to  cease  discrimination  against  ac¬ 
tivities  of  members  of  such  labor 
organizations  as  Washington  Graphic 
Communications  Union  No.  6. 

The  NLRB  panel  members  were  John 
H.  Fanning,  Howard  Jenkins,  Jr.  and 
John  A.  Penello. 


Daily  appoints  rep 

The  Riverside  (Calif.)  Enterprise  and 
Press  has  appointed  Sawyer- Fergu- 
son-Walker  Company  as  its  national  ad¬ 
vertising  sales  representative  effective 
February  15. 

The  Press-Enterprise  has  a  daily  circu¬ 
lation  of  92,000  and  a  Sunday  circulation 
of  98,000  and  is  the  fifth  largest  daily 
newspaper  in  Southern  California. 

Lambert  promoted 

Mary-Ann  Lambert  has  been  promoted 
to  vicepresident  and  media  planning  di¬ 
rector  of  Norman,  Craig  &  Kummel  Inc. 


Wire  services  appeal 
FBI  denial  of  refund 

Both  the  Associated  Press  and  United 
Press  International  have  formally  ap¬ 
pealed  the  action  of  the  Federal  Bureau 
of  Investigation  refusing  to  refund  the 
thousands  of  dollars  the  wire  services 
were  required  to  pay  to  obtain  the  FBI 
files  on  the  assassination  of  President 
John  F.  Kennedy. 

Both  services  cited  the  provision  of 
the  Freedom  of  Information  Act  which 
says:  “Documents  shall  be  furnished 
without  charge  or  at  a  reduced  charge 
where  the  agency  determines  that  waiver 
or  reduction  of  the  fee  is  in  the  public 
interest  because  furnishing  the  informa¬ 
tion  can  be  considered  as  primarily  bene¬ 
fiting  the  general  public.” 

Both  wire  services  also  took  exception 
to  the  fact  they  were  refused  refunds  al¬ 
though  they  service  thousands  of  news¬ 
papers  and  broadcasters  whereas  one 
writer  was  given  the  documents  free. 

Grant  Dillman,  UPl  vice  president  and 
Washington  manager,  wrote  that  the  UPl 
could  not  understand  how  the  FBI  could 
charge  UPl  $9,060.50  for  the  Kennedy 
files  in  the  face  of  U.S.  District  Judge 
Gerhard  Gesell's  January  16  ruling  that 
author-critic  Harold  Weisberg  should  re¬ 
ceive  the  documents  free  of  charge  under 
the  FOl  Act. 

"Judge  Gesell  said  in  effect  that  Mr. 
Weisberg  should  receive  the  files  free  for 
whatever  individual  use  he  may  have  in 
mind  whereas  Mr.  McCreight  (Allen  H. 
McCreight,  chief  of  the  FBI  FOl-Privacy 
Acts  Branch)  contends  UPl  and  other 
major  news  organizations  must  pay  for 
carrying  out  their  responsibility  to  serve 
the  public.  His  decision  also  runs 
counter  to  that  of  the  Secret  Service, 
which  made  its  Kennedy  files  available 
to  UPl  without  cost  under  the  same  FOl 
Act.” 

N,Y.  Post  to  move 
ad  offices  again 

The  New  York  Post  is  planning  to 
close  the  mid-town  Manhatten  advertis¬ 
ing  office  it  opened  less  than  one  year 
ago  and  move  all  advertising  operations 
back  downtown  to  the  Post  plant  at  210 
South  St. 

The  bulk  of  the  advertising  department 
was  moved  uptown  last  spring  since 
most  of  the  retail  sales  calls  were  in  this 
portion  of  the  city.  It  was  felt  at  that 
time,  that  there  would  be  a  considerable 
savings  in  cab  fares  and  commutation 
time  if  the  offices  were  moved  into  mid¬ 
town. 

The  move  back  downtown  is  expected 
to  take  place  sometime  within  the  next 
month,  according  to  a  Post  spokesman. 
It  was  not  immediately  known  what 
would  happen  with  the  Post's  5  year 
lease  at  711  Third  Avenue. 
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New  York  Times  boosts 
parent  company’s  profits 


The  New  York  Times  Company,  aided 
by  a  699f  increase  in  operating  profits  for 
the  New  York  Times  (newspaper),  re¬ 
corded  a  17%  increase  in  earnings  in  1977. 

Company  earnings  reached  $26  million 
in  1977,  up  from  $22.3  million  the  preced¬ 
ing  year.  Earnings  from  continuing 
operations  were  up  34%  over  1976. 

Company  earnings  from  continuing 
operations  in  the  fourth  quarter  reached 
$7.9  million  compared  with  $6.1  million 
the  previous  year.  Operations  sold  or 
discontinued  during  1976  included  a 
group  of  medical  and  dental  magazines. 

Consolidated  revenues  of  $51 1,202.000 


for  the  sixth  consecutive  year,  by  9%,  to 
$23,074,000  in  1977  from  $21,129.(K)0  in 
1976. 

Improvements  over  the  previous  year 
were  achieved  by  the  13  affiliated  news¬ 
papers  in  Florida  and  North  Carolina, 
and  by  the  book,  information  and  educa¬ 
tion  group. 

The  broadcasting  group's  operating 
profit  declined,  and  the  magazine 
group's  operating  profit  was  lowered 
principally  by  start-up  costs  for  Us. 

The  Company's  equity  in  the  earnings 
of  its  three  Canadian  newsprint  as¬ 
sociates  was  $6,879.(K)0  in  1977,  as  com- 
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in  1977  were  15%  ahead  of  the  1976  level 
of  $445,685,000.  Consolidated  revenues 
in  the  fourth  quarter  were  $142.653.0(K) 
as  against  $122,402,000  in  1976,  a  17% 
increase. 

Operating  profit  for  the  New  York 
Times  increased  by  69%  for  the  year  to 
$17.685,0(K),  compared  with  $10,467,000 
in  1976,  while  revenues  rose  by  12%  to 
$325,081,000  from  $289,195,000  in  1976. 

Advertising  linage  for  the  newspaper 
rose  by  12%  in  1977  to  81,610,000  lines 
while  advertising  revenues  increased  to  a 
record  $254,992,000,  a  gain  of  16%. 

Revenues  of  the  affiliated  companies 
increased  by  19%  to  $184,439,000  in  1977 
from  $155,201  .(KK)  in  the  previous  year, 
with  the  gain  mainly  attributable  to  the 
magazine  group.  Operating  profit  rose 


Publishers  and  executives  of  SNPA 
member  newspapers,  who  attended  the 
February  17  meeting  in  Atlanta  on  a  pro¬ 
posed  newsprint  mill  in  northern  Missis¬ 
sippi,  have  decided  to  conduct  their  own 
feasibility  study.  Although  the  represen¬ 
tatives  agreed  to  pursue  the  mill  project 
they  have  organized  a  Newsprint  Mill 
Development  Fund. 

The  fund  will  provide  monies  to  study 
the  mill  project  from  the  publisher's 
point  of  view.  Representatives  at  the 
meeting  pledged  $60,000  and  will  ask 
other  Southern  publishers  to  contribute 
to  the  $175,000  feasibility  study. 

George  Pickering,  project  manager- 
Ford,  Bacon  &  Davis,  gave  an  oral 
presentation  to  the  executives  on  the  pre¬ 
liminary  findings  by  the  engineering/ 
consulting  firm.  The  State  of  Mississippi 
commissioned  the  firm  to  conduct  the 
study  at  a  cost  of  about  $35,000.  (See 
E&P  Nov.  19,  1977).  The  study  is  ex- 
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pared  with  $2,941,000  in  1976.  In  the 
fourth  quarter,  the  Company’s  share 
from  its  substantial  minority  holdings 
amounted  to  $2,101,000,  compared  with 
$1.363,0(X)  in  1976.  The  gains  were  due  in 
part  to  a  favorable  exchange  rate  and  to 
the  adverse  results  in  the  previous  year 
of  a  strike  that  ended  in  mid- February 
1976. 

“The  upward  trend  of  1975  and  1976 
continued  in  1977,“  said  Arthur  Ochs 
Sulzberger,  chairman  and  president  of 
the  Company.  “We  expect  continuing 
momentum  in  1978.  It  is  particularly 
gratifying  to  see  how  The  New  York 
Times  moves  ahead  with  its  editorial  de¬ 
velopment  program,  while  cost  efficien¬ 
cies  deliver  more  revenues  to  the  bottom 
line.” 


pected  to  be  completed  between  March 
15  and  April  I. 

The  genesis  of  the  newsprint  mill  proj¬ 
ect  was  an  invitation  from  21  owners  of 
30,000  acres  of  timberlands  in  Northern 
Mississippi  to  Southern  newspaper  pub¬ 
lishers.  The  partnership  would  add 
175,000  tons  of  newsprint  annually  to  the 
supply  source  for  southern  publishers. 

A  report  of  the  February  17  meeting 
will  be  given  to  the  SNPA  board  of  direc¬ 
tors  during  their  March  2-5  Mid-Winter 
meeting  in  Palm  Beach,  Florida.  Robert 
M.  Hederman,  Jr.,  publisher  of  the 
Jackson  (Miss.)  Clarion-LeaderlDaily 
News,  is  chairman  of  the  SNPA  news¬ 
print  committee. 

Landon  reappointed 

The  Delaware  Slate  News  of  Dover, 
Delaware  has  reappointed  Landon  As¬ 
sociates,  Inc.  as  its  representative  for  na¬ 
tional  advertising  sales. 


Ammcan  Cancer  t. 

Display  ad 

Cancer  Society  seeks 
newspaper  support 

Within  the  next  few  days,  the  Ameri¬ 
can  Cancer  Society  will  begin  soliciting 
newspapers  for  advertising  space  for 
display  ads  promoting  its  annual  fund¬ 
raising  crusade,  to  kick-off  in  April. 

A  series  of  six  different  ads,  ranging  in 
size  from  I  column  by  70  lines  to  3  col¬ 
umns  by  130  lines  will  soon  be  ready  for 
newspaper  use,  and  will  be  available 
through  local  American  Cancer  Society 
offices. 

The  display  ads,  prepared  by  the  New 
York  ad  agency  of  Benton  &  Bowles,  are 
headlined:  “maybe  we’ll  cure  cancer 
without  your  help,  but  don’t  bet  your  life 
on  if,”  “maybe  it  will  go  away;’’ 
“cancer  is  only  a  disease;”  what  are 
your  chances  of  getting  cancer;”  “some 
people  can’t  remember  these  even  when 
their  lives  depend  on  them”  (cancer’s 
warning  signals);  and  “help  cure  cancer 
write  now.” 

The  1978  crusade,  which  will  take 
place  during  April  when  nearly  3,000,000 
volunteers  will  visit  over  40-million  U.S. 
homes  asking  for  donations,  raises  funds 
for  service,  education  and  research  pro¬ 
grams  of  the  American  Cancer  Society. 
All  1977  fund-raising  programs  yielded 
$  120-million. 

New  ad  manager 

Byron  Berkley  has  been  named  adver¬ 
tising  manager  for  Old  Milwaukee  and 
Schlitz  Light  beer  at  the  Jos.  Schlitz 
Brewing  Company. 

Fie  succeeds  Wes  Parma  who  has  been 
appointed  to  handle  Schlitz  brand  adver¬ 
tising. 

Berkley  comes  to  Schlitz  from  Dr 
Pepper  Company,  Dallas,  where  he  was 
national  advertising  manager.  Prior  to 
that  he  was  in  field  sales  at  that  firm. 
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Mill  study  initiated 
by  SNPA  pubiishers 


Knight-Ridder  earnings 
set  a  record  in  1976 


Knight-Ridder  Newspapers,  Inc.  re¬ 
ported  record  fourth  quarter  earnings  of 
SI. 20  per  share,  up  .^69^  from  the 
earned  a  year  ago. 

For  the  year,  Knight-Ridder  earned  a 
record  S.^.7()  per  share  from  continuing 
operations  compared  with  the  old  record 
of  S2.9()  in  I976,  a  gain  of  27. 69^. 
Knight-Ridder  earned  an  additional  he 
per  share  from  discontinued  operations 
in  I977  to  raise  net  income  to  S.^.76, 
compared  with  S3. 2 1  in  1 976. 

Total  operating  revenues  for  the  quar¬ 
ter  were  S2I0.4  million  and  net  income 
from  continuing  operations  was  S19.4 
million.  The  figures  for  last  year's  fourth 
quarter  were  SI 84. 1  million  and  SI 4.5 
million. 

Operating  revenues  for  the  year  were 
S75I.7  million  and  net  income  from  con¬ 
tinuing  operations  was  S6().2  million 
compared  with  S677.5  million  and  S47.2 
million  in  I976. 

Fourth  quarter  advertising  revenues 
rose  I6.79f.  the  strongest  gain  of  the 
year.  Full  run  advertising  linage  was  up 
8.39^  in  the  quarter,  also  the  largest  gain 
of  the  year. 

Alvah  FI.  Chapman.  Jr..  Knight- 
Ridder  president,  said  the  net  advertising 
revenue  gain  of  I3.49^  for  the  year  was 
stronger  than  expected  and  enabled  most 
company  newspapers  to  outperform 
their  budgets.  Full  run  ad  linage  was  up 
5.29r  in  I977. 

Circulation  revenue  rose  2.79^  for  the 


year.  Chapman  said,  adding  it  reflected  a 
minimum  of  circulation  rate  increases. 
Average  daily  circulation  was  up  0.59f 
and  average  Sunday  circulation  rose 
1 .39^ . 

Fie  said  both  circulation  and  advertis¬ 
ing  revenues  would  have  been  about  I9f 
higher  had  it  not  been  for  the  24-day 
shutdown  of  the  company's  Philadelphia 
newspapers  beginning  last  February. 

Chapman  said  company  newspapers  in 
Miami  and  San  Jose  had  exceptionally 
good  years  and  he  said  he  was  encour¬ 
aged  by  the  markedly  improved  condi¬ 
tions  in  the  Miami  economy. 

"Despite  the  strike,"  Chapman  said. 
"Philadelphia  improved  its  operating 
peiformance  in  I977  and  we  are  optimis¬ 
tic  about  I978."  Chapman  noted  the 
Philaclclphia  Inquirer  increased  the  price 
of  its  Sunday  edition  from  35  to  5()C  last 
November  which  he  said  would  have  a 
significant  effect  on  I978's  bottom  line. 

"Overall.  I977  was  an  excellent 
year."  Chapman  said,  "particularly 
since  our  27.69^  earnings  gain  came  on 
the  heels  of  a  5(Ka  gain  a  year  ago. 

"If  the  economy  remains  relatively 
stable,  we  have  every  reason  to  believe 
that  I978  will  be  another  good  year.  With 
long-term  debt  at  year's  end  down  to 
SI 3.6  million  and  our  cash  and  market¬ 
able  securities  at  S75  million,  we  are  in  our 
strongest  financial  position  ever," 
Chapman  said. 


Suburban  papers 
offer  single  ad  buy 

A  new  Chicago  suburban  advertising 
package,  "CLASS,"  offering  a  single 
buy  of  36  newspapers  that  provide  76 
percent  penetration  of  the  3I2.I  I4  homes 
with  the  top  demographics  of  the 
Chicago  market,  was  announced  this 
week. 

"CLASS"  includes  the  1 7  papers  of 
Pioneer  Press.  Inc..  lO  Pickwick  News¬ 
papers.  six  Countryside  Newspapers  and 
three  publications  of  Des  Plaines  Pub¬ 
lishing  Company.  Sales  are  being  coor¬ 
dinated  through  Landon  &  Associates, 
national  newspaper  representatives. 

According  to  George  Hoyt,  coordinat¬ 
ing  chairman  of  "CLASS."  the 
237,000-circulation  group  provides  76 
percent  penetration,  as  compared  with 
5 1  percent  of  the  same  market  by  the 
Chiccif’o  Tribune,  and  at  a  lower  cost  per 
thousand. 

The  median  income  of  the  “CLASS" 
market  is  $28,000,  with  38  percent  of  the 
families  having  an  annual  income  of 


more  than  $35,0(K).  Ninety  percent  of  the 
"Cl, ASS"  circulation  is  home- 
delivered. 

The  group  was  formed  to  offer  a  rate 
savings  to  national  advertisers  who  want 
to  reach  its  audience  with  one  order  and 
one  bill,  without  duplicated  circulation. 


Completes  acquisition 

Gannett  Co..  Inc.  has  completed  ac¬ 
quisition  of  the  Daily  News  of  the  U.S. 
Virgin  Islands  at  St.  Thomas. 

Gannett  now  publishes  76  daily  news¬ 
papers  in  29  states  and  on  the  eastern¬ 
most  and  westernmost  U.S. 
territories — in  the  Virgin  Islands  in  the 
Atlantic  and  on  Guam  in  the  Pacific. 


Fajen  joins  NH  &  S 

Stephen  Fajen  has  joined  Needham, 
Harper  &  Steers/New  York  as  a  senior 
vicepresident  and  director  of  media. 
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ANPA  to  award 
$1,000  scholarships 

The  American  Newspaper  Publishers 
Association  Foundation  will  award  $1000 
scholarships  to  qualified  journalism  stu¬ 
dents  for  the  1978-79  academic  year. 

To  be  eligible  for  this  program  all  ap¬ 
plicants  must  be  journalism  majors  en¬ 
rolled  or  accepted  in  course  sequences 
accredited  by  the  American  Council  on 
Education  for  Journalism  (ACEJ).  Pref¬ 
erence  will  be  given  to  students  entering 
their  junior  and  senior  years. 

The  program  is  designed  to  help  jour¬ 
nalism  students  interested  in  a  news¬ 
paper  career  complete  their  education. 
Demonstration  and  documentation  of  the 
candidate's  interest  in  and  aptitude  for 
newspaper  journalism  will  be  consid¬ 
ered. 

Each  school  or  department  of  jour¬ 
nalism  with  ACEJ -accredited  sequences 
will  be  asked  to  nominate  one  student  for 
a  1978-79  ANPA  Foundation  Scholar¬ 
ship.  A  committee  of  ANPA  Foundation 
Trustees  and  other  newspaper  profes¬ 
sionals  will  select  scholarship  winners. 

To  be  considered  by  the  ANPA  Foun¬ 
dation  committee,  the  nominee  selected 
by  each  school  must  complete  the  infor¬ 
mation  sheet  provided  by  ANPA  Foun¬ 
dation.  The  nominee's  information  sheet 
must  be  accompanied  by  an  approval 
form,  also  provided  by  ANPA  Founda¬ 
tion.  completed  by  the  dean  or  chairman 
of  the  nominee's  school  or  department  of 
journalism. 

The  information  sheet  and  approval 
form  for  each  nominee  must  be  received 
by  ANPA  Foundation  no  later  than  April 
10,  1978.  No  applications  or  nominations 
will  be  accepted  directly  from  students. 

Satellite  system  will 
save  $100  million 

The  president  of  the  Corporation  for 
Public  Broadcasting,  Harry  Loomis,  told 
a  House  sub-committee  last  week  the  or¬ 
ganization  expects  to  save  $I00  million 
over  a  lO  year  period  by  using  satellite 
transmission  techniques  rather  than  tele¬ 
phone  lines  to  carry  TV  programs. 

Loomis  said  the  CPB  would  spend 
about  $39  million  on  the  satellite  program 
but  would  save  $10  million  each  year.  He 
urged  Congress  to  increase  the  $172  mil¬ 
lion  federal  contribution  to  CPB  to  $210 
million  for  fiscal  1979. 

A  little  more  than  one-third  of  the  cor¬ 
poration's  funds  come  from  Congres¬ 
sional  appropriations  while  the  balance 
comes  from  monies  contributed  by 
states,  local  governments,  institutions 
and  individuals. 

A  Western  Union  satellite  system  with 
5  transmitting  stations  and  150  receiving 
stations  will  serve  about  200  TV  broad¬ 
casting  stations. 


19 


CHICAGOANS'  hearts  were  in  the  right  place,  judging  from  the  stacks  of 
Valentine's  Day  classified  ads  on  Donald  Kaleta's  desk.  The  Chicago  Sun-Times 
classified  advertising  manager  called  this  year's  February  14,  special  section  of 
readers'  "love  messages"  a  linage  success.  More  than  10,000  ads  filling  56 
pages  broke  last  year's  record  count  of  6,672  items  and  40  pages.  Hearts  and 
Cupid  slugs  perked  up  the  esoteric  messages  which  were  listed  in  alphabetical 
order  to  help  readers  find  their  "true  one."  Photograph  by  James  Frost,  Chicago 

Sun-Times. 

By  Dan  Uonel 


Love  is  a  classified  industry 


Ad  scene 


GIANTPIE — You're  the  best  Valen¬ 
tine  in  the  whole  world.  Thanks 
for  being  mine.  I  love  you. 
YOUR  SHORTCAKE 


“Your  Shortcake"  was  one  out  of 
over  3000  Nc’if  York  {N.Y.)Po.st  readers 
who  poured  forth  their  sentiments  at  a 
buck  a  line  on  Valentine's  Day. 

Their  sugar  coated  good  wishes  filled  9 
solid  pages  plus  2  columns  of  the  tab  for 
a  gain  of  a  page  and  a  half  over  last  year's 
showing. 

“It  proves,  beyond  question,”  said 
Post  CAM  Richard  Milman,  “that  ROP 
classified  promotion  is  effective. 
Couponed  R.O.P.  ads  ranging  from  a  full 
page  down  to  600  lines  were  the  only 
device  used  in  developing  the  section. 
The  response  is  also  an  indication  of  the 
pulling  power  of  our  display  ads." 

Although  there  was  a  3  line  minimum 
many  of  the  greetings  ran  considerably 
larger  for  an  average  of  about  5  lines. 
The  ads  were  arranged  under  letters  of 
the  alphabet  according  to  the  last  name 
of  the  Valentine  recipient.  The  pages 
bore  a  banner  Valentine's  Day  Greeting 
with  a  drawing  of  Cupid  taking  careful 
aim  at  a  heart. 

The  blockbuster  greeting  was  placed 
by  a  woman  who  had  love  in  her  heart  for 
dozens  of  “Good  Buddies”  she  talked  to 
over  her  CB  radio  on  her  daily  commute 


on  the  Long  Island  Expressway.  Her  ad 
took  the  form  of  a  huge  heart  whose  in¬ 
nards  were  filled  with  such  soubriquets 
as  “Sun  Bum,”  “Rust  Nail,”  “Man 
From  Mars”  etc.  In  the  center  of  the 
heart  was  a  drawing  of  the  radiator  of  her 
car  with  a  license  plate  that  bore  her  CB 
identity  “SHY  1.”  It  cost  her  over  $300 
to  express  her  feelings. 

It  remained  for  the  Chicago  (111.) 
Snn-Times  to  take  the  Valentine  Cake 
with  60  solid  8  column  tab  pages  of  greet¬ 
ings.  With  over  10,000  ads  averaging  bet¬ 
ter  than  seven  lines  despite  a  3  line 
minimum,  the  Sun-Times  had  a  50%  in¬ 
crease  over  last  year's  showing  of  40 
pages. 

Don  Kaleta,  the  Sun-Times  CAM  told 
E&P  that  his  newspaper  has  made 
“Love”  a  virtual  classified  industry.  His 
first  page  of  greetings  ran  on  Mother's 
Day  in  1968.  This  was  followed  by 
Father's  Day  greetings.  Valentine's  Day 
greetings  were  started  in  1972  to  which, 
in  '75  was  added  “Sweetest  Day”  which 
runs  in  October  and  accounts  for  some 
20  pages.  Although  Don  had  scheduled  a 
Graduation  Day  Greeting  feature  for 
June  5th  he  discovered  that  because 
graduations  occur  all  through  the  month 
of  June  graduation  good  wishes  were 
coming  in  all  month  long. 

This  year  the  Sun-Times  introduced  a 
“New  Year's  Resolution  section.  It 


called  for  a  5  line  minimum  and  Kaleta 
attributes  no  small  part  of  its  popularity 
to  a  simple  merchandising  device.  Each 
advertiser  was  given  a  laminated  copy  of 
the  New  Year's  Resolution  that  was  ad¬ 
vertised  which  served  as  a  regular  re¬ 
minder  of  the  resolve.  Again  “Love” 
played  a  major  role  in  the  copy  advertis¬ 
ers  submitted  for  the  Resolution  ads. 
According  to  Kaleta  relatively  few  ads 
concerned  themselves  with  standard 
themes  such  as  “I'll  quit  smoking,  drink¬ 
ing,  get  more  exercise,  etc.”  Rather  the 
emphasis  was  on  personal  relationships 
...  “1  resolve  to  take  my  wife  out  to 
dinner  more  often”  or  “I'll  be  kinder  and 
more  considerate  to  my  husband”  etc. 

To  help  control  the  flow  of  greetings 
Kaleta  introduced  a  money  incentive  for 
the  advertisers.  For  advertisers  who  got 
their  ads  in  before  a  ‘first'  deadline  there 
was  a  $1  discount.  The  rate  averaged  a 
bit  over  $1  per  line  giving  the  Sun-Times 
a  Valentine  Day  gift  of  $84,000. 

An  inducement  to  use  larger  copy  was 
provided  by  featuring  various  art  ele¬ 
ments  in  the  promotion  ads.  These  took 
the  form  of  hearts,  cupids,  or  “Be  My 
Valentine”  and  ranged  in  size  from  5  to 
15  lines.  Ad  takers  also  suggested  their 
use  when  accepting  Valentine  ad  calls. 

Helping  to  make  Chicago  even  more 
conscious  of  the  promotion  was  the  radio 
and  TV  coverage.  One  station  featured 
an  advertiser  whose  Valentine  included  a 
proposal.  Others  read  the  ads  on  the  air. 

Kaleta  attributes  his  dramatic  showing 
to  his  paper's  young  audience.  “You  can 
be  sure  that  our  retail  and  national  de¬ 
partments  won't  overlook  the  sales  im¬ 
plications  of  60  pages  of  Valentine  Greet¬ 
ings!”  he  said. 

On  Long  Island  “Newsday”  CAM 
Ray  Jansen  was  pleased  with  his  13  page 
showing — up  3  pages  from  1977’s  Valen¬ 
tine  Greetings.  He  ran  a  total  of  4071 
ads — all  prepaid  by  mail  from  ROP 
coupons  at  $1.50  per  line.  “Did  you  re¬ 
ceive  any  ‘unique'  ads?,”  he  was  asked. 
“You  bet,”  he  said.  “Those  are  the 
ones  we  couldn't  print.” 

Contest  winner 

A1  Allen,  a  writer  for  the  Louisville 
Courier  Journal  and  Times  was  named 
the  winner  of  the  1977  Multiple  Sclerosis 
Public  Education  Award  contest. 

Allen  won  the  $1,000  prize  for  his  arti¬ 
cle  entitled  “MS-Unpredictable,”  which 
told  of  four  Louisville  area  residents  with 
the  disease  and  how  they  are  coping  with 
their  disabilities. 

Judges  for  the  1977  awards  included 
Alton  Blakesless,  science  editor  for  the 
Associated  Press;  Dr.  Robert  Slater, 
medical  programs  director  for  the  Na¬ 
tional  Multiple  Sclerosis  Society  and 
William  McGivney,  vicepresident  of 
Wells,  Rich,  Greene  Advertising. 

The  MS  Public  Education  Awards 
program  is  sponsored  annually. 
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fiF-TT  DS7 

NOW  BPPEaRlNG  IN 
BTUNTB 


WE  OPENED  IN  PHILADELPHIA  when  the  Inquirer 
became  the  first  newspaper  to  use  our  daily  and  weekly  TV 
tables,  computer  to  computer  at  1200  words  per  minute. 

THEN  WE  APPEARED  in  the  Norfolk  Virginian-Pilot  and 
Ledger-Star,  the  Pueblo  Chieftain  and  Star-Journal  and  the 
Cleveland  Plain  Dealer. 

NOW  WE'RE  ALSO  APPEARING  in  the  Atlanta 
Constitution. 

SOON  WE'LL  BE  SEEN  in  the  Allentown  Call-Chronicle 
•  Atlanta  Journal  •  Bakersfield  Californian  •  Baltimore 
Sun  •  Daytona  Beach  Journal  and  News  •  Duluth  Herald 
and  News-Tribune  •  and  the  Wilmington  News  Journal. 

WHY  NOT  JOIN  the  newspapers  that  are  receiving  our  fast 
and  accurate  listings?We'd  love  to  appear  on  your  circuit. 


AP-TV  Day  Telerision  Listings 

CALLYOURAP  BUREAU  CHIEF 


Journalists  seek  probe 
in  death  of  reporter 


About  150  Mexican  journalists  from  20 
newspapers  in  Sinaloa  state  went  on 
strike  last  week  (February  15),  demand¬ 
ing  a  full  investigation  into  the  death  of  a 
36-year  old  reporter  for  El  Noroeste. 

The  journalists  also  asked  Governor 
Alfonso  Calderon  to  help  guarantee  their 
safety  after  Roberto  Martinez  Mon¬ 
tenegro,  who  exposed  drug  trafficking 
and  government  corruption  in  northwest 
Mexico,  died  two  days  after  he  was  shot 
while  sitting  in  his  car. 

Martinez  Montenegro  had  reportedly 
received  death  threats  because  of  stories 
he  wrote  and  police  said  his  killers  were 
professional  assassins. 

Last  August  1,  another  reporter, 
Robert  Falcon,  was  shot  and  killed  in  a 
nightclub  in  the  same  city  of  Culiacan  by 
a  member  of  a  military  patrol  searching 
for  guns.  Culiacan  is  located  580  miles 
northwest  of  Mexico  City. 

Falcon's  death  was  labeled  by  officials 
as  a  mistake,  however.  Falcon  had  also 
reportedly  received  death  threats. 

Martinez  Montenegro  won  a  govern¬ 
ment  journalism  award  in  1976  for  arti¬ 
cles  on  the  drug  trade.  He  also  received  a 
prize  from  the  people  of  one  small 
Sinaloa  town  after  he  wrote  a  series  on 
water  contamination  there. 

Meanwhile,  two  days  of  bloodshed 
were  set  off  by  the  assassination  of  a 
prominent  Egyptian  newspaper  editor  by 
two  Arab  gunmen  in  Cyprus. 

Yussuf  Sebai,  editor  of  the  Cairo 
newspaper  Al  Ahram  and  a  confidant  of 
Egyptian  President  Anwar  Sadat,  was 
gunned  down  in  the  lobby  of  the  Nicosia 
Hilton  Hotel  where  he  had  been  attend¬ 
ing  an  Afro-Asian  Solidarity  Organiza¬ 
tion  meeting. 

The  two  gunmen  then  seized  about  a 
dozen  hostages  and  boarded  a  plane  at 
Lamaca  airport.  Fearing  the  two  Arabs 
would  escape  the  country,  a  75-man 
Egyptian  commando  force  stormed  the 
plane  but  met  gunfire  from  the  Cypriot 
National  Guard.  Fifteen  Egyptians  were 
killed,  14  were  wounded.  Seven  Cypriots 
were  wounded  in  the  exchange. 

The  Egyptians  reportedly  felt  that  the 
Cypriots  were  allowing  the  Arab  gunmen 
to  escape,  while  the  Cypriots  contended 
that  the  two  gunmen  were  preparing  to 
surrender  when  the  Egyptians  stormed 
the  plane. 

The  two  gunmen,  both  Palestinians, 
were  arraigned  in  Cyprus  on  charges  of 
premeditated  murder.  A  preliminary 
hearing  will  be  held  February  27. 

The  gunmen  reportedly  said  that 
everyone  involved  in  Sadat’s  trip  to 
Jerusalem  was  “condemned  to  death.” 


They  approached  the  60  year  old  news¬ 
paper  editor,  who  was  a  former  Egyptian 
culture  minister,  and  after  pinning  him  to 
the  floor,  shot  him  three  times  in  the 
head. 

Two  repeat  winners 
of  Polk  Awards 

Red  Smith,  sports  columnist  for  the 
New  York  Times  and  Eddie  Adams,  a 
photographer  for  the  Associated  Press, 
were  named  winners  of  the  annual 
George  Polk  Awards  for  the  second  time. 

Smith,  who  received  an  award  in  1951 
when  he  was  with  the  New  York  Herald 
Tribune,  won  the  1978  award  in  the 
commentary  category.  Adams,  who  also 
won  in  1969,  was  a  1978  winner  in  the 
news  photography  category. 

The  George  Polk  Awards  were  estab¬ 
lished  by  Long  Island  University  in  1949, 
a  year  after  the  death  of  Polk,  who  was 
a  CBS  correspondent  murdered  during 
the  Greek  civil  war. 

The  awards  are  based  on  recom¬ 
mendations  by  a  150  member  panel  of 
advisers  composed  of  former  winners, 
media  executives,  heads  of  journalism 
schools,  writers  and  social  scientists. 
Final  selections  are  made  by  a  committee 
of  Long  Island  University  faculty  mem¬ 
bers  and  alumni. 

Eleven  of  the  awards  are  for  work 
done  in  1977.  The  twelfth  recognizes  a 
lifetime  of  work  and  its  recipient  was 
Cary  McWilliams,  former  editor  of  The 
Nation. 

The  winners  of  the  1978  George  Polk 
Awards  were: 

•  Foreign  Reporting — Robert  C. 
Toth,  Moscow  correspondent  of  the  Los 
Angeles  Times,  for  his  bold  coverage  of 
the  Soviet  Union's  treatment  of  dissident 
scientists  and  intellectuals. 

•  National  Reporting — Walter  Pin- 
cus  of  the  Washington  Post,  for  an  inves¬ 
tigation  of  the  Pentagon’s  plans  for  de¬ 
veloping  the  neutron  warhead. 

•  Local  Reporting — Len  Ackland  of 
the  Des  Moines  Register,  for  exposing 
the  redlining  of  the  inner  city  by  home 
mortgage  lenders. 

•  Magazine  Reporting — Daniel  Lang 
of  the  New  Yorker,  for  a  revealing 
examination  of  German  attitudes  today 
on  the  barbarism  of  the  Third  Reich. 

•  Radio  and  Television  Reporting — 
Barry  Lando,  producer  on  “60  Min¬ 
utes,”  CBS  News,  for  segments  reflect¬ 
ing  a  wide  range  of  investigatory  reporting. 

•  Local  Radio  and  Television 
Reporting — John  Stossel  of  WCBS-TV 


News,  for  exposing  consumer  abuses. 

•  Science  Reporting — the  New  Eng¬ 
land  Journal  of  Medicine,  for  continuing 
excellence  in  communicating  medical  in¬ 
formation. 

•  Commentary — Red  Smith,  sports 
columnist  oftheNeu’  York  Times,  for  the 
candor  and  grace  of  his  analyses  of 
events  affecting  a  major  American  indus¬ 
try. 

•  Criticism — Peter  S.  Prescott,  book 
reviewer  for  Newsweek,  for  the  consis¬ 
tently  high  level  of  his  work. 

•  News  Photography — Eddie  Adams 
of  the  Associated  Press,  for  delineating 
by  his  photos  the  tragedy  of  Indochinese 
refugees  adrift  on  the  seas. 

•  Editorial  Cartoons — Jeff  MacNelly 
of  the  Richmond  News  Leader,  for  com¬ 
plex  issues  with  astuteness  and  high 
craftsmanship. 

•  Special  Award — Carey  McWil¬ 
liams,  editor  of  The  Nation  for  twenty- 
four  years  until  his  retirement  in  1976 
and  an  exemplar  of  integrity  throughout 
his  long  career. 

Italian  news 
page  introduced 

An  Italian-language  news  page  was  in¬ 
troduced  January  26  as  a  regular  feature 
of  the  Highland  Park  (III.)  News,  one  of 
Pioneer  Press’  17  Chicago  suburban 
newspapers. 

“Una  pagina  in  Italiano”  (a  page  in 
Italian)  was  designed  to  meet  the  local 
news  needs  of  the  Italian-speaking  com¬ 
munity  in  Highwood,  and  is  believed  to 
be  the  first  regular  foreign  language  fea¬ 
ture  in  any  non-ethnic  newspaper  in  the 
Chicago  market. 

The  news  in  “Una  pagina”  is  written 
by  Highland  Park  News  managing  editor 
Marla  Krause,  and  is  translated  into  Ita¬ 
lian  by  Mike  Tonioni,  host  of  an 
Italian-speaking  radio  program  heard  on 
WVVX-fm  in  Highland  Park. 

Response  to  the  page  has  been  favora¬ 
ble,  Krause  reports,  with  promotions  on 
Tonioni’s  radio  program  drawing  new 
subscriptions  the  first  week. 

The  Highland  Park  News  is  one  of 
Pioneer  Press’  10  North  Shore  Chicago 
suburban  newspapers.  Pioneer  also  pub¬ 
lishes  seven  West  suburban  newspapers 
in  the  Chicago  market. 


Degen  joins  Newhouse 

Robert  F.  Degen,  Jr.  has  joined  the 
New  York  office  of  Newhouse  News¬ 
papers  as  group  sales  manager  for  the 
Cleveland  (Ohio)  Plain  Dealer. 

Degen  was  previously  associated  with 
Story  &  Kelly-Smith  as  market  manager 
in  their  New  York  office.  Prior  to  that  he 
was  with  the  Westchester  Group  Na¬ 
tional  staff  in  White  Plains,  N.Y. 
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There’s  News-Trac,  the  com¬ 
puterized  mailroom  system 
diagrammed  here  —  the  one 
that’s  handling  dozens  of 
advance  sections  at  the  New 
York  Times’  new  satellite 
plant  in  Carlstadt,  N.J. 

There’s  the  other  complete 
Sta-Hi  bundle  distribution 
system  —  B.E.S.T. 

There  are  Sta-Hi  heavy- 
duty  stream  conveyors.  Bot¬ 
tom  wrap  equipment.  Bundle 
pacers.  Belt  conveyors.  Roller 
flight  conveyors.  Truck  load¬ 
ers. 

And,  of  course, 
there’s  our  world- 
renowned  line  r 


of  Sta-Hi  stackers  to  choose 
from. 

All  Rockwell-Goss  Sta-Hi 
products  are  designed  and 
built  to  smooth  out  mailroom 
bottlenecks  and  keep  pace 
with  today’s  high-speed 
presses. 

If  your  mailroom  personnel 
are  tossing  and 
turning,  or  hav¬ 
ing  nightmares 
after  you  put 
your  paper  to  I  H  § 
bed,  c^ 
us  for 


help.  We’ve  got  it  —  along 
with  the  service  and  backup 
you’ve  come  to  expect  from 
Rockwell-Goss. 

Graphic  Systems  Division, 
Sta-Hi  Marketing,  Rockwell 
International,  8  Capitol 
Street,  Nashua,  New  Hamp¬ 
shire  03060. 

Phone:  603/883-3311. 


Rockwell  International 


where  science  gets  down  to  business 


Louisville  papers  offer 
NIE  program  in  two  states 

A  newiv-desiened  Newsoaoer  in  Edu-  A  filmstriD  on 


A  newly-designed  Newspaper  in  Edu¬ 
cation  Program  has  been  implemented  in 
2,400  schools  in  Kentucky  and  Southern 
Indiana  by  the  Louisville  Courier- 
Journal  and  Times. 

While  the  Louisville  newspapers  have 
been  involved  in  NIE  since  1961,  this  is 
the  first  time  the  program  has  been  made 
available  to  all  teachers  in  the  two-state 
area. 

At  the  same  time,  Donald  B.  Towles, 
vicepresident  and  director  of  public  af¬ 
fairs  for  the  newspapers,  announced  that 
curriculum  materials  developed  last 
summer  have  been  offered  for  sale  in 
bulk  quantities  to  other  newspapers 
around  the  country. 

The  Louisville  NIE  program  has  been 
completely  revamped  during  the  past 
year.  Curriculum  activity  cards  for  every 
grade  level  and  every  subject  area  were 
prepared  by  a  21-member  curriculum 
committee  made  up  of  local  educators. 

A  20-page  tabloid  section,  containing 
full  color,  has  been  produced  to  show 
students  how  a  newspaper  operates.  The 
curriculum  cards  include  activities  based 
on  the  tabloid.  The  Louisville  program 
also  includes  classroom  displays  and 
other  material. 


A  filmstrip  on  newspapers,  produced 
last  year  by  the  Louisville  papers,  has 
won  three  international  awards  for  film 
excellence.  The  filmstrip  also  is  being 
offered  to  other  newspapers. 

Since  the  Louisville  program  was  im¬ 
plemented  statewide  in  January  and 
heavily  advertised  through  posters  and 
newspaper  ads,  more  than  1 .500  teachers 
have  ordered  additional  material.  Class¬ 
room  subscriptions  are  running  higher 
than  at  any  time  in  the  program's  history, 
Towles  adds. 

“The  concept  of  offering  our  materials 
for  purchase  by  other  newspapers  is  one 
based  on  service  to  the  industry,” 
Towles  said.  “There  are  hundreds  of 
newspapers  in  North  America  that  have 
wanted  to  implement  an  NIE  program, 
but  that  have  not  known  where  to  turn 
for  resources.  We  feel  that  curriculum 
materials  that  work  in  Louisville  will 
work  just  as  well  in  any  market  in  the 
country.” 

In  the  fall  of  1976,  the  Louisville  pa¬ 
pers  employed  Mary  Lawrence  Young  as 
coordinator  of  the  NIE  program.  Last 
year  a  second  fulltime  person — former 
Louisville  teacher  Reta  Broadway — was 
added  to  the  NIE  staff. 


J-schools  buy 
computer  systems 

Two  New  Mexico  universities,  with 
grants  from  the  Albuquerque  Journal, 
have  purchased  Computype.  Inc.,  termi¬ 
nal  and  typesetting  systems  for  use  as 
journalism  teaching  devices. 

T.  H.  Lang,  publisher  of  the  morning 
paper,  in  announcing  the  grants  to  the 
University  of  New  Mexico.  Albuquer¬ 
que.  and  New  Mexico  State  University. 
Las  Cruces,  said  “technical  advances  in 
today's  newspaper  require  that  jour¬ 
nalism  students  be  trained  in  the  use  of 
electronic  systems  for  writing  and  edit¬ 
ing.” 

He  said  the  grants  were  made  in  the 
name  of  his  father,  C.  T.  Lang,  publisher 
of  the  Journal  from  1956  until  his  death  in 
1971. 

Equipment  acquired  by  the  University 
of  New  Mexico  journalism  school,  which 
has  100  students  in  editorial  classes,  cost 


Store  computer,  two  Compu-Edit  termi¬ 
nals  and  an  Extel  printer.  It  cost  about 
$20,000. 


Atlanta  papers  set 
pro  tennis  tourney 

The  Atlanta  Journal  and  Constitution 
will  sponsor  the  first  Grand  Prix  tennis 
tournament  in  that  city  from  August  21  to 
August  27. 

The  tournament  will  offer  $50,000  in 
prize  money  for  which  32  men  will  com¬ 
pete. 

“For  some  time  now  we  at  the  Atlanta 
Journal  and  Constitution  have  felt  the 
need  to  bring  a  major  tennis  tournament 
to  Atlanta  on  an  ongoing  basis,”  said  Jim 
Kennedy,  executive  vicepresident  and 
general  manager. 

“We  at  the  Atlanta  Journal  and  Con¬ 
stitution  feel  that  our  sponsorship  of  this 
event  is  a  further  indication  of  the  news- 


Lawyer  ad  unit 
to  evaluate  legal  ads 

The  American  Bar  Association's 
Commission  on  Advertising  will  hold  a 
series  of  factfinding  meetings  across  the 
country  to  evaluate  the  effects  and  po¬ 
tential  of  advertising  legal  services. 

Commission  chairman  Roger  Brosna- 
han,  Winona,  Minn.,  said  the  newly- 
formed  ABA  unit  will  meet  with  persons 
with  experience  in  legal  advertising  and 
providing  information  about  the  justice 
system  to  solicit  their  ideas  and  sugges¬ 
tions. 

The  first  session  is  planned  March  2-3 
in  Los  Angeles.  Others  are  scheduled  for 
April  17-18  in  Memphis,  June  5-6  in 
Washington,  D.C.,  and  August  3  in 
New  York  City. 

ABA  President  Wm.  B.  Spann,  Jr., 
appointed  the  seven-member  commis¬ 
sion  last  December  to  study  the  advertis¬ 
ing  of  legal  services  and  to  develop 
model  advertisements  and  guidelines  for 
use  at  local,  state  and  national  levels  by 
both  bar  associations  and  individual  at¬ 
torneys. 

“The  information  we  gather  from 
these  regional  meetings  will  form  the 
basis  for  a  data  bank  that  we  can  use  for 
market  research,”  Brosnahan  said,  “We 
plan  to  develop  and  implement  a  test 
market  project  which  will  help  tell  us 
what  works  in  the  lawyer  advertising 
field.” 

Meanwhile,  the  commission  has  estab¬ 
lished  a  national  clearinghouse  to  gather 
additional  information  on  lawyer  adver¬ 
tising. 

Clearinghouse  manager  Jeffery  C. 
Thurmond,  assistant  director  of  ABA's 
Legal  Services  Group,  said  he  is  seeking 
information  from  state  and  local  bar  offi¬ 
cials  on  such  areas  as  rules  on  lawyer 
advertising  being  adopted  by  the  various 
governing  agencies,  how  much  lawyers 
are  spending  on  advertising,  the  kinds  of 
advertising  they  are  doing  and  results  of 
the  ads. 

Brosnahan  said  data  obtained  from  the 
regional  meetings  and  the  clearinghouse 
will  be  used  by  the  commission  to  de¬ 
velop  guidelines  and  recommendations 
for  promulgation  by  state  bars  to  state 
supreme  courts  and  other  regulatory 
agencies. 

Other  commission  members  are  Mar¬ 
shall  R.  Cassedy,  executive  director. 
The  Florida  Bar;  Sandra  DeMent, 


about  $30,000.  It  includes  a  two-disc  papers'  intention  to  serve  our  readers  executive  director.  National  Resource 

capacity  Mini-Store  computer,  four  and  the  citizens  of  Atlanta,”  Kennedy  Center  for  Consumers  of  Legal  Services; 

Compu-Edit  terminals,  an  Extel  printer  said.  W.  Truman  Eustis,  senior  corporate 

and  six-level  tape  punch.  “In  1976  we  assumed  sponsorship  of  counsel,  the  New  York  Times  Co.; 

The  computer  is  equipped  with  wire  the  Peachtree  Road  Race  and  saw  entries  T.  L/nA  ,  dean.  University  of  Notre 

service  interface  and  rigged  to  receive  jump  from  600  to  6,000  in  1977.  If  we  are  Dame  Law  School;  Richard  M.  Rosen- 

both  tts  and  full-length  copy.  Together  even  halfway  as  successful  in  our  back-  berg,  executive  vice  president.  Wells 

the  discs  can  hold  500,000  characters.  ing  of  this  tennis  event,  the  Atlanta  Fargo  Bank.  San  Francisco,  and  David 

The  system  obtained  by  the  Mass  Journal-Constitution  Open  Tennis  Seibel,  executive  vice  president. 

Communications  Department  at  Las  Championships  should  very  quickly  be-  Campbell-Mithum  Advertising  Co., 

Cruces,  75  students,  includes  a  Mini-  come  a  great  Atlanta  sporting  event.”  Chicago. 
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THE  TIDE 
IS  TURNING. 

For  a  long  time,  continuous,  large  increases  in  hospital  costs 
have  been  looked  at  as  inevitable. 

But,  a  few  years  ago,  Connecticut  established  a  state  com¬ 
mission  to  try  to  control 
these  costs.  It  has  succeeded 
so  well,  as  you  can  see  from 
the  graph,  that  hospital 
costs  in  Connecticut  arc 
increasing  at  a  much  lower 
rate  than  the  national 
average. 

And  as  costs  arc 
brought  under  control,  the 
insurance  premiums  that 
pay  most  of  these  costs  can 
reflect  the  improvement. 

We  have  adjusted  our  rates 
in  Connecticut  in  response 
to  the  improved  costs 
records  of  Connecticut 
1974  1975  1976  1977  J^ospitals. 

Insurance  rates  arc,  in  a  sense,  a  mirror  of  society.  Its  eco¬ 
nomics;  its  technology;  even  its  morality. 

And  when  society  takes  cfFcctivc  action  to  solve  problems, 
it  shows  up  in  our  rates. 

For  a  copy  of  the  annual  report  of  the  Connecticut 
Commission  on  Hospitals  and  Health  Care,  write  The  Travelers 
Office  of  Consumer  Information,  One  Tower  Square,  Hartford, 
Connecticut  06115.  Or  dial,  toll-free, 
weekdays  from  9  to  5  Eastern  Time, 

800-243-0191.  In  Connecticut,  call  collect, 

277-6565. 

THE  TRAVELERS 

Raising  our  voice,  not  just  our  rates. 


The  Travelers  Insurance  Company,  The  Travelers  Indemnity  Company,  and  Affiliated  Companies,  Hartford,  Conn.  06115 
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A  whole  new  ballgame 
where  newspapers,  advertisers 
and  agencies  will  hove  to 
learn  who's  on  first . . . 

Electronic  newsrooms,  plateless  printing,  ink-jets, 
pagination  — there's  a  whole  new  lexicon  to  learn.  The  minds  of 
ad  agency  production  men,  for  example,  boggle  at  the 
developments  of  the  past  few  years,  and  the  plans  for  the  future 
that's  just  around  the  corner. 

EDITOR  &  publisher's  coverage  of  what's  new  at  your 
newspaper  isn't  written  exclusively  for  executives  in  the  paper's 
production  department.  It  spreads  out  the  complete 
panoply  of  technical  progress  in  the  newspaper  field  as  it 
happens  . . .  and  tells  what's  coming  next ...  for  advertisers  and 
agency  people,  too. 

Management,  account,  creative  and  production  personnel  at 
the  agency  are  all  interested  in  the  progress  at  the  medium 
they  use  most.  That's  why  4,000  of  them  read  E  &  P  every  week. 
That's  why  your  promotional  advertising  belongs  in 
E  &  P's  pages,  too. 

Editor  &  Publisher 

The  Total  Promotion  Medfum  for  Newspapers 

575  Lexington  Avenue,  New  York,  N.Y.  10022  •  212-752-7050 


Financial  tabloids 
planned  in  2  cities 

Chicago  has  its  own  financial  tabloid: 
Chicago  Business  Review. 

The  monthly  tabloid  covering  the 
city's  business  scene  landed  on  local 
newsstands  for  the  first  time  Jan.  18. 
Single  copies  are  75  cents  and  the  initial 
print  run  was  40.000. 

Publisher  Murray  Weil,  formerly  an 
associate  publisher  with  the  Chicago 
Lerner  Newspapers  group,  is  optimistic 
about  his  new  venture. 

“If  anything  looks  like  its  going  to 
succeed,  this  is  it,”  the  31 -year-old  said. 
“It's  amazing  that  this  city  didn't  have 
its  own  business  publication  before 
this." 

But  competition  is  on  the  way.  Crain 
Communications  Inc.,  publishers  of  Ad¬ 
vert  isiiifi  Af>e  and  a  host  of  other  periodi¬ 
cals,  announced  the  founding  of  Crain's 
Cliieago  Business,  a  weekly  publication 
aimed  at  that  city's  business  community. 
In  a  separate  but  similar  venture  in  At¬ 
lanta,  the  Cordorvan  Corporation,  pub¬ 
lishers  of  the  Houston  Business  Journal, 
will  simultaneously  establish  the  Atlanta 
Business  Chronicle.  Both  tabloid-size 
newspapers  intend  to  offer  serious  news 
and  feature  coverage  aimed  at  local  busi¬ 
ness  executives.  Regular  publication  for 
both  papers  is  set  for  June  5,  and  both 
will  be  issued  each  Monday. 

Crain  and  Cordorvan  intend  to  coop¬ 
erate  on  advertising  to  make  available  a 
three-market  group  buy  covering  three 
leading  markets — Chicago,  Houston  and 
Atlanta.  Ad  deadlines  and  space  sizes 
will  be  comparable.  Editors  of  the  three 
papers  also  plan  a  certain  amount  of 
editorial  cooperation. 

TESTING  IN  PENNSYLVANIA? 


City  business  magazines  are  an  evolv¬ 
ing  new  medium  that  respond  to  the  need 
for  local  in-depth  business  news.  The 
coverage  of  daily  newspapers  is  con¬ 
sumer  oriented,  and  the  well-known  na¬ 
tional  business  magazines  do  not  suffi¬ 
ciently  focus  on  the  specific  market  prob¬ 
lems  of  the  area. 

Cordorvan  Corporation  claims  to  have 
pioneered  the  concept  of  the  city  busi¬ 
ness  magazine  with  its  Houston  Business 
Journal,  begun  almost  seven  years  ago. 
Their  weekly  tabloid  now  currently 
boasts  17,000  subscribers.  “We  report, 
analyze  and  interpret  the  news  for  the 
business  community,”  says  Cordorvan's 
president  Bob  Gray. 

“Chicago  doesn't  have  a  paper  that 
digs  up  the  stories  that  a  business  man 
would  want  to  learn  about,”  says  Ranee 
Crain,  editor-in-chief  of  the  new  publica¬ 
tion  and  editorial  director  of  Crain 
Communications.  “What  stories  do  get 
printed  often  leave  me  unsatisfied — the 
coverage  lacks  depth,  and  falls  flat  be¬ 
cause  it  didn't  have  its  readers  in  mind. 
We  know  who  our  readers  are,  and  what 
they  need  to  know.” 

A  national  sample  of  editors  felt  there 
was  little  interest  in  business  news.  Only 
4%  said  the  public  was  very  interested  in 
this  area.  However.  24%  of  the  public 
expressed  a  deep  interest  in  business 
news. 

Crain  says  the  new  Chicago  paper  has 
at  its  command  the  resources  of  75  sea¬ 
soned  field  reporters  who  cover  different 
business  fields  for  Crain’s  various 
publications. 

Crain’s  Chicago  Business  will  main¬ 
tain  its  own  editorial  staff  of  ten,  includ¬ 
ing  a  full  time  reporter  in  Washington, 
and  correspondents  in  Springfield  (11- 


Compact  Altoona  gives  you  ' 
a  fast  start,  smooth  handling, 
and  top  mileage  for  test  dollars. 


You’re  days  and  dollars  ahead  when  you  test  in 
Altoona!  Our  one-county  SMSA  market  offers  all 
standard  test  criteria— isolation,  typical  demo¬ 
graphics,  distribution  and  buying  patterns— for 
valid  results.  Plus  speed,  economy  and  control 
not  possible  in  larger  test  markets. 

One  advertising  medium  turns  on  Altoona’s 
$543-million  retail  buying  power.  Outside  news¬ 
papers  just  can’t  touch  Altoona  Mirror  market 
coverage.  It’s  your  key  to  a  good  test  in  Penn¬ 
sylvania. 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Hltoona  SRirrot 

Altoona,  Pa.  1 6603  •  Call  our  Ad  Department  at  814-944-71 71 
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linois)  and  throughout  state  capitals  and 
business  centers  of  the  midwest.  “We’ll 
have  reporters  snooping  around  Chicago 
City  Hall,  country  offices,  and  the  Na¬ 
tional  Labor  Relations  Board,  to  name 
just  a  few  places,”  says  Steve  Yahn, 
newly  appointed  editor  of  the  paper. 

Ranee  Crain  observes  that  the  output 
of  the  Chicago  business  market  is  ex¬ 
ceeded  by  only  nine  other  countries  in 
the  world.  Chicago  is  the  fastest  growing 
financial  center  in  the  United  States,  and 
still  retains  its  status  as  America’s  trans¬ 
portation  hub.  Chicago  is  the  nation’s 
third  market,  and  Crain  says  his  new 
paper  is  intent  upon  offering  its  readers 
an  understanding  of  the  events  and  cir¬ 
cumstances  that  make  for  its  leadership. 

Crain's  Chicago  Business  will  be 
launched  with  extensive  promotional  and 
advertising  hoopla,  including  a  “win  a 
piece  of  Chicago”  promotion — a  sweep- 
stakes  with  a  top  prize  of  $I0,(X)0  worth 
of  stock  in  Chicago-based  companies. 


Schwartz  to  head 
editors  group 

Lou  Schwartz  of  Long  Island  (N.Y.) 
Newsday  has  been  named  the  new  presi¬ 
dent  of  the  American  Association  of 
Sunday  and  Feature  Editors. 

Schwartz  replaced  Fred  Dickey,  who 
resigned  after  being  named  editor  of  the 
Oakland  (Calif.)  Tribune.  Dickey  felt  his 
new  position  would  occupy  most  of  his 
time. 

Other  officers  of  the  group  include: 
Sheena  Patterson  of  the  Toronto  Star, 
vicepresident;  Tim  Leland  of  the  Boston 
Globe,  secretary;  and  Jack  Loftis  of  the 
Houston  Chronicle,  treasurer. 

Membership  in  the  association  is  open 
to  daily  newspaper  editors  whose  jobs 
deal  directly  with  the  Sunday  and  daily 
feature  products  of  their  newspapers. 
Annual  dues  are  $35  per  member. 


Annenberg  denies 
sale  of  TV  Guide 

Walter  H.  Annenberg,  president  of 
Triangle  Publications,  Inc.,  denied  re¬ 
ports  that  TV  Guide  is  for  sale.  His 
statement  said: 

“Triangle  Publications,  Inc.,  pub¬ 
lishers  of  TV  Guide  magazine,  is  a  pri¬ 
vate  company.  At  no  time  has  Triangle 
Publications,  Inc.,  offered  to  sell  this 
magazine,  and  certainly  for  the  foresee¬ 
able  future  no  such  action  would  even  be 
considered.  Recent  news  reports  to  the 
effect  that  1  have  offered  this  publication 
for  sale  are  not  only  in  error  but  the 
repetitious  nature  of  the  report  necessi- 
I  tates  a  formal  statement  of  denial.” 
EDITOR  &  PUBLISHER  for  February  25,  1978 


DeRidder’s  second 
newsprint  machine  will 
help  the  South  keep 
making  news. 

Just  10  years  ago  Boise 
Cascade  and  Southern 
Natural  Resources  began 
construction  of  a  multi- 
million  dollar  pulp  and 
paper  mill  at  DeRidder,  La. 

In  the  face  of  the 
South’s  phenomenal 
growth  since  then,  H 
Boise  Southern  is  now 
announcing  a 


facilities,  due  for  comple¬ 
tion  in  1981. 

This  new  machine  will 
push  DeRidder’s  newsprint 
capacity  to  more  than  1,000 
tons  per  day,  and  help 
Southern  publishers  meet 
their  paper  demands  right 
at  home. 

At  Boise  Cascade,  we’re 
proud  to  be  growing  with 
the  South.  We’ll  do 

ffour  part  to  keep  the 
paper  coming. 


major  expansion  project  at 
DeRidder,  totalling  more 
than  $130  million.  In¬ 
cluded  will  be  a  second 
newsprint  machine,  plus 
additional  pulping 


Boise  Cascade  Paper  Group 


California  Supreme  Court 
upholds  transcript  release 


By  Lewis  Leader 

A  strong  pro-press  ruling  by  a  Califor¬ 
nia  Superior  Court  judge,  who  cited  “the 
public's  right  to  know,”  has  been  upheld 
by  the  California  Supreme  Court. 

The  high  court  of  the  nation's  most 
populous  state  denied  Feb.  10  a  defense 
motion  to  seal  the  transcript  of  the  closed 
preliminary  hearing  of  a  19-year-old  Sea¬ 
side,  Calif,  man  who  is  charged  with 
murdering  his  grandmother,  aunt  and 
two  cousins  last  August  in  his  Monterey 
Peninsula  hometown. 

The  high  court  denied  without  com¬ 
ment  a  petition  of  Monterey  County  De¬ 
puty  Public  Defender  Larry  Biegel,  who 
claimed  Harold  Arnold  Bicknell's 
chances  for  a  fair  trial  would  be  damaged 
if  the  transcript  was  made  public  prior  to 
the  completion  of  his  client's  trial, 
scheduled  to  start  Feb.  27  in  Monterey. 

Monterey  County  Superior  Court 
Judge  Harkjoon  Paik.  in  his  ruling  last 
Dec.  29,  denied  Biegel' s  motion  and  told 
the  defense  attorney  that  he  had  “many 
courses  available  ...  to  protect  your  de¬ 
fendant's  rights  in  this  case,  including 
change  of  venue  and  peremptory  chal¬ 
lenges  and  unlimited  challenges  for 
cause." 


Facts  About 
Liquor  Sales  in 
Pennsylvania... 


The  Nation's 
Fifth  Largest 
Liquor  Market 

We've  got  an  eye-opening  study 
on  the  State's  four  control  divi¬ 
sions.  For  your  free  copy  vyrite  to; 
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Represented  by  Story  &  Kelly  Smith,  Inc. 


However,  Paik  stayed  his  ruling  and 
kept  the  transcript  sealed  pending  a  de¬ 
fense  appeal  to  the  District  Court  of  Ap¬ 
peal.  It  in  turn  refused  to  grant  Biegel's 
motion  but  allowed  him  time  to  file  an 
appeal  to  the  state  Supreme  Court. 

Paik,  former  Monterey  County  Public 
Defender  and  a  superior  court  judge  for 
IVi  years,  acknowledged  a  conflict  be¬ 
tween  the  First  and  Sixth  Amendments. 
But,  he  said.  “When  you  talk  about  free 
press  we  should  also  talk  about  not  only 
the  press,  the  people  who  run  the  news¬ 
paper,  but  we  should  talk  about  the  pub¬ 
lic's  right  to  know.  We  are  not  talking 
about  the  newspaper.  We  are  talking 
about  the  public's  right  to  know.  Free¬ 
dom  of  expression  and  right  to  know 
what  is  going  on,  and  we  all  know  that 
the  judiciary  certainly  cannot  expect  the 
public  to  take  us  on  blind  faith.  And 
when  we  talk  about  a  restrictive  order,  a 
protective  order  of  this  type,  it  means 
really  judicial  censorship.” 

The  judge  also  said  that  the  U.S.  Sup¬ 
reme  Court  in  Nebraska  Press  Associa¬ 
tion  versus  Stuart  “stated  in  that  case 


A  federal  judge  in  Hartford  has  refused 
to  allow  the  U.S.  Equal  Employment 
Opportunities  Commission  (EEOC)  to 
intervene  during  pre-trial  stages  on  be¬ 
half  of  18  female  editorial  workers  alleg¬ 
ing  sex  bias  by  the  Register  Publishing 
Co.  of  New  Haven,  which  publishes  the 
morning  Journal-Courier  and  afternoon 
and  Sunday  Rcf’ister. 

Judge  Jon  O.  Newman,  in  U.S.  Dis¬ 
trict  Court,  remarked  that  to  allow  inter¬ 
vention  some  25  months  after  filing  of  “a 
highly  contentious  suit"  would  be  unfair 
to  the  defendant. 

A  newspaper  spokesman  remarked 
that  the  Register  Publishing  Co.  should 
not  be  burdened  with  answering  new 
pre-trial  questions  presented  by  the 
commission.  Answers  were  already 
given  to  some  300  inquiries  presented  by 
the  plaintiffs  within  the  pre-trial  time 
period  Judge  Newman  ordered  closed 
last  June,  the  spokesman  added. 

The  commission,  the  judge  ruled,  can 
present  legal  papers  as  a  friend  of  the 
court  and  can  possibly  enter  the  case 
more  formally  just  prior  to  trial. 

The  18  female  editorial  workers  have 
charged  the  newspaper  company  with 
discrimination  on  basis  of  sex  in  hiring, 
pay  and  promotion  since  at  least  1965. 

For  its  part.  EEOC  has  remarked  that 
the  case  before  Judge  Newman  can  have 
a  wide  impact  and  that  it  would  like  to 
help  the  court  decide  the  subjective 


that  before  a  restrictive  order  can  be  is¬ 
sued  there  must  be  a  clear  and  present 
danger  to  the  fairness  of  the  trial."  Paik 
said  the  defense  had  not  produced  “evi¬ 
dence  on  the  record"  to  show  the  need 
for  the  court  order  requested. 

Paik  said  everyone  was  assuming  that 
when  something  was  printed  in  news¬ 
papers  or  broadcasts  “.  .  .  the  public  will 
believe  everything  they  see  and  hear. 
You  know  as  well  as  1  do  that  that's  not 
true." 

The  judge  said,  “In  my  opinion,  the 
jurors  in  general  check  their  prejudices  at 
the  door  of  the  jury  room  and  recognize 
their  special  duty  as  members  of  the 
decision-making  body  in  our  system  of 
government  .  .  ." 

At  his  preliminary  hearing  last  Dec.  15 
in  Monterey  Peninsula  Municipal  Court. 
Bicknell,  a  naval  recruit,  was  held  to 
answer  on  four  counts  of  murder. 
California's  Penal  Code  requires  the 
closing  of  a  preliminary  hearing  to  the 
press  and  public  at  the  request  of  the 
defense.  Biegel  exercised  that  option. 

But  transcripts  of  preliminary  hear¬ 
ings,  closed  or  not,  routinely  become  a 
part  of  the  court  tile,  open  to  the  public, 
within  10  days  if  the  accused  is  bound 
over  to  Superior  Court  for  trial. 


evaluations  used  in  both  professional  and 
managerial  niches. 

Deaths _ 


Wii  i.iAM  Fiki.o,  67,  former  owner/ 
publisher,  Rutland  (Vt.)  Herald.  He  had 
succeeded  his  father,  also  named  Wil¬ 
liam  Field,  as  owner  of  the  newspaper  in 
1935;  the  elder  Field  was  a  managing 
editor,  Chicafio  Tribune,  during  World 
War  1;  February  12. 

*  *  ♦ 

Warrkn  King,  62.  New  York  Daily 
News  editorial  cartoonist  for  more  than 
20  years;  February  9. 

*  *  * 

M.  S.  Hanim  kr,  72,  a  foreign  corre¬ 
spondent  for  news  services  and  the  New 
York  Times  in  Europe  for  nearly  30 
years;  with  the  old  International  News 
Service  and  United  Press  until  he  joined 
the  Times  in  1948;  February  9. 

John  Kiodkr.  66,  retired  classilled  ad 
manager  for  the  Akron  (Ohio)  Beacon 
Journal'.  February  5. 

*  *  * 

Wii.i.iAM  P.  D)/ikr  Jr..  69,  wire  editor 
of  the  Tampa  Tribune  for  29  years  and  a 
journalist  for  more  than  45  years  at  the 
Sarasota  Herald-Tribune  before  joining 
the  Tribune;  February  2. 
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"It  takes  more  than 
good  hardware  and  software 
to  make  a  good  system." 


Buy  a  system  from  any 
other  vendor  and  chances  are, 
that's  all  you'll  get. 


“Buy  a  system  from  Digital 
and  you'll  get  something  extra — 
the  resources  only  Digital  can 
offer.” 


These  include  more  experi¬ 
ence  with  computerized  news¬ 
paper  systems.  As  well  as  more 
products  to  choose  from.  More 
installations  to  learn  from.  More 
field  service  technicians  to  get 
support  from.  And  more  train¬ 
ing  help  up  front. 

In  short,  you'll  get  the  bene¬ 
fits  a  billion  dollar  corporation 
like  ours  can  offer — and  more. 


“You'll  also  get  a  group  of 
newspaper  specialists  who  can 
put  all  our  resources  to  work  for 
you.” 


When  you  talk  to  Digital's 
Graphic  Arts  Product  Line, 
you're  talking  to  the  people 
who  pioneered  computerized 
newspaper  systems  more  than 
13  years  ago.  People  who  know 


newspapers  because  they've 
worked  on  newspapers.  People 
who  have  the  tools  and  the  talent 
to  design  a  system  to  fit  your 
operation.  No  matter  how  big  or 
small  it  may  be. 

And  people  who  will  sup¬ 
port  you  with  service  that  starts 
at  the  planning  stage,  carries 
through  development  and  con¬ 
tinues  with  after  the  sale  support. 


“Pick  a  department— classi¬ 
fied,  editorial,  circulation, 
accounting,  production  or 
display — we'll  show  you  how 
our  systems  can  help  you 
improve  it.” 


We  cover  it  all  with  a  line  of 
fully  integrated,  expandable 
computerized  newspaper  sys¬ 
tems.  Systems  designed  to  help 
you  tie  all  the  different  parts  or 
your  newspaper  into  one  tightly 
managed  organization. 

You  can  choose  our  CMS 
Classified  Management  Systems 
that  can  save  you  time  and 
money  on  every  Class  Ad  you 
write.  Or  our  fast,  accurate  TMS 
editorial  systems  that  combine 
computer  speed  with  typewriter 
ease.  Or  our  TABS  systems  for 
business  and  circulation  appli¬ 
cations.  And  since  all  these 
systems  are  designed  for  growth 
and  flexibility,  you  have  the 


freedom  to  expand  at  your  own 
pace.  Not  ours. 


Diiuii/nc  C.  I.oii’n/  is  Cnwliic  Arts  Product 
Line  ^hniii^cr  ut  t)i^itnl  Equipnoit 
Coiyorntion  with  twenty  years  experience 
in  the  Craphic  Arts  Industry. 

In  future  ads,  you'll  be  learn¬ 
ing  more  about  these  systems 
from  the  newspaper  specialists 
who  helped  put  them  together. 
But  if  you'd  rather  not  wait,  call 
me  direct.  I'll  be  happy  to  tell 
you  more.  (603)  883-3232.  Digital 
Equipment  Corporation,  Five 
Flagstone  Drive,  Hudson,  N.H. 
03051.  European  headquarters: 

12,  av.  des  Morgines,  1213  Petit- 
Lancy/Geneva.  In  Canada: 

Digital  Equipment  of  Canada,  Ltd 
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Newspeople  in  the  news 


Ai  BREY  Bowie,  associate  editorial  page 
editor  of  the  Greenville  (S.C.)  News — 
named  editor  of  r//e  Masthead,  quarterly 
journal  of  the  National  Conference  of 
Editorial  Writers.  The  appointment  au¬ 
tomatically  makes  him  a  member  of  the 
organization's  executive  board. 

*  * 

Dan  O'Shea,  sports  editor  of  the 
Waukegan  (111.)  News-Sun — appointed 
systems  editor.  Matt  Fiorito,  Milwaukee 
Journal — named  sports  editor  to  succeed 
O'Shea. 

%  sic  9ic 

James  C.  Watkins,  director,  national 
public  relations  division.  The  American 
Legion — to  retire  March  1 .  He  has  been 
associated  with  The  Legion  since  1947 
when  he  was  Department  of  Navy  liaison 
officer  with  veterans  organizations,  sub¬ 
sequently  moving  to  the  National  staff  in 
I960. 

4:  *  * 

James  A.  Bottoree — appointed  assis¬ 
tant  general  manager  of  the  Fostoria 
(Ohio)  Review  Times.  Bottorff  has  been 
production  manager  of  Spenley  News¬ 
papers  and  will  continue  in  that  capacity, 
including  production  responsibility  for 
the  Newark,  Ohio  and  Pittsburgh  opera¬ 
tions. 

*  *  * 

Roberta  Hess — from  Chicago  Sun- 
Times  copy  and  wire  desks — to  the  San 
Francisco  Examiner  news  desk  opera¬ 
tion. 

*  *  ♦ 

George  D.  Magel — appointed  circula¬ 
tion  sales  manager  of  the  Corpus  Christi 
(Tex.)  Caller  and  Times.  Magel  was  for¬ 
merly  with  the  Chicago  Tribune. 
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John  S.  Pittman,  city  editor  of  the 
Greenville  (S.C.)  has  become  manag¬ 
ing  editor,  succeeding  Rupen  G.  Av¬ 
akian,  who  has  been  promoted  to  man¬ 
ager  of  public  service  and  newspaper 
industry  affairs  for  the  News-Piedmont 
Company.  John  C.  Huff,  Jr.,  moves 
from  state  editor  to  city  editor,  suc¬ 
ceeding  Pittman;  and  Ken  Hare,  for¬ 
merly  assigned  to  the  city  desk,  suc¬ 
ceeds  Huff  as  state  editor.  Avakian 
has  been  with  the  News  since  1962 
and  Pittman,  since  1976,  earlier  hav¬ 
ing  been  news  editor  of  the  Fayet¬ 
teville  (N.C.)  Times. 


Ci.ALDF.  Ryan,  editor  of  the  Montreal 
daily,  Le  Devoir,  moved  out  of  jour¬ 
nalism  into  politics  to  lead  the  opposition 
to  Separatism — the  divorce  of  Quebec 
from  the  Dominion  of  Canada.  Ryan  will 
seek  the  leadership  of  the  Liberal  Party. 

♦  ♦  ♦ 

William  H.  Wilson,  wire  editor  of  the 
Elkhart  (Ind.)  Truth — named  city  editor. 
Robert  M.  Mast,  state  editor,  will  as¬ 
sume  Wilson's  former  duties.  Raymond 
Raney,  reporter — appointed  state  editor. 

^  »ic  iK 

Robert  V.  Twilling,  executive  direc¬ 
tor  of  Chicago  Tribune  Charities  Inc. — 
appointed  to  a  three-year  term  as  fea- 
surer  of  the  International  Newspapers 
Promotion  Association.  Twilling  is  a 
former  IN  PA  president. 

*  ♦  ♦ 

John  B.  Harris,  president  of  Tempo 
Communications  Inc.  a  subsidiary  of  the 
Milwaukee-based  Journal  Company — 
appointed  president  of  the  Conference 
Board  of  Major  Printers  of  Printing  In¬ 
dustries  of  America  Inc. 

*  ♦  * 

Maryline  White,  staff  reporter,  Guy 
Gannett  Newspapers,  Portland,  Me., — 
assigned  to  report  on  state  education  is¬ 
sues  for  1978  state  legislative  session  at 
Augusta.  Tom  Atwell,  Portland  City 
Hall  reporter — assigned  to  cover  state 
legislative  session  on  day-to-day  basis. 

sf: 

Jane  Cole — named  Somers  (Conn.) 
reporter  for  the  Enfield  (Conn.)  Press, 
succeeding  Sl/.anne  McConnell — 
resigned. 


Stephen  C.  Terry — named  managing 
editor  of  the  Rutland  (Vt.)  Daily  Herald. 
He  has  been  editor  of  the  Sunday  Herald 
and  Times  Argus  since  October,  1975. 

iti  4(i  Hfi 

Edward  H.  Dever — appointed  circula¬ 
tion  director  of  the  the  Camden  (N.J.) 
Courier-Post  effective  March  6.  Dever 
was  with  the  Philadelphia  Inquirer  and 
Bethlehem  (Pa.)  Globe-Times  before 
moving  to  the  Bridgewater  (N.J.) 
Courier-News  in  1975.  The  Courier- 
News  and  Courier-Post  are  Gannett  pa¬ 
pers. 

♦  ♦  ♦ 

Senior  appointments  in  the  manage¬ 
ment  of  the  Halifax  Herald  Ltd.,  pub¬ 
lishers  of  the  city's  two  dailies  include: 
Laurie  F.  Daley,  formerly  senior 
vicepresident — to  chairman  of  the  board. 
Fred  G.  Mounce,  formerly  executive 
vicepresident — to  company  president. 
Graham  W.  Dennis  publisher  of  the 
Chronicle-Herald  and  Mail-Star — 
continues  as  publisher  and  chief  execu¬ 
tive  officer. 

♦  ♦  ♦ 

George  F.  Neavoll — appointed  editor 
of  the  editorial  page  of  the  Wichita  Eagle 
and  Beacon.  Neavoll,  an  editorial  writer 
for  the  Detroit  Free  Press  since  1975, 
joined  the  Eagle-Beacon  staff  a  month 
ago. 

Charles  Pearson,  previous  editorial 
page  editor — resigned  last  year  to  be¬ 
come  chairman  of  Wichita  State  Univer¬ 
sity's  journalism  department. 

♦  ♦  * 

George  N.  M.  Currie  of  Toronto — 
becomes  president  and  chief  executive 
officer  of  FP  Publications  Ltd.,  effective 
April  1. 

R.  S.  Malone,  the  newspaper  group's 
current  president  will  complete  50  years 
in  newspaper  publishing  during  the  com¬ 
ing  year — to  become  chairman  of  the 
board  and  continue  as  publisher  and 
editor-in-chief  of  the  Toronto  Globe  and 
Mail. 

Currie,  a  management  consultant,  will 
resign  as  chairman  of  Currie,  Coopers 
and  Lybrand  Ltd.  to  take  the  new 
position. 

The  board  announced  formation  of  an 
executive  committee  including;  Derek 
Price,  former  publisher  of  the  Montreal 
Star,  as  chairman,  with  Stuart  Keate, 
publisher  of  the  Vancouver  Sun,  and 
Currie  as  members. 

4:  *  ^ 

John  Raytis — appointed  distribution 
manager  of  the  Sacramento  (Calif.)  Bee. 
Before  joining  the  Bee,  Raytis  was  circu¬ 
lation  director  of  the  Boston  Herald 
American. 

^  »ic  sic 

Jim  Mishler,  account  executive  in 
charge  of  corporate  advertising  for 
Focus  magazine,  Philadelphia — to 
Youngs,  Walker  &  Company,  Chicago- 
based  newspaper  management  consult¬ 
ing  firm. 
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Robert  E.  Orkand — appointed  to  the 
newly  created  position  of  circulation 
operations  manager  of  the  Detroit  Free 
Press.  Before  joining  the  Free  Press,  Or¬ 
kand  was  advertising  and  marketing  di¬ 
rector  of  the  Columbus  (Ga.)  Ledger- 
Inquirer,  another  Knight-Ridder  news¬ 
paper,  and  earlier  was  with  the  Miami 
Herald. 


Don  Mrachek — named  editor  and  pub¬ 
lisher  of  the  Williston  (N.D.)  Plains 
Reporter.  He  is  being  assisted  for  several 
weeks  by  the  newspaper’s  former  owner, 
W.  E.  Shemorry,  who  is  being  retained 
under  a  consulting  contract  for  five 
years.  Mrachek  has  been  advertising  di¬ 
rector  of  the  Sidney  (Mont.)  Herald,  a 
twice  weekly. 


Nohlgren  Frazell 

Two  St.  Petersburg  Times  editors  hove  been 
promoted — Stephen  Nohlgren  to  assistant  city 
editor  from  metropolitan  news  editor  and  Daryl 
Frazell  from  the  wire  desk  to  Nohlgren's  former  post. 
Nohlgren  has  been  with  the  Times  since  1971  when 
his  first  post  was  copy  editing  on  the  wire  desk. 
Frazell,  with  the  Times  also  as  a  copy  editor  since 
1973  came  from  the  New  York  Times,  where  he  was 
assistant  slotman  on  the  national  desk.  He  has 
been  copy  editor  for  the  Minneapolis  Star  and  the 
Detroit  Free  Press. 

Pete  Bird,  business  news  writer,  and 
Keith  Herreei.,  copy  editor — named  as¬ 
sistant  city  editors  at  the  Na.sliville  Ban¬ 
ner. 

Monte  Arnold,  assistant  city  editor — 
named  to  new  position  of  graphics 
editor. 

Rich  Riebei.ing,  reporter — to  chief 
The  Dallas  Times  Herald  has  an-  metro  government  reporter, 
nounced  promotions  to  management  po¬ 
sitions  of  several  staffers  in  the  classified 
department: 

Pete  Lara  way — from  telephone  sales 
manager  to  classified  advertising  man- 
ager  Joe  Moss — from  recruitment  sales 
manager  to  telephone  sales  manager; 

Rtn  O'Neal — from  outside  salesman  to 
recruitment  sales  manager;  Deeann 
Truman — from  telephone  sales  super¬ 
visor  to  classified  training  manager; 

Margaret  Laeorge — from  voluntary 
supervisor  to  telephone  sales  supervisor/ 
employment  and  national;  Sherry  Sire 
— from  telephone  salesperson  to  tele¬ 
phone  sales  supervisor/automotive  and 
merchandise;  Dorothy  Hathaway — from 
service  center  lead  clerk  to  voluntary 
supervisor. 


Charles  T.  Bohnet  has 
been  promoted  to  general 
manager  of  The  Forum, 
Fargo,  N.D.  with  overall 
responsibility  for  produc¬ 
tion  and  sale  of  the  news¬ 
paper  to  advertisers  and 
subscribers.  He  was 
named  general  sales 
manager  and  administra¬ 
tive  assistant  to  the  pub¬ 
lisher  in  1977.  Bohnet  has 
been  with  the  newspaper 
since  1959  in  various  ad¬ 
vertising  posts. 

Also,  Thomas  D.  Ander¬ 
son  has  been  named 
manager  of  the  advertis¬ 
ing  department  in  charge 
of  retail,  classified  and 
national  advertising  divi¬ 
sions. 


Warren  Clayton,  staff  writer  for  the 
Greenville  (S.C.)  Piedmont — to  press 
secretary  to  U.S.  Rep.  John  W.  Jenrette. 
D-S.C.  Before  joining  the  Piedmont, 
Clayton  worked  for  the  Atlanta  Constitu¬ 
tion  and  Savannah  Morning  News. 


Charles  M.  McCarthy,  newly-retired 
sports  editor,  Bristol  (Conn.)  Press — 
honored  by  5(X)  persons  attending  tes¬ 
timonial  dinner  February  1 1 .  McCarthy 
was  sports  editor  of  the  Bristol  afternoon 
daily  for  45  years. 


John  Fleming,  vice  president/sales 
The  Leader,  East  Hartford,  Conn. — 
resigned. 


In  Newspaper  Research 


Doug  Sims,  former  editor  of  the 
Graham  (Tex.)  Leader — named  editor  of 
the  Lewisville  (Tex.)  Daily  Leader. 


At  Market  Opinion  Research,  the 
people  who  plan,  supervise  and 
analyze  your  research  project  are 
newspaper  people. 

They  are  individuals  with  experi¬ 
ence  in  the  newsroom,  circulation, 
advertising,  management,  and  re¬ 
search;  and  that  can  make  a  signific¬ 
ant  difference  in  evaluating  the  mar¬ 
ket,  designing  the  study,  and 
analyzing  the  data  for  your  use. 

MOR  people  understand  your 
situation  because  they've  been 
there. 

To  learn  how  the  professionals  at 
MOR  have  helped  daily  and  weekly 
newspapers  and  magazines  in  over 
40  markets,  call  Lisa  Nielsen,  Senior 
Media  Analyst,  or  Frederick  Currier, 
President,  toll-free  at  800  521-0482. 
In  Canada  call  John  Geffken,  Cana¬ 
dian  Opinion  Research  Ltd.,  in  To¬ 
ronto  at  416  868-0135. 


George  Shenkman,  publisher/director 
of  sales.  The  Leader,  East  Hartford, 
Conn. — adds  third  title,  president.  Allen 
Kursov,  formerly  with  Brown  &  Bigelow 
Advertising,  St.  Paul,  Minn. — to  The 
Leader  as  advertising  director,  a  new  ti¬ 
tle. 


Richard  Paoli — named  city  editor  of 
the  Oakland  (Calif.)  Tribune  Paoli  joined 
the  newspaper  as  a  copy  boy  in  1967  and 
was  promoted  to  reporting  in  a  year  and 
since  then  has  had  a  variety  of  assign¬ 
ments. 


Dale  Stierman — named  director  of 
photography  for  the  Dubuque  (Iowa) 
Telegraph  Herald.  He  succeeds  Jim 
Geladas,  who  moved  to  managing  editor. 
Stierman  has  been  with  the  paper  since 
1952. 

Ruth  Marshall — named  manager  of 
library  services,  a  new  position. 

3tc  :)«  9ic 

Wallace  C.  Judd  Jr. — appointed  to 
newly  created  position  of  communica¬ 
tions  manager  for  the  University  of  Del¬ 
aware’s  Institute  of  Energy  Conversion 
in  Newark.  Judd  has  been  a  reporter  for 
the  News-Journal  Co.,  Wilmington, 
specializing  in  energy,  environment  and 
real  estate. 
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Showmen  seek  spotlight 
as  newspaper  owners 


By  Carla  Marie  Rupp 

Mark  Goodson.  of  Goodson-Todman, 
producers  of  40  hours  a  week  of  network 
and  syndicated  television  game  shows, 
has  been  questioning  his  low-profde  in 
the  Ingersoll  newspapers. 

It  really  has  been  buried  for  years  that 
this  is  “a  chain  of  some  16  newspapers 
built  out  of  television  money,”  said 
Goodson.  “It’s  been  getting  to  me.” 

Goodson  said  he  might  be  at  a  party, 
and  someone  will  say,  ‘How  are  your 
newspapers  doing?'  “And  everyone  else 
there  is  surprised,”  he  said. 

“By  name,  we're  the  best  known  pro¬ 
ducers  in  America  .  .  .  But  nobody  really 
knows  Goodson-Todman  is  in  the  news¬ 
paper  business.” 

When  Goodson  was  at  Columbia  Uni¬ 
versity  at  a  function  to  help  set  up  a 
journalism  scholarship,  Walter  Cronkite 
asked  about  his  newspapers  operated  by 
the  Ralph  Ingersoll  father-son  team,  and 
Punch  Sulzberger,  of  the  New  York 
Times,  asked,  “What  newspapers?,” 
Goodson  recalled. 


“We  own  80-909f  of  the  (Ingersoll) 


Mark  Goodson 


newspapers,”  Goodson  told  Editor  & 
Ptbi.isher  in  an  interview  in  his  office  on 
the  30th  floor  of  the  Seagram's  building 
on  Park  Avenue  Just  off  52nd  Street. 

Goodson-Todman  own  909f  of  the 
newspapers,  with  the  exception  of  the 
Trentonion  in  New  Jersey  and  the  Paw- 
tueket  (R.l.)  Times,  papers  which  they 
own  a  609f  share,  and  they  say  they  own 
1009^  of  the  Delaware  County  Times, 
Chester,  Pa. 

“We  (Goodson-Todman)  are  the  own¬ 
ers,  and  they  (Ralph  Ingersoll,  of  Con¬ 
necticut  and  presently  living  in  the  West 
indies,  and  his  son  Ralph  Ingersoll  II, 
Kingston,  N.Y.)  are  the  operators. 

“Young  Ralph  is  brilliant.  He  is  abso¬ 
lutely  marvelous. “  said  Goodson.  Inger¬ 
soll  11,  who  is  31  and  who  has  worked  in 
the  newspaper  business  in  various  edito¬ 
rial  and  business  capacities  since  he  was 
14,  this  week  was  off  to  Grenada,  West 
Indies  to  visit  his  father,  who  writes  a 
weekly  column  for  the  newspapers. 

The  four — Goodson,  Todman  and  the 
father-son  Ingersoll's — get  together  at 
least  four  times  a  year  at  board  meetings 
in  New  York.  They  have  lunch  at  the 
Brook  Club,  and  reports  are  given  on 
each  of  the  newspapers  the  Ingersolls 
operate,  said  Goodman.  “We  hear  about 
things  such  as  new  presses  or  strikes.” 

“We  only  have  one  competitive  situa¬ 
tion — in  Trenton.  And  my  friend  Ben 
Bradlee  told  me  once  at  a  cocktail  party, 
‘Get  out  of  Trenton.  I’m  going  to  kill  you 
there.’  But  we  have  an  enormously 
healthy  paper  in  Trenton,’  ’  said  Goodson. 

“We  never  get  mentioned,”  he  said  of 
the  Goodson-Todman  newspaper  con¬ 
nection.  Accounts  of  recent  acquisitions 
by  the  Ingersoll  newspapers  have  not 
mentioned  the  Goodson-Todman  owner¬ 
ship.  However,  several  news  items  years 


back  in  E&P  cited  the  partnership 
Goodson-Todman  had  with  the  Inger¬ 
solls.  In  1967.  for  example,  it  was  pub¬ 
lished  that  Ralph  Ingersoll  “stated  no 
truth  in  reports  that  his  partnership  be¬ 
tween  the  tv  producers  Mark  Goodson 
and  William  Todman  would  soon  be  ter¬ 
minated.”  In  1969,  E&P  reported  Ralph 
Ingersoll  was  a  partner  with  Goodson- 
Todman  in  a  Community  Antenna  Tele¬ 
vision  business. 

On  any  major  decision,  the  Ingersolls 
must  consult  with  Goodson-Todman. 
Goodson  stated.  “Anything  requiring 
money  or  policy,  he  (the  young  ingersoll, 
who  is  in  charge)  consults  with  us,”  said 
Goodson.  This  might  pertain  to  the  open¬ 
ing  of  a  new  Sunday  edition — and  “cer¬ 
tainly  on  acquisitions,”  Goodson  elabo¬ 
rated. 

Goodson  said  it  was  never  his  idea  to 
remain  behind  the  scenes  in  the  news¬ 
paper  business.  “That's  why  I’m  de¬ 
lighted  you  came  to  see  me.”  He  said  he 
is  very  much  interested  in  journalism  and 
the  newspaper  field. 

“No  one  ever  invites  us  (Goodson- 
Todman)  to  editors’  meetings,  he  said. 
“We're  kind  of  the  mystery  people  be¬ 
hind  the  papers.” 

“We  operate  almost  entirely  behind 
the  scenes,”  Goodson  said  about  his  and 
Todman’s  involvement  with  the  news¬ 
papers.  He  said  editorial  decisions  not 
involving  additional  monies  or  any  dras¬ 
tic  changes  are  left  up  to  Ingersoll  11.  “If 
Ralph  wants  to  put  a  new  supplement 
together,  it’s  okay  with  us.” 

“We  all  get  together  over  lunch  and 
pretty  much  decide  the  Presidential  can¬ 
didates  we  will  endorse  for  the  newspa¬ 
pers,”  Goodson  revealed.  He  said  it  was 
“Carter  in  the  last  election.  But  we  were 
split  on  Nixon  and  McGovern.  1  was  for 
Nixon,”  Goodson  said,  “and  the  older 
Ralph  was  for  McGovern.” 

Besides  Goodson-Todman  and  the  two 
Ingersolls,  Goodson  said  there  are  a  few 
other  stockholders,  but  “minor  ones.” 
He  added,  “We  bought  those  people  out 
when  we  could. 

Goodson  said  that  in  no  Ingersoll 
newspaper  does  he  and  Todman  own  less 
than  50%,  and  in  this  connection  he  men¬ 
tioned  the  Niles,  Ohio,  newspaper,  as 
having  that  percentage.  “Our  share  in 
Trenton  is  60%,  and  the  Chester,  Pa., 
paper  is  100%  ours.” 

Seymour  Schneidman,  Goodson  said, 
is  “really  a  key  figure  for  us  and  the  real 
reason  we’re  in  the  newspaper  business. 
He  handles  our  tax  problems  and  bank 
loans.  He  is  the  man  1  lean  on  when  1 
decide  to  go  into  a  new  newspaper  ven¬ 
ture.  He  loves  the  newspaper  business.” 
When  Schneidman  was  young,  he 
learned  from  the  late  newsman,  Charles 
Marsh,  Goodson  related.  Schneidman  is 
Goodson’s  account  business  advisor  on 
newspapers,  he  said. 

(Continued  on  page  36) 
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When  you  ask:  “What  does  our  country  need  the 
most?”  The  answer  is  energy.  That’s  why  coal  is 
important  for  it’s  America’s  most  abundant  source 
of  energy. 

Equally  impt)rtant  is  the  ability  of  the  railroads  to 
move  huge  tonnages  of  coal  by  unit  trains.  Santa 
Fe  has  the  capacity  to  handle  many  more  trains. 

A  good  example  of  Santa  Fe’s  additional  capacity 
was  demonstrated  during  the  flood  last  fall  in  the 
Kansas  City  area. 

Fortunately,  Santa  Fe  was  able  to  maintain  nor¬ 
mal  operations  through  Kansas  City  while  many 
other  railroads  were  temporarily  out  of  service  due 
to  high  water.  During  a  two  and  one-half  day 
period,  we  handled  65  trains  of  four  other  railroads 
in  addition  to  60  daily  trains  of  our  regular  fleet 
between  Kansas  City  and  the  west.  This  was  an 
addition  of  5,493  cars  representing  an  extra 
339,709  tons  on  our  railway.  Altogether  Santa  Fe 
handled  a  50%  increase  over  normal  operations 
without  special  preparations.  There  was  no  undue 


delay  to  either  our  trains  or  those  we  handled  for 
other  railroads. 

The  more  the  energy  problem  persists  in  this 
country  the  more  important  the  railroads  become. 
Santa  Fe  has  the  ability  to  meet  problems  head-on 
and  respond  to  them  more  effectively  than  other 
forms  of  transportation  because  of  t)ur  energy- 
efficient  operations  and  extra  capacity  to  get  the 
job  done. 

When  you  add  it  all  up,  what  Santa  Fe  is  doing 
today  will  be  even  more  important  to  you  and  your 
family  tomorrow.  _ 


The  Atchison,  Ibpeka  and  Santa  Fe  Railway  Company 

Your  tomorrow  is  our  business  today! 


Facts  about  Santa  Fe’s  transportation  services  can  be  secured  from  traffic  offices  across  the  nation 
listed  in  the  Yellow  Pages.  For  information  about  plant  sites,  real  estate  projects,  construction  and 
natural,  resources  write  Santa  Fe,  Box  333,  224  South  Michigan  Ave.,  Chicago,  Illinois  60604, 
telephone;  (312)  427-4900. 


A  SANTA  FE  INDUSTRIES  COMPANY 


Goodson 

(CoiitiiiiicJ  froin  34) 

Back  in  iy57-5S.  said  Goodson.  he  and 
l  odman  were  “looking  tor  a  place  tor 
investments  of  oiir  television  profits. 
Seymour  was  really  our  marriage  broker 
with  the  Ingersolls.  He  is  the  one  who 
got  us  together.  We  came  up  with  the 
Paw  tucket  (R.l.)  Times.  We  put  up  half 
of  the  money,  and  Ingersoll  and  some 
other  individuals  put  up  the  other  half.” 
That,  he  said,  amounted  toS.5  million  for 
(ioodson-Todman  and  another  mil¬ 
lion  for  the  Ingersoll  group. 

"We  had  to  borrow  another  SI  million 
from  the  bank — the  Rhode  Island  Hospi¬ 
tal  Trust — to  buy  the  Times."  said 
Goodson.  “The  National  City  Bank  in 
New  York  originally  turned  us  down  on 
the  grounds  that  newspapers  were  a  bad 
investment.  Now  .  of  course,  we  do  a  lot 
of  business  with  the  Bank  of  Commerce 
in  New  Yo-k." 

After  the  City  Bank  turned  Goodson- 
lodman  down  on  the  newspaper  loan, 
the  game  show  producers  withdrew  sev¬ 
eral  millions  of  their  television  dollars 
from  the  bank.  Two  City  Bank  vice- 
presidents  lost  theirjobs.  Goodson  said. 

Goodson.  in  the  interview,  drew  a 
comparison  between  the  money  one  can 
earn  in  the  newspaper  industry  to  that 
earned  in  television  production. 

“The  main  difference  between  televi¬ 
sion  and  the  newspaper  business  is  that 
tv  can  pay  greater  returns.  Tv  is  highly 
profitable.  The  capital  investment  is  so 
minimal.  But  there  is  unpredictability 
and  volatility  to  television  programming 
that  doesn't  exist  in  the  newspaper  busi¬ 
ness. 

“A  newspaper  is  more  solid  and  gives 
a  lower  rate  of  return.  But  it's  steady, 
and  it's  based  on  property.  Tv  is  more 
out  of  your  head." 

As  Goodson  spoke,  he  sometimes 
looked  dow  n  at  the  draw  ings  on  his  desk, 
filled  with  papers  ot  puzzles,  sketches 
and  colored  circles.  He  mentioned  he  is 
always  dreaming  up  new  game  ideas. 

“It  takes  a  lot  of  dough  to  open  a 
newspaper  office."  Goodson  said.  “But 
anybody  could  open  an  office,  and  say 
they're  in  the  television  business." 

Some  of  the  more  well-known 
Goodson-Todman  shows  are  “To  Tell 
the  Truth."  “Price  Is  Right,”  "Family 
Feud"  and  the  “Match  Game."  Most  of 
the  production  is  handled  out  of  Good- 
son's  Los  Angeles  office,  6430  Sunset 
Blvd.  The  New  York  office  is  primarily 
concerned  with  business,  and  half  of  the 
space  will  soon  be  rented  out.  Goodson, 
who  lives  in  the  East  but  this  past  week 
flew  to  California  where  he  stays  at  the 
Beverly  Hills  Hotel,  says  he  "would  love 
to  live  in  California  by  day  because  of  the 
sunshine,  and  in  New  York  by  night  be¬ 
cause  of  the  night-life.” 
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None  of  the  Ingersoll  newspapers 
were  evident  in  Goixlson's  New  York 
office.  "I  read  the  New  York  Times,  the 
Wall  Street  Jottnuii  and  the  Los  Aiifieles 
Times  when  I'm  out  there.”  But  at  the 
board  of  directors  meetings  with  the  In¬ 
gersolls,  Goodson  says  he  sees  a  sampl¬ 
ing  of  the  newspapers  the  Ingersolls 
manage. 

"There's  no  such  thing  as  bargains 
anymore  in  the  newspaper  business," 
Goodson  commented.  "In  the  old  days, 
all  of  our  papers  were  bargains.  They 
were  underestimated  by  the  mar¬ 
ketplace.  In  the  beginning  we  paid  ‘one 
times  gross.'  But  now  we're  paying 
‘2-2'/!  times  gross.'  " 

The  three  factors  Goodson  takes  into 
consideration  on  a  new  newspaper  ac¬ 
quisition,  he  said,  are: 

•  Recommendation  by  the  Ingersolls, 
usually  at  a  meeting,  from  a  telephone 
call,  or  by  letter; 

•  Thorough  financial  analysis  by 
.Seymour  Schneidman; 

•  Goodson-Todman's  ability  to  fi¬ 
nance. 

"1  once  told  Ralph  years  ago:  ‘Why 
don't  we  take  out  an  ad  in  Editor  <4  Fiih- 
lislier  magazine  and  say  that  we're  look¬ 
ing  for  newspapers  to  buy?'  And  Ralph 
said  that  method  just  wouldn't  work;  that 
good  newspapers  are  just  impossible  to 
get,"  Goodson  said. 

"One  of  the  talents  both  Ingersolls 
have  is  getting  the  papers  to  buy.” 

Goodson  said  that  the  only  time  he 
meets  any  of  the  publishers  of  the  news¬ 
papers  are  when  they  are  occasionally 
brought  to  board  meetings.  "I'm  just 
hurt  we  have  been  cut  out  all  these  years. 
It  seems  a  shame  we  have  been  cut  out  of 
the  profile  of  our  newspapers  as  far  as 
the  rest  of  the  newspaper  business  is 
concerned.  But  I've  even  been  thinking 
this  week  the  newspapers  should  be 
called  something  like  the  Goodson- 
Todman/lngersoll  newspapers.” 

Goodson's  background  includes  being 
a  radio  announcer  in  San  Francisco  for 
KFRC.  He  received  a  Phi  Beta  Kappa 
award  from  the  University  California  at 
Berkeley,  where  he  majored  in 
economics. 

He  became  a  radio  director  in  New 
York  City  and  met  Todman  in  1941-42. 
They  sold  their  first  radio  show  in  1946. 
It  was  "What's  My  Line?,”  the  longest- 
running  show — 26  years. 

"We  were  the  biggest  contributors  to 
television  in  the  1950's.  We  began  to 
concentrate  on  game  shows  because  they 
were  the  most  profitable.  They’re  so  de¬ 
ceptively  simple,  and  really  so  terribly 
complicated.” 

Some  of  Goodson-Todman’s  non¬ 
game  shows  were  "Rebel,"  "Branded,” 
"Philip  Marlow"  and  “Richard  Boone 
Repertory  Theatre.”  Goodson  says  that 
while  films  are  technically  difficult,  it’s 
much  more  difficult  to  create  a  success¬ 
ful  game  show  “and  make  it  work.” 


At  least  50  organizations  are  producing 
drama  and  variety  shows  on  television. 
But  Goodson-Todman  only  have  six 
competitors  in  game  shows.  Only  two  of 
Goodson-Todman’s  competitors  have 
more  than  one  show  on  television. 

His  life  is  really  his  work.  Goodson 
said,  when  asked  what  his  other  interests 
were,  besides  television  and  news¬ 
papers.  "1  work  50-60  hours  a  week  on 
the  tv  business.  1  like  tv  and  studio 
work.”  He  said  he  was  doing  a  new  pilot 
on  the  West  Coast  with  the  working  title 
of  “Card  Sharks.”  "Family  Feud”  right 
now  is  his  most  successful  show,  and 
"FF”  is  rated  number-one  on  the  ABC 
network,  and  it  is  syndicated  on  l(K)  sta¬ 
tions. 

Postal  reform  bill 
to  go  to  Carter 

Proposals  for  changes  in  the  postal  re¬ 
form  bill  (HR  7700)  that  would  reduce 
costs  enough  to  make  it  acceptable  to 
President  Carter  soon  are  expected  to 
reach  Capitol  Hill  from  the  Office  of 
Management  and  Budget,  it  was  learned 
this  week. 

The  bill,  reportedly  stalled  in  the 
House  Rules  Committee  by  Speaker  Tip 
O’Neill  at  Carter’s  request,  has  the  sup¬ 
port  of  both  the  American  Newspaper 
Publishers  Association  and  the  National 
Newspaper  Association. 

Provisions  of  HR  7700  call  for  an  in¬ 
crease  in  the  current  public  service  ap¬ 
propriation  from  the  current  $920  million 
to  15  per  cent  of  total  operating  costs.  If 
the  public  service  appropriation  were 
eliminated  to  reduce  costs,  however, 
newspapers  face  the  prospect  of  higher 
cost  for  mail  delivery  as  well  as  reduced 
delivery  schedules. 

Both  AN  PA  and  NNA  in  recent  weeks 
have  called  attention  of  newspapers  to 
the  situation  so  that  publishers  who  so 
desire  can  express  their  opinions  in  w  rit¬ 
ing  to  either  President  Carter  or  to  the 
sponsors  of  the  -bill.  Representatives 
James  M.  Hanley  (D.-N.Y.)  and  Charles 
H.  Wilson  (D.-Calif.) 

Executives  shifted 
at  DDB  ad  agency 

Thomas  Gallagher  is  stepping  down  as 
president  of  Doyle  Dane  Bembach,  Inc., 
and  it  is  expected  that  Neil  Austrian, 
DDB’s  chief  financial  officer,  will  be  ap¬ 
pointed  new  president  and  chief  operat¬ 
ing  officer  early  in  March. 

The  agency,  which  billed  over  $480 
million  in  1977,  spent  only  about  13%  of 
that  in  newspapers,  with  about  45% 
spent  in  tv.  The  new  executive  shift  will 
not  alter  DDB’s  media  picture  in  any 
way,  according  to  Doris  Willens  of  the 
agency’s  pr  staff. 
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Golf,  tennis,  or  name  any  sport 
—you’ll  find  the  champions 
using  equipment  that’s 
made  in  New  England 


Golf  balls  and  clubs,  tennis  balls  and  rackets,  boats  and  sails,  skiis, 
fishing  tackle,  hunting  and  camping  equipment  and  every  kind  of  athletic 
shoe — among  all  these  products,  many  of  the  best  and  most  widely  used 
are  made  in  New  England.  Spalding,  Acushnet,  Bancroft,  Royal,  L.  L. 

Bean,  Gladding  and  Old  Town  are  all  names  to  conjure  with  when  it 
comes  to  sports  equipment.  The  more  than  fifty  New  England-based 
firms  that  specialize  in  the  production  of  sporting  goods,  outerwear  and 
shoes  have  annual  sales  that  total  more  than  a  billion  dollars. 

That  means  jobs  and  steady  pay  for  thousands  in  factories  and  offices 
large  and  small  scattered  throughout  the  six  New  England  states.  Golf 
tournaments  in  Atlanta  or  Akron,  World  Team  Tennis — and  millions  of 
ordinary  players  everywhere — are  helping  to  pay  for  the  products 
advertised  in  that  best-selling  advertising  medium — the  local  New 
England  daily  newspaper. 

Advertising  gets  results  in  these  leading  New  England  newspapers 


Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Whafs  new: 
products  and  systems 

Compugraphic  is  offering  a  new  Multi¬ 
ple  Column  Positioning  Option  which 
permits  justified  type  to  be  set  in  14  inch 
column  depths,  10  columns  across. 

The  option  is  designed  to  be  used  with 
EditWriter  7500  and  7700  series  of 
equipment.  Increased  throughput  is 
achieved  because  the  terminal  operator 
can  now  custom  fit  columns  of  justified 
type  to  an  endless  variety  of  page  lay¬ 
outs.  as  well  as  paginate  galleys  of  type 
in  one  operation. 

Cost  of  option  is  $1,995  in  kit  form  for 
upgrading  of  units. 

♦  ♦  * 

NAPP  has  sold  30  more  European  pub¬ 
lishers  since  the  joining  of  NAPP  Sys¬ 
tems’  Europe  and  the  American 
organizations  less  than  6  months  ago. 

Three  Galaxy  plate  processors  and  5 
NewsPrinter  III  exposure  units  have 
been  sold  to  Het  Laatste  Nines  in  Brus¬ 
sels,  Belgium.  ILTE  of  Torino,  Italy  has 
decided  to  convert  to  a  NAPP  system  as 
well  as  Editorial  Prensa  Canaria  of  the 
Canary  Islands. 

*  ♦  * 

Beach  Manufacturing  has  introduced 
model  7000  Coatomatic,  a  new  plate  coat- 
er,  dryer  and  stacker  unit. 

Coatomatic  features  include  a  dryer 
system,  removable  and  adjustable  roll¬ 
ers,  and  external  diazo  reservoir.  Unit 
can  coat  single  and  double  wide  plates. 
^  ^ 

Letterflex  Systems  has  introduced  a 
new  photopolymer  especially  designed 
for  shallow  relief  newspaper  printing 
plates.  The  new  “Y”  photopolymer  fea¬ 
tures  greater  consistency  and  better  ink 
laydown. 


n  DON’T  HAVE  TO  ^ 
'SUBSCRIBE  TO  E&P 

V  I  CAN  BORROW  y 

V  YOUR  COPY.  A 


The  photopolymer  was  tested  at  Bucks 
County  Courier  Times  and  is  odorless 
and  easier  to  handle.  The  Y  polymer  is 
compatible  with  Letterflex  135  and  290 
dry  development  systems. 

4: 

Logicon-Intercomp  has  sold  a  second 
complete  Logigraphic  text  processing 
system  to  Dow  Jones,  Inc.  The  system 
will  be  installed  at  Dow  Jones’  main 
composition  and  printing  plant  in 
Chicopee,  Mass.,  where  the  first  system 
has  been  in  operation  since  1975. 

Logigraphic  is  employed  as  a  produc¬ 
tion  system  for  the  Wall  Street  Journal 
and  Barron's,  processing  business  and 
financial  news  copy,  as  well  as  advertis¬ 
ing,  and  preparing  it  for  photo¬ 
typesetting. 

The  system  includes  LI-IOOOE  compu¬ 
ter,  disk  drives,  interfaces  to  Compstar 
191  and  MGD  Metroset  photo¬ 
composers,  multiple  proof  printers  and 
microprocessor-oriented  video  display 
terminals.  The  terminals  are  used  to 
input  data  to  storage,  and  to  retrieve 
items  to  make  corrections  and  edit. 

*  *  ♦ 

General  Electric  data  communication 
products  business  department  has  intro¬ 
duced  TermiNet  model  1232  teleprinter 
featuring  132  columns  and  designed  for 
use  at  rates  to  1200  baud.  The  unit  in¬ 
cludes  a  IK  buffer  and  incorporates  the 
rotating  belt  principle. 

The  rotating  print  belt  utilizes  a  510 
character  per  second  hammerbank 
mechanism  which  has  a  hammer  for  each 
print  position.  All  128  ASCII  characters 
may  be  generated  from  the  standard 
ANSI  four-row  keyboard. 

TermiNet  1232  printers  list  for  $5155. 

*  ♦  * 

Dymo  Graphic  Systems  has  sold  a 


YOU’RE  ALL  WET. 
GET  YOUR  OWN 
SUBSCRIPTION  , 


ORDER  YOUR 
SUBSCRIPTION  NOW. 
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Nature  of  Business 


Ave.,  New  York.  N.  Y.  10022 
addressed  to: 


$18.00  a  year, 
U.S.  and  Can¬ 
ada;  all  other 
countries,  $40 
a  year. 

□  My  remittance 
is  enclosed. 


Copy  Processing  System  (CPS  300)  to 
the  News  Printing  Company  of  Taren- 
tum.  Pa.,  publishers  of  Valley  News  Dis¬ 
patch,  The  Herald,  North  Hills  News 
Record  and  Butler  County  News.  The 
company  is  a  member  of  the  Gannett 
Newspaper  Group. 

The  system  will  be  housed  in  a  spe¬ 
cially  constructed  computer  room. 
Hardware  includes  a  CPU  (48K),  disc 
controller,  two  megabyte  (10)  moving 
head  discs  (the  second,  for  redundant 
storage),  a  WK  flexible  disc  unit  and  a 
paper  tape  reader. 

♦  ♦  * 

Letterflex  has  sold  3  model  290A 
photopolymer  platemaking  systems  to 
Atlanta  Journal-Constitution.  The  sys¬ 
tem  processes  2  plates  simultaneously  at 
a  rate  of  90  plates  per  hour. 


Bowater  establishes 
Mid-Central  region 

Plans  to  establish  a  Mid-Central  News¬ 
print  Sales  region  with  offices  at  Cincin¬ 
nati,  Ohio,  and  the  relocation  of  its  south¬ 
east  regional  sales  group  to  Jacksonville, 
Fla.,  have  been  announced  by  Bowater 
Sales  Company,  the  marketing  division  of 
Bowater  Incorporated,  Old  Greenwich, 
Connecticut. 

The  company  said  that  the  two  new 
offices  are  being  located  strategically  to 
provide  more  personalized  service  to  its 
growing  customer  list  of  publishers  and 
printers  in  the  southern  and  central  states. 
The  offices  will  be  opened  as  soon  as 
leases  can  be  secured  and  the  necessary 
equipment  installed.  The  company  ex¬ 
pects  both  to  be  functioning  fully  by  late 
j  spring  or  early  summer  of  this  year. 

Several  appointments  to  Bowater’s 
senior  sales  management  have  resulted 
from  the  expanded  regional  structure. 
These  assignments  were  effective  on 
January  1  of  this  year. 

John  C.  Davis  has  been  promoted  to 
senior  vicepresident  Domestic  News¬ 
print  Sales  and  direct  responsibility  for  the 
operation  of  the  six  U.S.  newsprint  sales 
offices.  He  has  relocated  to  the  company' s 
headquarters  at  Old  Greenwich.  Previ¬ 
ously,  Davis  served  as  vicepresident, 
Mid-South  Newsprint  Sales  at  Atlanta. 

EugeneN.  Montgomery,  whoisanative 
of  Florida,  has  been  appointed  vicepresi¬ 
dent  Southeast  Newsprint  Sales  and  will 
be  responsible  for  the  new  Jacksonville 
office. 

Robert  W.  Ritter,  who  has  been  serving 
as  vicepresident  Southeast  Newsprint 
Sales  while  this  region  has  been  headquar¬ 
tered  in  Atlanta,  now  will  be  responsible 
for  the  Cincinnati  office  and  has  been 
named  to  the  new  post  of  vicepresident 
Mid-Central  Newsprint  Sales. 

Owen  W.  Cardell  has  been  promoted  to 
vicepresident  Mid-South  Newsprint  Sales 
j  succeeding  Mr.  Davis  and  will  continue  to 

1  be  based  at  this  region's  Atlanta  office. 
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iFunny 
•  Fun 


♦  ♦  ♦ 

Gerhard  Beiner  has  been  appointed 
technical  sales  manager  for  NAPP  Sys¬ 
tems  Inc.'s  German  speaking  market. 
Beiner  was  most  recently  technical  man¬ 
ager  of  the  newspaper  group  at  BASF 
Nyloprint  in  Germany. 

*  *  * 

John  Terrano  has  been  named  systems 
engineer  by  Letterflex  Systems.  Terrano 
was  formerly  assistant  foreman  with  the 
Gannett  News  Service.  He  will  cover  the 
northern  sales  region  for  the  firm. 

Gerald  J.  DiCecca  has  joined  Letterflex 
Systems  as  a  member  of  their  northern 
region  systems  engineering  staff. 

Tim  P.  Cummings  has  been  appointed 
plant  accountant/office  manager  for  Let¬ 
terflex  Systems*  Atlanta,  Ga.,  manufac¬ 
turing  facility.  He  was  previously  with 
Owens-Illinois  Plastics  division. 


sk  ♦  Jjc 

John  F.  Schepper  has  joined  Compu- 
graphic  as  marketing  communications 
manager.  Before  joining  the  firm  he  was 
marketing  communications  manager  at 
the  Harris  Data  Communications  divi¬ 
sion  in  New  Hampshire. 

*  *  * 

Robert  Savageau  has  been  named  re¬ 
search  director  for  Flint  Ink.  Savageau 
has  24  years  experience  in  the  printing 
ink  industry  and  will  be  responsible  for 
the  company's  research  effort  at  the 
Technical  Center. 
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Equipment  people 
in  the  news: 

Wright  S.  (Bud)  Coulson  has  been 
named  president  of  inland  Newspaper 
Machinery  Corporation.  Coulson  joined 
the  firm  19  years  ago  and  served  for  the 
last  7  years  as  executive  vicepresident. 

♦  *  ♦ 

Brian  Percival  has  been  appointed 
president  of  Canadian  Linotype  Com¬ 
pany,  a  division  of  Eltra  Corporation  of 
Canada.  Most  recently  Percival  was 
president  of  Nashua  Murritt  Ltd. 

Bruce  G.  Carrow  was  recently  named 
vicepresident  of  Canadian  Linotype  Co. 
Carrow  has  been  with  the  firm  for  over 
20  years. 

*  *  * 

Charles  N.  Keating,  Jr.,  has  been 
named  vicepresident,  international  oper¬ 
ations  for  LogEtronics.  He  was  formerly 
director  of  international  marketing  for 
the  company. 

Gerald  A.  Nathe  has  been  named  a 
vicepresident  at  LogEtronics  and  will 
have  responsibility  for  management  of  the 
company's  headquarters  facility.  Nathe 
joined  the  firm  in  1968  as  assistant  to  the 
director  of  planning. 

*  ♦  * 

Edward  D’Agostin  has  been  appointed 
sales  representative  for  Royal  Zenith 
Corp.  D' Agostin  worked  previously  for  a 
press  equipment  firm  and  will  now  cover 
the  northern  Ohio  and  western  Pennsyl¬ 
vania  areas. 


Darryl  Tjaden  has  joined  Hendrix 
Electronics  as  market  development 
specialist.  He  was  formerly  operations 
manager  at  the  University  of  Minneso¬ 
ta's  Minnesota  Daily. 

Ed  Slattery  has  joined  Hendrix  as  sales 
representative  for  the  eastern  region.  He 
was  with  Compugraphic. 

Anne  Kraus  has  been  appointed  inter¬ 
national  marketing  support  manager  for 
Hendrix. 

Harriet  Miller  was  recently  promoted 
to  the  position  of  Compugraphic  account 
manager. 

Louise  Roe  has  been  appointed  market¬ 
ing  services  coordinator  at  Hendrix. 

Jk  Nc  i|c 

Florence  Helitzer  has  joined  the  staff  of 
the  German  Information  Center  in  New 
York  City.  Helitzer  was  formerly  with 
the  public  relations  department  of  Bell 
Laboratories. 

9k  4c  9k 

Lawrence  Clark  has  been  appointed 
service  manager  for  Stanton  Composing 
Equipment  Inc.  Clark  was  formerly  ser¬ 
vice  manager  of  Dymo  Graphic  Systems' 
Atlanta  office. 

9k  4c  >k 

Charles  M.  Feldman  has  been  ap¬ 
pointed  senior  sales  representative  of 
Harris  Composition  Systems  division. 
Prior  to  joining  the  company,  Feldman 
was  a  sales  representative  for  Mohawk 
Data  Sciences  Corp. 


Harold  Basile  was  named  West  Coast 
regional  sales  manager  for  Raytheon 
Graphic  Systems.  He  was  formerly  with 
Western  Newspapers  Industrial  Rela¬ 
tions  Bureau  in  California. 

David  Salvini  has  been  appointed  mar¬ 
keting  support  specialist  for  Raytheon. 
He  was  previously  with  Dymo  Graphic 
Systems. 

K.  David  Rue  has  been  promoted  to 
national  sales  manager  for  Raytheon  and 
William  Solimeno  promoted  to  manager 
of  customer  services.  Previously,  Rue 
had  been  Northeast  sales  manager,  and 
Solimeno  had  been  a  project  engineer. 


Manoff  assigned 

Richard  K.  Manoff,  Inc.  has  been 
awarded  new  product  assignments  by 
Welch  Foods  Inc.  for  Welch's  Sparkling 
Strawberry  and  Sparkling  Orange  Soda 
and  Welch's  Powdered  Drink  Mixes. 

The  powdered  drink  mix,  which  sells 
in  Grape,  Strawberry  and  Fruit  Punch 
flavors,  has  been  mini  tested  in  Amaril¬ 
lo,  Louisville,  Milwaukee,  and  Alabama, 
and  is  moving  eastward  into  New  York, 
Boston  and  Philadelphia  with  a  heavy 
spot  tv  and  newspaper  campaign  created 
by  the  Manoff  agency  scheduled  to 
break  in  Spring  1978. 


giknore 

brothers 
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Grants  made  to  underwrite 
tv  series  on  newspapers 


A  proposed  educational  television 
series  to  stimulate  newspaper  reading  by 
teen-agers  has  received  $60,000  funding 
from  the  Frank  E.  Gannett  Newspaper 
Foundation. 

The  series  of  six  15-minute  films  will 
be  produced  by  International  Instruc¬ 
tional  Television  Cooperative,  Inc.  (ITV 
CO-OP),  a  non-protlt  organization  based 
in  Washington,  D.C.  The  Ohio  Depart¬ 
ment  of  Education  previously  granted 
$25,000  for  the  $85,()(K)  project,  and  the 
Gannett  Foundation  grant  will  enable 
completion  of  the  series  for  the  1978-79 
school  year. 

ITV  CO-OP  produces  a  wide  variety  of 
instructional  tv  films  and  distributes 
them  nationwide  through  state  and  local 
educational  agencies  and  groups  of  pub¬ 
lic  television  stations. 

An  earlier  six-part  series  on  broadcast 
and  newspaper  Journalism,  called 
“News,”  is  already  being  shown  in  sev¬ 
eral  states.  Based  on  the  schools  to  be 
reached  by  “News,”  ITV  CO-OP  esti¬ 
mates  that  the  new  series — to  be  called 
“Newspaper:  Behind  the  Lines” — will 
be  viewed  by  more  than  5  million  junior 
and  senior  high  school  students. 

ITV  CO-OP  executive  director  Ray 
Gladfelter  said:  “This  series  will  use 
young  people's  fascination  with  televi¬ 
sion  as  a  means  of  introducing  them  to 
newspapers.” 

Noting  that  recent  studies  have  shown 
declining  youth  readership  of  newspap¬ 
ers,  Gladfelter  said  it  is  important  to  re¬ 
verse  this  trend  and  encourage  youth 
interest  in  “the  citizen’s  most  readily 
available  and  comprehensive  medium  of 
information.” 

“Newspaper:  Behind  the  Lines”  will 
make  the  student  an  “on-the-scene  ob¬ 
server  of  the  entire  newspaper  industry 
through  interviews  with  outstanding  pub¬ 
lishers,  editors,  writers  and  photograph¬ 
ers  and  through  views  of  newsroom,  bus¬ 
iness  operations  and  production  proc¬ 
esses  in  action.” 

A  member  of  the  instruction  design 


team  that  will  supervise  production  of 
the  series  is  Judith  Hines,  manager/ 
educational  services  and  newspaper-in- 
the-classroom  specialist  for  the  AN  PA 
Foundation  in  Reston,  Va. 

The  Gannett  Foundation  announced 
that  it  would  load  the  series  in  videotape 
cassette  form  without  charge  to  news¬ 
papers  and  journalism  professional  or¬ 
ganizations  for  educational  purposes. 
Inquiries  should  be  directed  to  Calvin 
Mayne,  Director  of  Communications, 
Gannett  Newspaper  Foundation,  Lin¬ 
coln  Tower,  Rochester,  N.Y.  14604 
(716/262-3315). 


Information  Bank  starts 
service  in  Europe 

Businessmen  in  major  Western  Euro¬ 
pean  cities  can  now  dial  a  local  telephone 
number  and  gain  instant  access  to  nearly 
1.5  million  summaries  of  articles  from 
over  60  major  English-language  news¬ 
papers  and  magazines. 

The  computerized  Information  Bank, 
a  service  of  the  New  York  Times  com¬ 
pany  presently  offered  to  subscribers  in 
the  United  States,  Canada  and  Mexico, 
is  now  being  introduced  in  most  coun¬ 
tries  of  Western  Europe.  Training  and 
other  support  services  for  European 
clients  will  be  provided  through  a  central 
office  in  London. 

Several  major  European  corporations 
have  already  contracted  with  the  Infor¬ 
mation  Bank  for  the  service.  Unilever. 
Imperial  Chemical  Industries  and  ELF 
Petroleum,  among  others,  will  join  more 
than  500  organizations  in  North  America 
who  use  the  data  bank. 

The  new  European  service  is  made 
possible  at  costs  competitive  with  the 
North  American  service  through  the  use 
of  a  new  “packet  switching”  network,  a 
novel  form  of  telecommunications  that 
permits  computerized  data  to  be  trans- 


Uphold  ruling 
against  weeklies 

An  administrative  law  judge's  action 
holding  that  the  Industrial  City  Publish¬ 
ing  Co.,  which  publishes  six  weekly 
newspapers  in  northern  California,  has 
been  guilty  of  violating  the  National 
Labor  Relations  Act  has  been  affirmed 
by  the  National  Labor  Relations  Board 
through  a  three-man  panel. 

The  violation  consisted  of  threatening 
Pam  Mijo,  of  the  classified  ad  depart¬ 
ment,  with  discharge  if  she  continued  to 
represent  herself  also  as  “real  estate 
editor”.  Testimony  before  Administra¬ 
tive  Law  Judge  Henry  S.  Sahm  revealed 
that,  since  the  newspapers  have  no  ac¬ 
tual  real  estate  editor,  Mijo  had  been  un¬ 
officially  referred  to  by  that  title  because 
of  work  she  did  in  connection  with  real 
estate. 

The  San  Francisco-Oakland  Local  52 
of  the  Newspaper  Guild,  however, 
charged  that  the  threat  to  Mijo  came  as 
reprisal  for  her  testimony  as  the  Guild's 
only  representative  before  a  representa¬ 
tion  hearing  of  the  board.  It  was  brought 
out  that  Mijo  had  been  referred  to  by 
colleagues  on  the  newspaper  as  “real  es¬ 
tate  editor”  for  a  number  of  years. 

The  three-man  panel  affirming  Sahm’s 
decision  consisted  of  John  H.  Fanning, 
Howard  Jenkins,  Jr.  and  John  A.  Pen- 
nello. 

Oil  company  ads 
rap  news  coverage 

Continental  Oil  Company  last  week 
ran  full-page  ads  in  the  New  York  Times 
and  the  Wasliinfiton  Post  to  report  its 
exoneration  of  charges  that  the  company 
may  have  been  withholding  natural  gas 
production  in  the  Gulf  of  Mexico  last 
winter. 

The  ads  explained  that  an  investigation 
by  the  National  Academy  of  Sciences 
found  that  Conoco  was  producing  gas 
“as  fast  as  possible”  from  the  fields  in 
question. 

The  charge  that  Conoco  and  other  oil 
companies  might  have  been  holding  back 
production  in  the  Gulf  was  made  by  an 
ad  hoc  federal  team  a  year  ago.  Secretary 
of  the  Interior  Cecil  Andrus  asked  the 
Academy  to  investigate  the  charge,  and 
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mined  faster  and  more  efficiently  than  by 
conventional  telephone  transmission. 

Announcing  the  extension  of  service, 
Carl  Keil,  president  of  the  Information 
Bank,  said,  “This  is  an  important  new 
service  for  businessmen  in  Europe  who 
can  have  at  their  fingertips  information 
on  a  broad  range  of  subjects  simply  by 
dialing  a  phone  at  their  desks.  We  be¬ 
lieve  the  service  has  many  applications 
throughout  Western  Europe  as  well  as  in 
other  areas  of  the  world  which  we  are 
exploring  for  future  markets.” 


reported  its  findings  on  Conoco  last 
month. 

“The  charges  received  widespread 
coverage  in  newspapers  and  on  televi¬ 
sion,”  the  Conoco  ads  stated.  “But  it  is 
an  unfortunate  fact  of  life  that  charges 
make  headlines  and  exoneration  gets  lost 
in  the  inside  pages — if  it  is  mentioned  at 
all,”  the  ad  continues,  noting  that  the 
Times  and  Post  were  among  the  papers 
that  gave  prominent  coverage  to  the 
charge  but  “chose  to  ignore  the  follow¬ 
up  story  on  Conoco.” 
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law  is  otherwise  and  that  the  People 
through  constitutional  process  should 
make  sure  the  First  Amendment  is  made 
to  work. 

Professor  Albert  Pickerell  of  the  Uni¬ 
versity  of  California  at  Berkeley  School 
of  Journalism  said  he  was  concerned 
about  the  effect  defeat  of  the  constitu¬ 
tional  amendment  would  have  on  the 
media. 

“Some  jurists  would  see  this  as  rein¬ 
forcing  the  court’s  traditional  contempt 
powers.  As  a  consequence  there  could 
be  a  sharp  increase  in  the  kind  of  classic 
confrontation  represented  by  the  Farr 
and  Fresno  Four  cases.” 

During  the  meeting  the  San  Diego 
Union  and  Tribune  took  editorial  stands 
opposing  the  amendment.  The  Union 
said  the  amendment  “deserves  death  by 
neglect”  because  there  is  “little  reason 
to  believe  they  (California  courts)  would 
heel  to  any  additional  authority,  such  as 
available  in  the  proposed  amendment.” 

The  Tribune  called  ACA  4  an  “ex¬ 
treme  remedy,”  saying  that  the  recent 
decision  by  the  California  Supreme 
Court,  holding  that  a  Juvenile  defen¬ 
dant's  rights  were  not  necessarily  im¬ 
paired  by  opening  to  news  coverage  a 
hearing  in  Juvenile  Court,  was  evidence 
there  is  “no  necessary  conflict  between 
the  First  and  Sixth  Amendments  to  the 
U.S.  Constitution.” 

“Such  rulings  give  confidence  that 
newspersons  can  be  protected 
adequately  without  resort  to  extreme 
remedies  such  as  ACA  4,”  the  news¬ 
paper  stated  in  its  editorial. 

Turning  to  local  issues,  the  discussions 
centered  on  the  problem  of  libel  and  fair¬ 
ness  of  news  coverage. 

Tim  Hanson,  ANPA  general  counsel, 
said  he  personally  does  not  believe  re¬ 
porters  should  have  a  constitutional  right 
not  to  divulge  a  source. 

He  said  he  is  involved  in  a  libel  suit  at 
the  present  in  New  Jersey  where  there  is 
internal  proof  that  the  reporter  made  up  a 
story  with  the  sole  intention  of  harm¬ 
ing  a  particular  person  that  he  did  not 
like.  Hanson  would  not  identify  the 
newspaper  or  reporter  by  name. 

“I  would  suggest  to  you  if  the  asserted 
privilege  of  failure  to  disclose  a  source  in 
a  civil  libel  suit  involves  the  gravamen  of 
the  alleged  libel,  it  is  my  opinion  that 
there  is  not  privilege,  and  furthermore  I 
am  going  to  recommend  to  some  of  my 
distinquished  board  members  at  Ber¬ 
muda  in  March  that  we  disavow  cover 
age  in  the  insurance  field  where  that  is 
not  disclosed,”  Hansen  said. 

Hansen,  in  addition  to  representing 
ANPA,  is  a  member  of  the  Mutual  Insur¬ 
ance  Company  of  Hamilton,  Bermuda, 
which  writes  libel  coverage  for  about 


1,600  U.S.  newspaper  publishers. 

In  the  last  14  years,  Hansen  said  there 
had  been  2,200  libel  suits,  handled 
primarily  by  the  Bermuda  insurance 
company,  costing  the  firm  $6,837,000  in 
settlements.  He  said  the  average  set¬ 
tlement  was  about  $10,000  per  paper  in 
addition  to  what  newspapers  had  to  pay. 
He  said  over  1 ,000  libel  cases  are  still  in 
the  open  category  and  that  he  gets  about 
10  a  day.  “The  pace  is  increasing,  not 
decreasing,”  he  noted. 

Hansen  blamed  the  increase  on  care¬ 
less  reporting  and  in  many  cases  to  bad 
headline  writing.  He  said  he  cannot  un¬ 
derstand  why  it  is  that  at  most  papers 
nobody  has  responsibility  for  editing 
headlines. 

Hansen  said  insurance  firms  are  taking 
a  closer  look  at  libel  risks  in  the  publish¬ 
ing  field.  He  disclosed  that  one  firm, 
which  he  would  not  identify,  has  notified 
600  weekly  newspapers  in  Canada  that 
they  will  not  renew  policies. 

Hansen  said  insurance  costs  will  go  up 
on  August  1,  1978. 

William  Niece,  general  counsel  for  the 
Los  Angeles  Times,  expressed  concern 
over  the  rising  number  of  libel  cases  and 
warned  editors  to  be  expecially  careful 
with  one-sided  reports. 

By  way  of  example,  he  said  he  had 
in  mind  those  stories  where  the  FTC  puts 
out  a  press  release  accusing  a  company 
of  selling  a  dangerous  product,  or  where 
someone  is  sued. 

Usually  these  stores  receive  promi¬ 
nent  display  in  the  paper.  Niece  said.  But 
“when  the  defendant  files  an  answer  20 
days  later,  newspapers,”  he  said, 
“rarely  give  it  the  same  prominence  it 
gave  the  complaint.”  “This  is  a  public 
hanging,”  Niece  said. 

Economist  group 
to  publish  PM  daily 
for  Chicago  South  side 

By  Celeste  Huenergard 

The  Economist  Newspaper  Group  an¬ 
nounced  February  24  that  it  was  coming 
out  with  a  regional  afternoon  daily  on 
February  26. 

The  new  paper,  the  Daily  Soiithtown 
Economist,  will  be  zoned  for  and  circu¬ 
lated  on  the  South  side  of  Chicago  and 
its  immediate  south  and  southwest  sub¬ 
urbs. 

The  initial  print  run  is  105,000.  The 
paper  will  publish  Monday  through  Fri¬ 
day  and  Sundays.  Single  copies  will  sell 
for  15c  on  weekdays  and  25C  on  Sundays. 
Subscriptions  are  to  be  carrier  delivered. 

Bruce  Sagan,  president  and  publisher 
of  the  Southtown  Economists,  which 
publishes  26  weeklies  and  bi-weeklies 
and  two  shoppers,  said  the  closing  of  the 
Chicago  Daily  News  had  nothing  to  do 
with  his  paper's  surprise  debut. 
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Schultz  to  head 
Calif.  Fol  group 

Dave  Schultz,  editor  of  the  Redwood 
City  Tribune,  was  elected  chairman  of 
the  California  Freedom  of  Information 
Committee  to  succeed  Ron  Funk  pub¬ 
lisher  and  editor  of  the  Santa  Monica 
Outlook. 

The  committee,  at  its  annual  meeting 
February  16,  voted  to  finance  a  Freedom 
of  Information  Library  to  be  housed  in 
the  Library  Reference  Department  of 
Southwestern  University  School  of  Law 
in  Los  Angeles. 

The  committee  also  agreed  to  file  an 
amicus  curiae  brief  in  the  FCC  vs 
Pacifica  Foundation  case  before  the  U.S. 
Supreme  Court.  The  FCC  attempted  to 
stop  radio  station  WBAI  in  New  York 
from  broadcasting  seven  specific  words 
as  “indecent”  and  banned  the  use  of 
such  words  during  hours  when  children 
were  likely  to  be  listening,  and  ruled 
such  words  could  not  be  used  in  any 
newscast  unless  uttered  in  a  live,  on- 
the-spot  event. 


“I've  been  working  on  this  idea  for 
two  years.  Our  contract  with  UPl  was 
made  last  year  (before  the  Daily  News 
made  its  initial  February  announce¬ 
ment.)” 

Sagan  did  admit  that  Daily  News  Sep¬ 
tember  ABC  figures  indicated  that  “the 
time  was  coming  and  we  should  get  mov¬ 
ing.” 

Paddock  Publications  of  Arlington 
Heights,  Illinois,  publisher  of  1 1  dailies 
in  Chicago’s  northwest  suburbs,  has  said 
that  it  is  also  contemplating  bringing  a 
commuter  afternoon  daily  into  Chicago. 
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Haldeman  book  leak  upsets 
publication  schedules 

By  Lenora  Williamson  despite  lifting  of  the  embargo  but  juggled 


Breaking  of  the  New  York  Times  Co. 
subsidiaries  exclusive  hold  on  contents 
of  the  H.  R.  Haldeman  book  by  the 
Wushinfiton  Post  February  16  has  set  off 
repercussions  in  financial  agreements 
over  what  has  been  one  of  the  biggest 
newspaper  and  magazine  syndication 
series  sales — a  total  of  about  $850,000. 

The  latest  coup  on  the  Post’s  road 
from  “Deep  Throat”  to  “Deep  Book” 
was  characterized  by  one  mid-west 
editor  as  “one  of  the  grandest  media 
leaks  1  have  witnessed.”  Even  so.  David 
Lipman,  acting  managing  editor  of  the 
St.  Louis  Post  Dispatch — and  others  in  a 
spot  check  across  the  country  where 
$5,000  to  more  than  $25,000  was  being 
paid  for  the  prepublication  series — 
indicated  his  newspaper  is  having  a 
“conversation”  with  the  Times  syndicate 
about  the  agreement.  Generally,  the 
complaints  center  on  the  loss  of  exclusiv¬ 
ity. 

The  Washington  Post  scooped  news¬ 
papers  and  magazines  with  material  from 
the  book,  “The  Ends  of  Power”  and  also 
at  the  same  time  scooped  its  corporate 
relative.  Newsweek  magazine,  which 
was  reportedly  paying  a  handsome 
$125,000  for  rights  in  its  February  27  and 
March  6  issues.  Newsweek  is  owned  by 
the  Washington  Post  Company. 

The  New  York  Times,  which  bought 
the  series  from  the  New  York  Times 
Syndicate  Sales  Corporation,  rushed  its 
five-parter  into  the  Friday,  February  17, 
edition  and  the  syndicate  released  sub¬ 
scribing  newspapers  from  the  Monday, 
February  20  embargo.  The  publisher. 
Times  Books,  released  the  book  to  book¬ 
stores  also  ahead  of  its  March  10  date. 

The  Washington  Post  beat  rumors  cen¬ 
tered  on  a  former  Women's  Wear  Daily 
reporter — Nancy  Collins,  now  with  the 
Post's  style  section.  Benjamin  Bradlee, 
the  Post’s  executive  editor,  was  telling 
callers,  “We  got  it  from  someone  whose 
name  you  don’t  know.  Nor  have  you 
ever  heard  of  them.” 

The  New  York  Times  Syndicate  Sales 
Corporation,  had  sold  the  prepublication 
series  excerpted  by  Clifton  Daniel,  re¬ 
tired  Times  news  executive,  to  about  30 
newspapers  including  the  Times. 

While  taking  his  hat  off  to  the  Wash¬ 
ington  Post  operation,  Lipman  told  E&P 
that  he  was  “irritated”  by  the  break. 

“1  found  it  ironic  that  the  entire 
Watergate  episode  which  was  sparked  by 
a  leak  has  been  climaxed  by  one  of  the 
grandest  media  leaks  1  have  witnessed.” 
Lipman  said  the  Post-Dispatch  held  to  its 
original  Monday,  February  20,  release 


and  repackaged  to  bring  fresh  material 
up  front. 

Lipman  said  the  Post-Dispatch  went 
ahead  because  of  its  heavy  promotion  in 
radio  and  tv  and  vending  machine  signs 
and  its  200,000  preprint  flyers  already 
out  in  the  Sunday,  February  19,  comics 
which  the  newspaper  could  not  get  back. 
The  premature  leak  cost  a  circulation 
advantage,  Lipman  added. 

The  Cincinnati  Enquirer  ran  the  com¬ 
plete  series  Friday,  February  17.  John 
Caldwell,  features  editor,  called  the  syn¬ 
dicate  right  after  the  Washington  Post 
publication  and  said  that  since  the  series 
was  no  longer  exclusive,  the  Enquirer 
thought  “a  new  contract  should  be 
written.” 

The  Enquirer  had  heavy  advance 
promotion  on  radio  and  television  and 
in-paper.  An  accompanying  story  ex¬ 
plained  to  readers  reasons  for  change 
from  a  five-day  series  to  complete  publi¬ 
cation.  Caldwell  said  the  Enquirer  had 
signed  the  secrecy  pledge  on  the  mate¬ 
rial,  as  did  other  newspaper  subscribers, 
and  that  since  the  exclusivity  was  gone, 
they  felt  the  series  should  be  sold  at  the 
“regular  price  and  not  the  elevated 
price.” 

William  F.  Thomas,  editor  of  the  Los 
Angeles  Times  which  ran  the  full  series 
Friday,  lamented  the  “extensive  promo¬ 
tion  down  the  tube.”  The  newspaper  has 
“indicated”  to  the  syndicate  that  it  feels 
the  agreement  “is  subject  to  reconsidera¬ 
tion.” 

Sydney  Gruson,  executive  vice- 
president  for  affiliated  operations  at  the 
New  York  Times  Company,  gave  E&P 
the  total  figure  of  about  $850,000  for  the 
contractural  agreements. 

While  admitting  that  some  newspapers 
have  indicated  they  do  not  feel  they 
should  be  expected  to  pay,  he  added. 
“We  expect  everyone  will  fulfill  contrac¬ 
tual  obligation  to  pay.’* 

Gruson  also  said  that  a  print  rumor 
that  the  Washington  Star,  which  bought 
the  series,  had  stopped  payment  on  its 
check  was  not  true.  He  added  that  no 
check  had  been  drawn  “so  how  could  it 
be  stopped?” 

Gruson  also  said  that  rumors  Bradlee 
had  written  him,  “You  will  understand 
why  we  have  to  have  this  book  at  any 
price,”  were  not  true.  Gruson  said  Brad- 
lee  had  called  about  the  series  and,  “I 
told  him  the  Washington  Star  had  taken 
it  and  explained  that  the  Times  news 
service  clients  had  first  refusal.”  Gruson 
added  that  Bradlee  called  later  and  said, 
“Now,  you’ve  got  to  let  me  have  the 
(Continued  on  next  page) 
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Nixon  memoirs.”  Gruson  said  the  same 
news  service  client  refusal  would  apply. 

A  call  to  Sidney  Epstein,  acting  editor 
of  the  Washington  Star,  to  inquire  about 
publication  of  the  series  and  any  pay¬ 
ment  question  was  answered  by  his  of¬ 
fice,  “Mr.  Epstein  has  no  comment  on 
that  subject.” 

The  Star  published  the  series  in  late 
edition  Thursday,  February  16,  and  in 
the  early  edition  Friday,  February  17. 

Washington  Post  Co.  chairman 
Katharine  Graham,  responding  to  a 
question  about  competition  between  the 
Post  and  Newsweek,  told  E&P,  "1  think 
that  both  organizations  are  doing  what 
they  should  have  done.”  She  added  that 
if  s  unfortunate  for  the  company  to  have 
a  “jurisdictional  dispute.”  Asked  if  it 
was  “exciting  for  a  while,”  Mrs.  Graham 
responded,  “1  can  do  vyithout  that  kind 
of  excitement.” 

William  F.  Mclllwain,  executive  direc¬ 
tor  of  the  Boston  Herald  American,  told 
E&P,  “We  will  be  talking  to  the  syndi¬ 
cate  about  adjustment  in  payment.”  He 
found  a  “hell  of  an  irony  in  security,” 
exercised  by  news  executives  and  the 
syndicate.  He  said  syndicate  security 
was  the  tightest  he  has  seen  in  the  news¬ 
paper  business  and  that  the  syndicate 
acted  in  good  faith  in  trying  to  protect  the 
material.  Mclllwain  added  the  three 
people  involved  at  the  Herald  American 
never  even  discussed  the  material  with 
each  other  after  the  agreement.  The  Bos¬ 
ton  paper  started  the  five-parter  Friday. 
February  17,  and  ended  February  21. 

The  Sacramento  (Calif.)  Bee's  manag¬ 
ing  editor,  Frank  McCulloch,  bought  the 
series  “sight  unseen”  but  did  not  run  it 
after  the  Washington  Post  break.  He 
wrote  the  New  York  Times  Syndicate 
the  next  morning  that  “since  there  is 
nothing  left  ...  1  assume  the  Times 
won't  bill  me.” 

McCulloch  said  his  reasoning  was  a 


Editor  says  series  is 
not  worth  the  price 

Eugene  Patterson,  editor.  St.  Peters¬ 
burg  (Fla.)  Times,  said  he  was  offered 
the  H.  R.  Haldeman  book  by  the  New 
York  Times  Syndicate  Sales  Corp.  and 
turned  it  down. 

Patterson  told  the  California  News¬ 
paper  Publishers  Association  the  series 
was  “spongy  and  speculative,”  and  his 
paper  refused  to  pay  the  “exorbitant 
price.” 

Flying  out  to  California,  Patterson  said 
he  was  accompanied  by  James  Reston, 
New  York  Times  columnist,  who  had  two 
words  to  describe  the  Wasliinftton  Post’s 
scoop  of  the  series.  Reston  called  the 
feat  “dirty  pool,”  Patterson  told  the 
CDNA. 


feeling  the  Washington  Post  “ripped  the 
guts  out  of  the  series.”  When  the  em¬ 
bargo  was  lifted  for  subscribing  news¬ 
papers  and  the  New  York  Times  ran  it  in 
full,  he  was  not  in  a  position  to  go  up  six 
pages.  Also,  he  added  the  Los  Angeles 
Times  series  publication  and  the  San 
Francisco  Chronicle's  running  the  Post 
story  had  “picked  the  bones  clean.” 
Also,  he  had  the  hard  news  by  wire 
Thursday  midnight  so  it  “made  no  sense 
to  run”  the  series. 

Thomas  Wark,  an  associate  managing 
editor  of  the  Philadelphia  Inquirer,  told 
Editor  &  Publisher  they  had  seen  several 
chapters  but  “all  three  (Philadelphia)  pa¬ 
pers  refused  to  meet  the  price.”  And  in 
view  of  the  developments,  since  the  In¬ 
quirer  has  the  Washington  Post  wire, 
“we're  just  as  happy.” 

J.  Willard  Colston,  executive  vicepres¬ 
ident  and  editorial  director  of  the  New 
York  Times  Syndication  Sales  Corpora¬ 
tion.  told  E&P  that  the  syndicate  secur¬ 
ity  was  tight,  even  to  including  delivery 


of  the  issues  by  air  courier  directly  to  the 
editors  with  signature  and  identifiaction 
demanded  by  the  messenger.  The  syndi¬ 
cate  called  the  papers  to  notify  them 
“almost  to  the  hour"  of  the  delivery  time 
and  “many  editors  stayed  home  and  had 
it  sent  to  them  at  home.” 

Every  subscriber  signed  a  confidential¬ 
ity  pledge  with  severe  financial  penalty 
clause  in  case  of  premature  disclosure. 

The  New  York  Times  Syndication  Sales 
Corporation  will  handle  the  Nixon  mem¬ 
oirs  when  the  book  is  published  by  Gros- 
set  &  Dunlap  this  Spring.  Colston  told 
E&P  that  the  syndicate  security  will  be 
even  tighter  than  for  the  Haldeman  series. 

Kodak  to  hold 
color  contest 

The  top  4  newspapers  in  the  U.S.  and 
Canada  that  are  judged  excellent  in  color 
printing  will  share  $6,000  in  prize  money 
from  Eastman  Kodak  Company  during 
the  American  Newspaper  Publishers  As¬ 
sociation  (AN PA)  convention.  June  3-7, 
St.  Louis,  Mo. 

“Run  For  The  Money”  contest  entries 
will  be  divided  into  categories  of  Offset, 
DiLitho,  direct  letterpress  and 
stereotype  with  one  winner  selected 
from  each  category.  The  best  of  show 
entry  will  receive  a  total  of  $3,000. 

Newspaper  publishers  may  write  to 
Eastman  Kodak  Company,  “Run  For  The 
Money"  contest.  Mail  Code  661-B, 
Graphics  Markets  Division,  343  State  St., 
Rochester,  N.Y.  14650  for  contest  rules, 
guidelines  and  reproduction  originals. 

Kodak  will  furnish  newspapers,  upon 
request,  a  35  mm  color  transparency,  a 
35  mm  color  negative,  or  an  8  x  10  color 
print;,  with  an  Easter  theme.  Newspapers 
must  specify  format  of  original  and 
category  when  writing  to  Kodak. 


TUMBLEWEEDS 

by  T.  K.  RySin  daily  and  Sunday 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


ANECDOTES 


FILLERS 


MOVIE  REVIEWS 


RESUME  TIPS 


STORIETTES— Sparkling,  well-researched 
weekly  tales  of  little  known  facts  of  his¬ 
tory,  bizarre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  feature  material.  About  500  words. 
Send  for  FREE  samples,  low  rates.  Flagler 
&  Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOUr  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


BRIDGE— 15  years  columnist  for  Na¬ 
tional  Observer;  authored  four  success¬ 
ful  bridge  books;  established  following 
coast  to  coast;  weekly  personalized  col¬ 
umn;  600-700  words  plus  diagram.  R.  A. 
Miller,  141  E.  Philadelphia  St.,  York,  PA 
17403. 


CARTOONS 


LIKE-IT-IS  CARTOONS,  reader  interest, 
camera-ready,  $2.50  weekly,  no  con¬ 
tract.  See  my  humor,  drawings,  cap¬ 
tions.  Sam  Eppy,  3848  W.  226  St.,  Torr¬ 
ance,  CA  90505. 


COUNSEUNG 


INFORMATIVE  FILLERS,  some  with  zip, 
others  on  the  bizarre  side,  scientific 
items,  historical  incidents,  important 
statistical  information,  little  known 
facts,  intriguing  quotations,  and  edito¬ 
rial  quips  with  a  zing.  All  this  in  Robbins 
Filler  Service.  Write  us,  on  your  let¬ 
terhead,  for  a  sample  copy.  Robbins  & 
Associates,  P.O.  Box  780,  Seattle,  WA. 
98111 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler  Hilton,  Buffalo,  NY 
14202. 


HORSES 


OF  COURSE,  A  HORSE  .  .  .  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  column.  Tty  4  weeks  free.  Copley 
News  Service,  P.O.  Box  190,  San  Diego, 
CA  92112. 


DAILY  FICTIONALIZED  soap  opera,  with 
zany  plotlines.  Can  suit  to  any  commun¬ 
ity.  Strong  appeal  to  female  readers.  Try 
2  free  weeks.  Rate  negotiable.  R.  C.  Fea¬ 
tures,  489  Woodland  Road,  Pittsburgh, 
PA  15237. 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
(3ourt,-Middletown,  NY  10940. 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  r^uest.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


PUBLIC  AFFAIRS 


NEW  COLUMN  for  the  people  who  pay 
for  your  adS;  "The  Solid  Citizen”— short, 
varied,  quotable.  Write  for  samples, 
John  G.  Knelling,  Box  1128,  Church 
Street  Station,  NY  10008. 


PUZZLES 

FREE  FOR  1  MONTH 
"ACROSTIC  TRIVIA”— DAILY.  Answers 
to  trivia  quiz  produce  definition  of  mys¬ 
tery  term.  STANLEY  FEATURES,  133  E. 
First  St.,  Oswego,  NY  13126. 


OUTDOOR  FEATURES 


WILDERNESS  WISDOM.  Weekly  outdoor 
feature.  Hunting,  fishing,  tent  camping, 
hiking,  canoeing,  "where  to  and  how  ta’ 
and  animal  lore.  Question  and  Answer. 
Widely  read.  National  distribution.  Sam¬ 
ples,  rates:  Mallard  East,  P.O.  Box  237, 
Pittsville,  MD  21850. 


UNIQUE  RESUME  COLUMN 
This  resume  column  is  truly  different.  It 
contains  not  just  specific  advice,  but  ac¬ 
tual  samples  ...  of  successful  resumes 
created  to  a  brand-new  style  by  an  inter¬ 
nationally  prominent  resume  service. 
Samples  help  every  level  of  job-seeker, 
from  secretarial  to  clerical  to  technical 
to  executive  to  recent  college  graduates 
to  worhen  re-entering  the  workforce. 
Very  low  in  cost.  For  first  four  sample 
columns  (two  are  yours  to  print  free), 
contact:  Irving  Orenstein,  1601  Walnut 
St.,  Suite  904,  Philadelphia,  PA  19102. 
Phone:  (215)  568-5375. 


SOCCER  COVERAGE! 

Your  team  vs  Cosmos 
Pro  soccer  writers  offer  game  story,  your 
choice  of  features  phoned  to  you  after 
any  Cosmos  home  game.  Also,  weekly 
NASL  roundup  column.  Box  3820, 
Editor  &  Publisher. 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates;  Call  (212)  830-0333. 


WEEKLY  FEATURES 


VOICE  FROM  THE  WOODS— Column  by 
a  Thoreau  of  the  70s.  Free  samples.  Wal¬ 
ter  Gormly,  RFD  2,  Mt.  Vernon,  lA 
52314. 


MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems;  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates.  Flagler  & 
Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


POLLS  SAY  "Religious  revival  here.”  Re¬ 
ligious  news  attracts/keeps  readers. 
I^ekly  feature;  HEINS  RELIGIOUS 
NEWS.  Send  for  samples,  prices:  1866 
Stabler  Rd.,  Akron,  OH  44313. 


HOW  MANY  of  your  women  readers  are 
past  35,  but  under  60?  Column,  "MID- 
LIFE,”  dispenses  news,  features,  and 
advice  to  this  large,  neglected  group  on 
how  to  improve  and  expand  present 
lifestyles,  ^x  13475,  St.  Petersburg,  FL 
33731 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


FEATURES  WANTED 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


INVESTOR  or  Investor/manager  for  2  week¬ 
lies,  shopper  and  printing  shop  located  in 
New  York  state  grossing  over  $500,(X)0. 
Now  needs  working  capital.  Great  oppor¬ 
tunity.  Reply  Box  3697,  Editor  & 
Publisher. 


FAST  GROWING  weekly  now  #1  in  paid 
circulation  needs  additional  capital  to  con¬ 
tinue  fight.  Complete  operation,  job  shop. 
Stock  or  ?  Box  3696,  Editor  &  Publisher. 


"How  to  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  pubTisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHOST,  6116  N.  Central,  Suite 
1020,  Dallas,  Texas  75206.  (214)  691- 
1163. 


SMALL  SYNDICATORS:  If  you  want  your 
text  features  delivered  directly  to  news¬ 
paper  clients  over  high  speed  wire  at  the 
lowest  possible  cost,  write  L.  M.  Boyd, 
Crown  Syndicate,  Inc.,  No.  5  Crown  Rd., 
Weatherford,  TX  76086. 


FELLOWSHIPS  AVAILABLE 


FELLOWSHIPS  IN  SCIENCE  WRITING  up 
to  $1,500  available  for  working  journalists 
and  journalism  students.  Write  William  J. 
Cromie,  Council  for  the  Advancement  of 
Science  Writing,  618  N.  Elmwood,  Oak 
Park,  IL  60302. 


NEWSPAPER  APPRAISERS 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Vifinchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  I^nolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  tor  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 
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ANNOUNCEMENTS 
FELLOWSHIPS  AVAILABLE 


ANNOUNCEMENTS 
PUBLICATIONS  FOR  SALE 


EQUIPMENT  8.  SUPPLIES 
MAILROOM 


PRINCETON  UNIVERSITY 

Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1978-79 
Eight  fellowships  awarded  annually  to  working 
journalists  for  study  of  modern  economic  analysis 
and  its  application  to  public  policy  issues.  Full 
tuition  and  stipend  provided. 

For  further  information  and  ai)plication  forms, 
contact; 

Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  I’niversity 
Princeton,  NJ.  08540 
Telephone:  609-452-4799 

.Application  deadline:  .March  1.5,  1978 


NEWSPAPER  BROKERS 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  CONNECTICUT  Weekly. 
Perfect  for  couple.  $55,000.  Submit  down, 
terms.  Box  3740,  Editor  &  Publisher. 

SUN  BELT 

Well  established  profitable  newsy  tree  cir¬ 
culation  weekly  with  75.000  circulation, 
own  printing  plant,  top  market,  gross  $1.4 
million,  sale  price  1.3  times  gross,  being 
eleven  times  three  year  cash  flow  average. 
12-14  year  payout  plus  part  in  non¬ 
compete.  Contact  only  if  well  financed. 
Box  3675,  Editor  &  Publisher. 

ABSENT  OWNER  MUST  sell  twin  weeklies. 
Will  sell  at  well  under  gross  of  $125,000, 
including  building.  Great  opportunity.  Roy 
Holding  &  Associates,  Box  212,  Gafva,  IL 
61434.  Phone  (309)  932-2270  days.  932- 
2642  evenings. 


MOUNTAIN  State  exclusive  county  seat 
weekly.  Building,  rotary  press,  newspaper 
all  for  only  $20^000  down.  Man  and  wife 
team  should  do  well.  SNYDER  NEWS¬ 
PAPER  BROKERS,  P.O.  Box  308,  Lindsay, 
CA  93247. 


AWARD-WINNING  New  Jersey  weekly.  20 
minutes  from  Greenwich  Village.  Gross 
$90,000  last  year.  Expect  $100,000  next. 
Compugraphic  equipment,  bank  financing 
available.  Box  3803,  Editor  &  Publisher. 


WEEKLY  NEWSPAPER,  Zone  9,  offset, 
grossed  $116,000,  no  plant,  health 
reasons.  West  Coast.  G.  Mallgren,  112 
Pierson,  Santa  Rosa,  CA  95401. 


NEWSPAPERS  FOR  SALE 


PROFITABLE  PACKAGE.  3  well  estab¬ 
lished  southern  weekly  newspapers  exclu¬ 
sively  serving  three  communities  in  30  mile 
triangle.  Good  circulation.  Good  annual 
gross.  Excellent  growth  potential.  For  more 
information  write  Box  3800,  Editor  & 
Publisher. 

SOLID  California  weekly  has  doubled  gross 
in  past  two  years.  Local  publisher  ready  for 
buy-in  by  strong  individual  or  team.  Be¬ 
tween  sea  and  mountains.  Nationally 
known  "fantastic  growth  area"  where  your 
efforts  will  pay  off  rapidly.  Box  3669, 
Editor  &  Publisher. 


AREA  6-  1  weekly  and  1  semi-weekly  with 
central  plant.  Combined  gross  $40(5,000. 
Price  $375,000.  8500  sq.  ft.  building 
$125,000  or  lease.  4-unit  press  under 
lease.  Good  terms.  Box  3486,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


AMPLE  DOWN  PAYMENT  available  for 
good  weekly  or  bi-weekly  m  Mid-west  un¬ 
opposed  county  seat.  Please  write  Box 
3733.  Editor  &  Publisher. 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


$75,000  available  as  down  payment  for 
unopposed  paid  weekly  newspaper.  Will 
reply  to  all  letters  that  give  full  details.  Am 
able  to  visit  your  plant  as  soon  as  I  hear 
from  you.  Prefer  newspaper  without  its 
own  press.  Confidence  respected.  Please 
write  to  Box  3143,  Editor  &  Publisher. 


MONTHLY  Florida  tab,  5  years  old. 
$160,000  gross  1977;  expect  $200,(XX) 
next.  Cash,  $150,0(X).  Terms,  $200,000. 
Box  3649,  Editor  &  Publisher. 


PUBLICATIONS  WANTED 


9  YEAR  OLD  youth-oriented  publishing 
group  seeks  to  purchase  music  and  enter¬ 
tainment  papers  and  tourist  publications. 
Profitability  unimportant.  Send  samples 
tO:  Good  Times,  1619  E.  Sunrise  Blvd.,  Ft. 
Lauderdale,  FL  33304. 


£&P  Classifieds 
We  move  machinery! 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORT  A  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  43i-2779 

Box  2798  Long  Beach,  Calif.  90801. 


PROFlEX  REPROPORTIONING  SYSTEMS 
Reproportion  24"  x  30',  enlargements,  re¬ 
ductions.  50-200%  in  one  dimension, 
italics,  backslants,  circles,  wavy  lines, 
arches  and  drop  shadows.  For  more  infor¬ 
mation  call  collect.  Sales  Department. 
Combined  Services,  1414  Laurel  Ave., 
Minneapolis,  MN  55403.  (612)  339-7770. 


COMPOSING  ROOM 


FOR  SALE 

2  Metro-reader  11s.  3  years  old.  Available 
immediately.  Contact  Olen  Bell.  (405) 
232-3311. 


MAILROOM 


FOR  SALE:  Brand  new  Stepper  Paperman 
newspaper  insertion  machine  with  5  feed 
stations.  Includes  double  bin  bagger  at¬ 
tachment  and  100  nylon  bags.  Was 
$19,601  will  sell  for  $16,000  F.O.B.  our 
plant.  Call  (504)  384-1350  or  write  St. 
Mary  Journal,  P.O.  Box  31,  Morgan  City, 
LA  70380. 


STA-HI  251  COUNTER  STACKER 
Available  immediately.  Box  3303,  Editor  & 
Publisher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Helsley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 


SHERIDAN  24P  INSERTER.  VERY  GOOD 
CONDITION.  Available  immediately.  Con¬ 
tact  3147,  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV,  excellent 
condition,  available  immediately.  Box 
3746,  Editor  &  Publisher. 


WE’VE  GONE  INTO  THE 
HARDWARE  BUSINESS! 

(And  the  software  business  too!) 

Here's  how  E&P  Classifieds  can  benefit 
you  as  you  move  into  the  new  technology. 
IF  YOU'RE  A  NEWSPAPER  ready  to 
move  into  more  sophisticated  computer 
technology,  we  can  help  you  get  top 
dollar  tor  the  computers  you're 
currently  using. 

IF  YOU'RE  A  MANUFACTURER  of 
computer  hardware  or  a  software  house, 
we  can  help  you  move  your  trade-ins 
out  of  your  inventory  and  into  a 
worldwide  marketplace. 

No  matter  what  model  computer 
you  have  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
worldwide  readership  in  the  newspaper 
field,  we'll  find  them  for  you. 

E&P  CLASSIFIEDS 

Programmed  for  selling 


A  REQUEST  TO  ALL  ADVERTISERS: 

To  help  us  expedite  your  questions,  claims  and  payments 
regarding  classified  invoices,  please  indicate  the  invoice 
number  (to  be  found  in  the  upper  right  hand  corner  of 
your  bill)  on  all  correspondences,  and  checks.  This  will 
assure  proper  credit  to  your  account. 

THANK  YOU-E&P  CLASSIFIED  DEPARTMENT 


MAGNACRAFT  LABELING  MACHINE 
Excellent  condition,  available  imme¬ 
diately.  Box  3747,  Editor  &  Publisher. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSSTANDS 


TEN  nearly  new  Displayrite  newsstands 
$450.  (208)  726-4491  or  Tomorrow,  Box 
216,  Ketchum,  ID  83340. 


PHOTOTYPESEWNG 


NEW!  120  page  Photocomposition 
Catalog.  1,000's  of  latest  styles.  Catalog 
$3.00,  credited  to  first  order.  Host 
Graphics,  P.O.  Box  1665,  Harrisburg,  PA 
17105. 


COMPUWRITER  I  with  $1,000  in  fonts, 
gears  and  plugs.  All  for  $2,800.  Call  (609) 
234-4719. 


FOR  SALE;  Six  Hendrix  5700  VDT 
Terminals— Three  with  a  daisy  chain  de¬ 
vice  which  allows  them  to  go  into  one  input 
port  and  one  output  port  on  any  Hendrix 
6100,  6200,  6400  system.  Other  three 
units  are  stand-alone.  Included  is  coaxial 
cable,  visual  display  module,  and  2K  dam 
board.  Asking  $3,5(X)  each  for  all  six,  or 
$3,750  apiece.  Phone  Dick  Chaney  or  Don 
Wing,  North  Platte.  Nebraska  Telegraph, 
(308)  532-6000. 


COMPUGRAPHIC  4961 SL.  Spare  reader, 
parts  kit  and  4  sets  width  plugs.  Very  reli¬ 
able.  $2250.  K.  Parker,  P.O.  Box  553,  Mill 
Valley,  CA  94941.  (415)  383-4500. 


3  EDITWRITER  7500's;  1  Comp  IV  with  16 
and  20  pt.  lenses.  320  advertising  fonts. 
Take  over  lease  or  purchase  outright.  Call 
Russ  (212)  889-6996. 


MAKE  OFFER.  2  Harris  1100  VDT'S.  16K 
Memory.  Includes  100  ft.  cable  with  each 
machine  and  3  punches.  Call  Frank 
Parchman  at  (503)  838-3467  or  write  Sun- 
Enterprise  Newspapers,  P.O.  Box  26,  Mon¬ 
mouth,  OR  97361. 


OUR  NEW  typesetter  now  installed,  so  2 
year  old  compugraphic  2414  Videosetters 
(2)  with  spare  kits  now  available.  1  year  old 
Compugraphic  Universals  (2)  with  spare 
parts  kits  and  4  datum  mag  tape  reader 
systems  are  also  available.  All  in  excellent 
condition.  Will  sell  separately.  Best  offer. 
Call  George  Wood,  (201)  661-0700. 


DEC  PDP8-I  computer,  2  Harris  Fototronic 
12(>0s.  Spare  parts  and  type  discs.  Con¬ 
tact  Jeff  Stalcup,  Tacoma  News  Tribune. 
(206)  597-8769. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961-$2300.  Keyboard^$1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


TWO  LINOTRON  505C's  12  pt.  Cora  6 
Phototypesetters  with  54  fonts  of  type,  4.5 
pts.  to  96  pt.  type,  65  pica  measure.  3  AKI 
keyboards.  $50,000  or  make  offer.  For 
more  details  contact  Joe  Brooks,  (904) 
252-1511. 


MARK  I  Pacesetter,  8  by  11  P-16  Control¬ 
ler,  5-72  pt.  size.  Rebuilt  by  Dymo  at  fac¬ 
tory  6  months  ago.  New  reader  Just  in¬ 
stalled.  Make  Offer.  Call  Frank  Parchman 
at  (503)  838-3467,  or  write  Sun-Enterprise 
Newspapers,  P.  0.  Box  26,  Monmouth,  OR 
97361. 


PLATEMAKING 


TWO  NAPP  Printer  units,  two  Plate  Wash¬ 
out  units,  two  Oven  units,  and  two  Beach 
Crimper/Punch  units.  All  excellent  condi¬ 
tion.  Call  Darrell  Cook.  Meredith  Newspap¬ 
ers,  Los  Angeles,  CA.  (213)  484-2840. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


2  GOSS  COMMUNITY  FOLDERS 
1-1963.  1-1964 
Call  Scott  (305)  661-4233. 

GOSS  URBANITE  4  black  units  new  1970. 
Urbanite  folder  with  Va  told  SU  folder  75 
HP  drive.  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  complete  press  or 
components.  IPEC  Inc..  401  N.  Leavitt  St., 
Chicago.  Ill  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 

3  UNIT  FAIRCHILD  COLOR  KING,  avail¬ 
able  immediately.  60  day  warrantee  on 
parts  and  workmanship. 

CONTINENTAL  PRINTING  MACHINERY 
257  Stump  Road 

Lapeer.  Ml  48446  (313)  664-7050 


GOSS  COMMUNITY.  7  units.  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units.  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S'C  combo  folder 
(3oss  Urbanite  4  units,  new  1963 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  22^4" 

Urbanite  folder 
Color  King.  3  units  folder  1965 
Fincor  motor  and  control  40-60-75- 1(X)HP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 

12  Unit  1963  HOE-ALLERS  Web  Offset 
Press.  6  color  decks.  2  folders  with 
balloons  and  two  60  H.P.  drives 
6  Unit  1966  GOSS  Suburban  with  Urba¬ 
nite  Folder 

C&P  Web  Offset  Press,  Model  W24,  2  units 
with  roll  arms,  drive,  folder  and  Va 
folder,  available  now 
5  Unit  Cottrell  V15A 
5  Unit  NEWS  KING  with  Color  King  Fold¬ 
er,  1966 

4  Unit  VANGUARD  V15  with  double 
folders  and  double  drives 
GOSS  Suburban  Units,  Standard/Sig¬ 
nature 

Combo  Press— GOSS  Letterpress'Off- 
set,  6  Unit  Mark  II  1960  with  5  color 
cylinders  and  double  2:1  Folder,  and 
GOSS  Metro  2  Units,  1  color  deck, 
double  2:1  Folder  1970,  22%"  cutoff 
Capco  72"  Rewinder 
Gregg  36"  Rewinder 
Model  104  Baldwin  Countoveyor 
2  ton  Hyster  Fork  Lift  and  Paper  Clamp 
45"  Jomac  roller  washer 
Goss  Rewind  motor 
Goss  Urbanite  Va  folder 
Goss  Suburban  Folder 
Urbanite  Folder  with  %  fold  and  two  50 
H  P.  drives 

Goss  Suburban/Urbanite  4  position  roll 
stands 

WE  BUY  AND  SELL  LETTERPRESS.  IN¬ 
CLUDING  STEREOTYPE  MACHINERY. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  Street 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 


10  WOOD  auto  reel-tension-pasters,  com¬ 
plete  with  H-columns.  Ideal  for  a  Harris 
1650,  and  mateable  with  others,  as  well. 
Save  yourself  $300,000  to  $500,000  on 
that  new  press.  $32,000.  Bob  Douglass. 
Lakeland.  FL.  (813)  687-7000. 


OFFSET  PRESS  DRIVES 
$40  HP  Fincor— 100  HP  Fincor— 15  HP 
King— 2-75  HP  CH  Twinned  Rectifier 
drives.  Will  sell  separately,  (^orge  Oxford. 
Box  8483,  Boise,  ID  83705. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200.  Telex  25-4388. 

3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship.  Continental  Printing  Machinery,  257 
Stump  Rd.,  Lapeer,  Ml  48446.  (313)  664- 
7050. 


EQUIPMENT  &  SUPPLIES 


8  UNIT  Goss  Mark  1,23  9/16"  cut  off 
16  UN  IT  Wood,  23%"  cut  off 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  21V2  cut  off 
GOSS  URBANITE  V4  folder 
6  UNIT  Color  King 
3  Unit  Newsking 

1974  5  Unit  Dailyking  with  Balloon  Former 

Bramble  Professional  Press,  Inc. 

Rt.  2.  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16"  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 
good  condition.  $70,000.  Call  or  write 
James  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176.  EDITOR  &  PUBLISHER. 


CLASSIFIED  ADVERTISING  RATES 


WANTED  TO  BUY 


WANTED 

CHESHIRE  QUARTER  FOLDER 
Contact  Joe  Pryzybylek  (703)  750-2000. 

GOING  TO  UPGRADE  your  APS-4  to  an 
APS-5?  We  are  a  private  party  and  are  look¬ 
ing  tor  1  APS-4  in  excellent  condition. 
Please  call  Jim  at  (612)  372-5475. 

HAVE  2  Comstar  191s.  would  like  1  or  2 
more  as  backups.  Contractors  weekly,  Don 
Sirkin,  (206)  622-7053. 

GOSS  URBANITE.  One  (1)  or  Two  (2)  Units 
AND  One  ( 1 )  Three  color  Unit.  Call  or  write; 
Willie  Rodriguez 
7950  Haskell  Avenue 
Van  Nuys,  CA  91406 
(213)  787-4100 

TWO  USED  COTTRELL  V-15A  PRESS 
UNITS  AND  ROLL  STANDS. 

Box  3662,  Editor  &  Publisher. 


WANTED  TO  BUY: 

S/C  FOLDER 

Call  Scott  (305)  661-4233. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200.  EDITOR  &  PUBLISHER. 
LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789.  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY 
MULLER  227  or  EM-10  INSERTER. 
BOX  1781,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  INSERTER. 
Required  by  June  1978.  Box  3299.  Editor 
&  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
circulator's  idea  service  has  con¬ 
tests.  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

4-weeks  —  $1.40  per  line,  per  issue 
3-weeks  —  $1.55  per  line  per  issue 
2-weeks  —  $1.75  per  line  per  issue 
1-week  —  $1.90  per  line 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.10  per  line,  per  issue 
3-weeks  —  $2.30  per  line  per  issue 
2-weeks  —  $2.50  per  line  per  issue 
1-week  —  $2.60  per  line 

Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air  mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $4.75  per  agate  line— 
$66.(X)  per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


-Weeks 


-Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to;  EDITOR  t  PUBLISHER  •  STS  leiington  Ave.*  New  York.  N.Y.  10022 
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INDUSTRY  SERVICES 
MESSENGERS 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACCOUNTING 


HELP  WANTED 
ADVERTISING 


WE  PICK  UP  and  mail  government  press 
releases  and  other  media  from  government 
press  offices  and  mail  out  of  town  or  de¬ 
liver  locally.  We  also  pick  up  and  deliverer 
mail  the  Congressional  Record.  For  infor¬ 
mation  on  service,  call  or  write  Heiss  Press 
Service,  National  Press  Bldg.,  Room  528, 
14th  &  F  Streets,  NW,  Washington,  DC 
20045,  (202)  628-8224. 


TAXES 


INCOME  TAX  SPECIALIST 
to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 
PAUL  MILLER 

26  Court  St.,  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-0447 

California:  (800)  852-7631  Op  43 
(800)  824-5136  Op  43 


E&P  Classifieds — 

As  effective  in 
the  newspaper  community 
as  your  newspaper's  classifieds 
are  in  your  community! 


EXTENSION  NEWS  WRITER 
Major  land  grant  university  seeking  experi¬ 
enced  news  writer  for  Extension  Informa¬ 
tion  Office. 


Help 

Wanted... 


ACADEMIC 


UNIVERSITY  OF  NEVADA-RENO  seeks  as¬ 
sistant  professor  to  teach  TV/radio  news. 
Should  nave  at  least  MA  degree  and  five 
years  of  full-time  professional  news  ex¬ 
perience,  with  emphasis  in  broadcasting. 
Salary  depends  on  qualifications.  Deadline 
for  applications:  March  15,  1978.  Write  to 
Prof.  L.  W.  Gilleland,  chairman.  Depart¬ 
ment  of  Journalism,  University  of 
Nevada-Reno  89557.  An  Affirmative 
Action/Equal  Opportunity  Employer. 


Duties  include  planning,  developing  and 
implementing  state,  district  and  local  Ex¬ 
tension  information  programs. 

Edits  and  lays  out  monthly  4-H  paper.  As¬ 
sists  in  teaching  written  communication  to 
county  staff.  Gathers  information,  writes 
and  edits  Extension  news,  feature  stories 
and  subject  matter  material  for  dissemina¬ 
tion  via  the  mass  media,  including 
specialized  agricultural  publications. 


VISITING  INSTRUCTOR  or  Visiting  Assis¬ 
tant  Professor,  with  media  experience  to 
teach  basic  reporting  and  editing.  MA  de¬ 
gree  required,  PhD  preferred.  Equal  Op¬ 
portunity  Employer.  Contact:  Dr.  Raymond 
W.  Buchanan,  Chairman,  Department  of 
Communication,  FTU,  Box  25000,  Or¬ 
lando,  FL  32816. 


PROFESSIONAL  JOURNALIST  to  teach  in 
the  William  Allen  White  School  of  Jour¬ 
nalism  for  a  full  year  beginning  August  15, 
1978.  Position  demands  teaching  interest 
in  reporting,  editorial  writing,  newspaper 
management,  and  strong  professional 
journalism  background.  Salary  is  attrac¬ 
tive  because  of  a  support  grant  from  the 
Gannett  Foundation.  (Jeadline  for  applica¬ 
tions  March  15,  1978.  An  Equal  Opportun¬ 
ity  Employer.  Write  Dean  (i)el  Brinkman, 
School  of  Journalism,  University  of  Kan¬ 
sas,  Lawrence,  Kansas  66045. 


THE  UNIVERSITY  OF  KANSAS  William 
Allen  White  School  of  Journalism  seeks  a 
reporting  teacher  with  solid,  recent  pro¬ 
fessional  experience.  Ability  to  teach  other 
News-Editorial  Sequence  courses  will  be 
considered  a  plus,  but  demonstrated  pro¬ 
fessional  reporting  skills  are  paramount. 
The  position,  open  August  15,  1978,  will 
be  a  permanent,  tenure-track  line,  proba¬ 
bly  at  the  Assistant  Professor  level.  Salary 
will  be  in  the  range  of  $14,000  to  $15,000 
for  nine  months,  depending  upon  qualifi¬ 
cations.  Interested  persons  should  apply 
to  the  chairman  of  the  News-Editorial  Se¬ 
quence  by  March  15: 

Prof.  Paul  Jess 
School  of  Journalism 
105  Flint  Hall 
University  of  Kansas 
Lawrence,  Kansas  66045 
An  Equal  Opportunity/Affirmative  Action 
Employer. 


Minimum  requirements: 

Masters  plus  1  year  experience: 
Bachelors  plus  3  years  pertinent 
experience:  or  2  years  of  college 
plus  5  years  of  experience. 
Experience:  Experience  in  writing  for  news 
media  required.  Experience  in  writing  for 
the  Extension  mission  helpful,  as  would  be 
a  degree  in  agriculture. 

Salary  range:  $12,000-$16,4(X) 
Person  selected  will  become  a  member  of  a 
team  of  professionals  communicating  Ex¬ 
tension  subject  matter  to  the  people  of 
Virginia  and  the  nation. 

Reply  to: 

Ann  Weisend 
Personnel  Department 
Virginia  Polytechnic  Institute 
and  State  University 
324  Burruss  Hall 
Blacksburg,  VA  24061 


An  Affirmative  Action,  Equal  Opportunity 
Employer. 


ASSISTANT  PROFESSOR  to  teach  report 
ing,  editing,  world  press  and  mass  com¬ 
munication  theory  courses.  PhD  required, 
experienced  preferred.  Salary  $13,500- 
$15,000,  9  months.  Position  opens  Sep¬ 
tember  1978.  Send  resume  by  March  15 
to- 

Dr.  Alan  Mikels 

Chairman,  CXjmmunication  Arts  Dept 
University  of  the  Pacific 
Stockton,  CA  95211 
An  Equal  Opportunity  Employer 


ASSISTANT  PROFESSOR.  Applicants 
should  have  PhD  or  equivalent  and  2  years 
of  teaching  experience.  Significant  news¬ 
paper  experience  desirable.  Other  qualifi 
cations  which  will  be  considered  are  publi 
cations,  experience  in  mass  communica 
tions,  teaching  of  technical  and  report 
writing  creative  writing,  or  remedial  writ¬ 
ing.  Salary  negotiable.  Begins  August 
1978.  Send  letter  and  resume  by  April  15 
to  Dr.  John  Kuhn,  Department  of  English, 
Northern  Michigan  University,  Marquette, 
Ml  49855.  An  Equal  Opportunity/Affirma¬ 
tive  Action  Employer. 


JOURNALISM  BROADCAST/PRINT:  Full¬ 
time  faculty  needed  for  Fall  1978  to  teach 
broadcast  and  print  journalism,  may  in¬ 
clude  basic  reporting,  public  affairs, 
broadcast  law  and  history.  May  also  coor¬ 
dinate  print,  radio  and  TV  internship.  MA 
minimum,  professional  experience  neces¬ 
sary,  teaching  experience  desirable.  Be  a 
part  of  this  new  and  expanding  program. 
Application  deadline:  April  7,  1978.  Equal 
Opportunity  Employer.  Write:  Ralph  A. 
Swain,  Acting  Coordinator,  Public  Com¬ 
munications,  Wheeling  College,  Wheeling, 
WV  26003, 


JOURNALISM  faculty  position  for  78-79 
academic  year.  One  year  appointment 
starting  August  15.  Teach  mainly  in  news- 
editorial  sequence.  Several  years  recent 
media  experience.  Masters  preferred.  Sal¬ 
ary  competitive.  Equal  Opportunity 
Employer.  Apply  by  March  31.  Contact 
Chairman,  Journalism  Department,  Uni¬ 
versity  of  North  Dakota,  Grand  Forks,  ND 
58202, 


UPSTATE  NEW  YORK  home  office  of  grow¬ 
ing  national  service  company  needs  ex¬ 
perienced  (public  or  internal)  accountant 
Position  requires  heavy  emphasis  on  de¬ 
veloping  and  insuring  strong  internal  con¬ 
trols  with  direct  top  management  involve¬ 
ment,  Heavy  travel  required.  Send  resume 
and  salary  history  to  Box  3680,  Editor  & 
Publisher. 


ADMINISTRATION 


ASSISTANT  CONTROLLER 
OPERATIONS  ANALYST 


JOURNALISM  CHAIRPERSON— Jesuit 
university  in  Pacific  Northwest  seeks  qual¬ 
ified  person  to  direct  department  and 
teach  courses  (editing,  advanced  report¬ 
ing,  feature  and  critical  writing,  law,  pho¬ 
tography)  in  a  news-editorial  under¬ 
graduate  program  and  to  advise  the  weekly 
campus  newspaper.  MA  and  three  years 
professional  experience  required.  Salary 
competitive.  Beginning  date  September 
15,  1978.  Application  deadline  May  1, 
1978.  Send  applications,  resumes,  three 
reference  sources  to:  William  F,  LeRoux, 
S,J.,  Acting  Dean,  College  of  Arts  and  Sci¬ 
ences,  Seattle  University,  Seattle,  WA. 
98122,  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 


Florida  metro  newspaper  seeks  assistant 
controller.  Emphasis  will  be  on  operations 
analysis  to  start.  Requires  good  analytical 
abilities,  budget  variance  analysis  know¬ 
how,  awareness  of  auditing  and  internal 
control  techniques.  Some  cost  accounting 
background  would  be  desirable.  Business 
degree  required,  CPA  desirable.  Salary  in 
$20K  range  with  good  range  benefits  pro¬ 
gram.  Send  resume  detailing  salary  history 
in  complete  confidence  to  Box  3834, 
Editor  &  Publisher. 


GENERAL  MANAGER  for  twice  weekly 
publication  in  lively  Ohio  Valley  town.  Ad¬ 
vertising  and  production  management  ex¬ 
perience  desirable.  Send  resume  and  sal¬ 
ary  requirements  to  Box  3833,  Editor  & 
Publisher, 


NINE  YEAR  OLD  Long  Island  based,  youth 
oriented  newspapers  (New  York  and 
Florida)  seek  general  manager  to  supervise 
operations.  Knowledgeable  in  accounting, 
advertising  sales,  layout,  production  and 
circulation,  15%  travel.  Help  set  up  news¬ 
papers  in  other  cities.  To  $22,000.  Re¬ 
sume  tO:  The  (Jood  Times,  24  Lumber  Rd,. 
Roslyn,  NY  11576. 


WANTED:  a  general  manager  who  knows 
news,  advertising,  and  production  for  a 
high  quality  and  highly  profitable  weekly 
(Zone  5),  For  the  right  person  substantial 
compensation  consisting  of  salary  and 
profit  sharing  will  be  provided.  Our  present 
general  manager  has  just  purchased  his 
own  weekly.  If  qualified,  send  resume  to 
Box  3711,  Editor  &  Publisher. 


PUBLISHER  for  5-day  daily  in  growing 
urban  Southern  California  citrus  area.  This 
offset  newspaper  is  well-established  and 
the  community  is  at  the  hub  of  all  South 
ern  California.  Competitive,  challenging 
market.  Looking  for  dynamic  newspaper 
management  with  special  emphasis  on 
creative  advertising  and  business  de 
velopment.  Send  complete  resume  includ 
ing  salary  requirement  tO:  President,  Daily 
Independent  Inc.,  P.O.  Box  610,  Corona, 
CA  91720, 


I  OWN  A  6,000  circulation  weekly  in  a  rural 
county  seat  in  Indiana.  I  need  someone  to 
become  Business  Manager  and  Publisher. 

I  want  someone  who  will  build  advertising, 
commercial  printing  and  circulation.  Box 
3742,  Editor  &  Publisher, 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


ADVERTISING 


GENERAL  ADVERTISING 
MANAGER 


Established  Pacific  Northwest  Metropoli¬ 
tan  daily  newspaper  (240,000  circulation) 
seeking  individual  to  manage  general  ad¬ 
vertising  department  and  to  direct  and 
motivate  outside  sales  staff.  Previous 
management  background  a  must.  Excel¬ 
lent  benefits,  salary  $30K  plus.  Box  3832, 
Editor  &  Publisher,  An  Equal  Opportunity 
Employer,  M/F/H. 


ADVERTISING  MANAGER-SALESPER¬ 
SON:  Award  winning,  growing,  North  Caro¬ 
lina  rural  weekly  needs  aggressive  self  mo¬ 
tivated  person  to  take  charge  of  advertising 
department.  Must  be  college  graduate  with 
business  background.  Minimum  2  years 
advertising  sales  experience,  .lob  refer¬ 
ences  required.  Tremendous  opportunity 
for  growth  in  job.  $9,000  per  year  base 
salary  plus  good  incentive  pay  plan.  Mail 
resume  to  Box  3830,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  February  25,  1978 


ASSISTANT 

ADVERTISING  DIRECTOR 
Major  Zone  6  daily  you  will  be  proud  to 
work  for.  Need  a  goal  oriented  person  with 
sales  training  capabilities  for  an  aggressive 
promotion  minded  organization.  iTyou  can 
meet  the  challenge  there  is  great  ad¬ 
vancement  potential.  Send  resume  and 
recent  remuneration  history.  Confidential¬ 
ity  assured.  Box  3683,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Zone  2  chain  of  aggressive  suburban  week¬ 
lies,  total  circulation  130,000,  needs  ex¬ 
perienced  ad  manager  to  lead  all  ad  de¬ 
partments,  Administrative  and  staff  de¬ 
velopment  skills  essential.  We  will  pay  well 
tor  the  right  person.  Write  Box  3726, 
Editor  &  Publisher, 


NEED  aggressive  advertising  manager  who 
wishes  to  take  advantage  of  a  fantastic 
opportunity.  South  Eastern  tri-weekly 
being  taken  daily  in  area  of  rapid  growth. 
Salary  open  and  negotiable.  Box  3734, 
Editor  &  Publisher. 


NEWSPAPER  Advertising  or  management 
person.  Experience  important,  ad  sales 
major  consideration,  management  also  in¬ 
volved.  Experience  a  must.  Call 
Editor,  Medina  Daily  Journal-Register, 
(716)  798-14(X). 


ADVERTISING  MANAGER  for  small 
California  daily.  Chance  to  sparkle  in  grow¬ 
ing  market.  Must  show  promotional  and 
leadership  record.  Salary  $14,000- 
$18,000  yearly  plus  bonus,  dependent  on 
experience.  Send  resume  to  Box  3828, 
Editor  &  Publisher. 


ARTIST 


WE  DON'T  ASK  MUCH— Just  an  editorial 
artist  with  verve,  enthusiasm  and  care  for 
boldly-appealing  layout,  talent  as  an  illus¬ 
trator,  a  good  head  for  planning  and  lead¬ 
ership,  and  a  chance  to  join  a  first-class 
newspaper  organization  at  the  ground  floor 
of  its  newest  and  highest  priority  project. 
We're  launching  a  new  Sunday  newspaper 
to  serve  all  of  Michigan's  Upper  Peninsula, 
and  need  a  top-flight  graphics  director  for 
both  the  newspaper  and  the  locally-pro¬ 
duced  magazine  supplement.  If  you  think 
you  have  the  skills  and  zest  we  want,  con¬ 
tact  James  R,  Whelan,  Editorial  Director, 
Panax  Corporation,  P.O.  Box  1860,  East 
Lansing,  Michigan  48823,  enclosing  re¬ 
sume,  salary  requirements,  and  samples  of 
your  work. 


MAPS  .  .  .  CHARTS  .  .  .  GRAPHICS 
If  you  believe,  as  we  do,  that  the  elements 
above  are  critical  in  the  content  of  a  mod¬ 
ern  newspaper:  if  you  are  able  to  create 
maps  with  a  distinctive  flair,  make  charts 
come  alive  and  incorporate  visual  ele¬ 
ments  of  a  breaking  news  story  in  a  simple 
but  compelling  graphic,  we'd  like  to  talk 
with  you  about  joining  our  6-person  art  de¬ 
partment.  We  are  looking  for  a  person  with 
1  or  2  years  of  experience  in  the  carto¬ 
graphic-graphics  field.  Apply  to  Robert 
Mellis,  Graphic  Arts  Editor,  The  Miami 
Herald,  1  Herald  Plaza,  Miami,  FL  33101, 


CIRCULATION 


CIRCULATION  MANAGER  for  26,000 
daily,  30,000  Sunday  in  competitive, 
dynamic,  youth-oriented  market.  Super¬ 
vise  day  to  day  operations  under  circulation 
director’s  leadership.  Must  have  a  working 
knowledge  of  little  merchant  system  and 
rural  motor  routes,  a  high  degree  of  self- 
motivation,  strong  leadership  potential 
and  the  ability  to  work  within  a  team  con¬ 
cept,  Send  resume  to  Harry  A,  Lindsey, 
Daily  Camera,  P,0.  Box  591,  Boulder,  CO 
80303. 


COUNSELLOR  SYSTEM 
SALES  MANAGERS 

New  Jersey  daily  with  little  merchant  car¬ 
riers  seeks  men  and  women  experienced  in 
subscription  sales  by  counsellor  system  to 
set  up  new  sales  operation.  Permanent  po¬ 
sitions.  Excellent  advancement  oppor¬ 
tunities.  Send  letter  detailing  experience 
to  Box  3727,  Editor  &  Publisher. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


NEED  CIRCULATION  PRO  to  add  mail 
subscribers  for  5  paid  weeklies  in  Virginia. 
Tell  us  what  you  can  do.  how  you  want  to 
be  paid.  Call  or  write:  Norris  Bly,  Byerly 
Publications.  Box  497.  Franklin.  VA  23851 
(804)  562-3187. 


40.000  DAILY  and  Sunday  is  looking  for  a 
marketing  oriented  circulation  manager  to 
direct  our  department.  The  type  of  person 
who  will  be  considered  views  circulation  as 
a  strategic  sales  opportunity,  sets  reach¬ 
able  goals  on  penetration  and  revenue  and 
IS  willing  to  try  innovative  approaches  in 
promoting  the  product.  Will  consider  per¬ 
sons  with  little  or  no  formal  circulation  ex¬ 
perience  who  have  strong  marketing  back¬ 
ground.  If  you  are  this  type  of  person,  an 
attractive  salary  and  benefit  package  as 
well  as  the  opportunity  to  grow  with  a  truly 
forward  thinking  organization  await  you. 
Send  your  resume  and  present  salary  in¬ 
formation  to  Tom  Kamerer.  P.O.  Box  688. 
Dubuque.  lA  52001.  An  Equal  Opportunity 
Employer.  M  F. 


CIRCULATION  MANAGER  for  California 
seven  day.  23.500  circulation  daily.  Circu¬ 
lation  experience  essential.  The  individual 
we  are  looking  for  must  be  a  self-starter, 
aggressive  and  promotion  minded.  Must 
be  able  to  motivate,  plan  ahead  and  keep 
accurate  up  to  date  records.  Send  resume 
and  salary  requirements  to  Box  3693. 
Editor  &  Publisher. 


ASSISTANT  Circulation  Manager  position 
on  small  midwest  daily  available  for  the 
right  person.  Need  seasoned  individual 
able  to  handle  competitive  market.  Full 
range  of  benefits.  Start  at  $13,000.  Equal 
Opportunity  Employer.  Send  resume  to 
Box  3536.  Editor  &  Publisher. 


EXCELLENT  career  opportunity  for  circu¬ 
lation  pro  strong  in  sales,  service  and  col¬ 
lection  leadership  to  become  an  AM  and 
Sunday  Zone  Manager  here.  Initial  as¬ 
signment  IS  our  inner  city  zone  consisting 
of  6  District  Sales  Managers.  Successful 
inner  city  experience  (3-4  years)  is  a  must. 
Advancement  potential  m  Rochester  and 
Gannett  Croup.  Top  salary  and  career  ben¬ 
efits.  Send  resume  and  letter  outlining 
career  achievements  and  goals  to  Ron  An¬ 
derson.  Director  of  Circulation.  Gannett 
Rochester  Newspapers.  Rochester.  NY 
14614. 


CIRCULATION  MANAGER  needed  for 
Midwest  daily— 5000  circulation.  Write 
Personnel  Recruiting  Division.  Consoli¬ 
dated  Systems  Inc..  8801  Bass  Lake  Rd.. 
Minneapolis.  MN  55428.  Job  *201. 

EXPERIENCED  Circulator  to  lead  growth  of 
8.000  PM  daily  and  controlled  circulation 
weekly  in  Zone  2.  We  offer  an  excellent 
future.  Send  resume,  references,  first  let¬ 
ter  to  Box  3809.  Editor  &  Publisher. 


CIRCULATION  MANAGER  tor  Midwest  af¬ 
ternoon  daily  except  Sunday.  Must  have 
thorough  knowledge  of  sales  and  circula¬ 
tion  management.  Aggressive,  indepen¬ 
dent  paper.  Located  about  I’z  hours  from 
Chicago  m  Illinois  River  Valley.  Excellent 
starting  salary  plus  fringes.  Car  provided. 
Send  resumes  to  Joyce  Toscana.  Daily 
News  Tribune  Inc..  426  Second  St..  La 
Salle.  IL  61301.  An  Equal  Opportunity 
Employer.  M  F. 


CIRCULATION  MANAGER  tor  8000  ABC 
daily  and  26.000  CAC  weekly  shopper. 
Must  be  strong  on  management,  carriers, 
mail  distribution  and  circulation  records.  A 
good  chance  for  assistant  circulation 
manager  to  move  up.  Write  Dave  Reilly. 
Daily  American.  Box  190.  Somerset.  PA 
15501. 

THE  PETOSKEY  NEWS-REVIEW  (10.000 
PM.  5-day),  located  m  Northwest  Michigan 
resort  community  seeks  circulation  man¬ 
ager  to  handle  2‘z  person  department. 
Should  be  promotion  minded  and  be  able 
to  supervise  mail,  carriers,  and  TMC  shop¬ 
per.  Send  resume  to  Ken  Winter.  Assistant 
General  Manager.  Petoskey  News-Review. 
Box  528.  Petoskey.  Ml  49770. 


ARE  YOU  LOOKING  FOR 
A  CAREER  CHALLENGE? 

We  are  an  innovative  Zone  5  metro  seeking 
a  sales  oriented  person  for  our  expanding 
management  team.  Union  experience  de 
suable.  Salary  in  the  $20,000  range.  Excel¬ 
lent  benefit  package.  Send  resume  in  con¬ 
fidence  to  Box  3617.  Editors  Publisher. 


CIRCULATION  MANAGERS  needed  for 
daily  and  weekly  publications.  If  accepted, 
you  will  become  a  member  of  our  “Circula¬ 
tion  Brain  Trust"  and  share  ideas  with 
people  who  make  things  happen.  Openings 
anticipated  throughout  the  United  States. 
Write  Personnel  Recruiting  Division.  Con¬ 
solidated  Circulation  Systems.  Inc..  8801 
Bass  Lake  Rd..  Minneapolis.  MN  55428. 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3*  years  in  field 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive.  energetic,  creative  and  willing  to  par¬ 
ticipate  in  a  dynamic  management  team.  If 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress.  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Midwest  daily  near  50.(XX)  looking  for  an 
individual  with  proven  abilities,  initiative 
and  has  reputation  of  developing  a  quality 
sales  staff.  Excellent  salary  opportunity, 
fine  package  of  company-paid  benefits 
that  includes  vacation,  hospitalization  and 
life  insurance.  Plenty  of  room  for  ad¬ 
vancement  within  large  group  newspaper 
organization.  Write  Box  3614.  Editor  & 
Publisher. 


GROUP  SEEKS  retail  and  classified  sales¬ 
persons  interested  in  rapid  advancement 
to  top  managerial  positions.  Openings 
available  now.  Write  Bob  Paulos.  SLNl. 
West  601  Mam.  Suite  317.  Spokane.  WA 
99201. 


CLASSIFIED  SUPERVISOR-Cahfornia 
daily  and  Sunday  is  seeking  a  classified 
supervisor  strong  on  telephone  sales  train¬ 
ing.  familiar  with  data  processing,  with  a 
flair  for  promotional  opportunities  to  man¬ 
age  a  28  person  department.  Proven  man¬ 
agerial  and  planning  ability  required.  Send 
resume  and  salary  requirements  to  Box 
3681.  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 

Are  you  an  assistant  classified  manager  or 
a  classified  manager  of  a  small  daily  look¬ 
ing  for  advancement?  If  so.  we  may  have 
the  opportunity  you  are  seeking.  The 
Southern  Illinoisan,  a  33.000  PM  daily,  lo¬ 
cated  in  a  rapidly  expanding  university  and 
recreational  area  is  looking  for  a  manager 
to  direct  the  classified  staff. 

A  strong  sales  background,  some  man¬ 
agement  experience  and  a  desire  to  grow 
are  the  mam  qualifications  we  are  seeking. 
In  return  we  offer  an  attractive  salary,  ex¬ 
cellent  fringe  benefits  and  promotional 
opportunities  m  an  expanding  company. 
Send  letter  giving  work  history,  and  salary 
requirements  to  Keith  L.  Stewart. 
Lmdsay-Schaub  Newspapers.  Box  789. 
Decatur.  IL  62525. 


CLASSIFIED  MANAGER  for  midwest 
19.000  circulation  daily.  $14,500  plus 
benefits.  If  you  want  to  work  and  are  look¬ 
ing  for  a  challenge,  send  resume  to  Box 
3537.  Editor  &  Publisher.  Equal  Opportu¬ 
nity  Employer. 

CLASSIFIED  AD  MANAGER  tor  New  York 
City  195.000  twice-weekly  suburban 
group.  Phenomenal  growth  m  highly  com¬ 
petitive  area  demands  selling,  blouse  or 
shirtsleeve  manager  who  can  enhance  cur¬ 
rent  35°o  annual  growth.  Total  responsibil¬ 
ity  for  fast-growing  department.  Excellent 
salary  override  bonus.  Send  resume,  ref¬ 
erences.  current  earnings  to  N.  Hirsch. 
Suffolk  Life  Newspapers.  Westhampton. 
NY  1 1977  or  call  (516)  288-3900  .  .  .  now. 


DISPLAY  ADVERTISING 


DISPLAY  SALES  POSITION  on  6-day  small 
daily  with  total  market  coverage  in  West 
Central  Michigan.  Benefits,  good  working 
conditions,  excellent  recreation  area.  Call 
today:  (616)  527-21(X).  or  write  Ionia  Sen¬ 
tinel-Standard.  Att.  Chuck  Laudick.  114 
North  Depot.  Ionia.  Mi  44846. 


PROFESSIONAL  NEWSPAPER 
ADVERTISING 
SALESPEOPLE  WANTED  BY 
CENTRAL  ARIZONA  NEWSPAPER  GROUP 
Due  to  recent  growth  we  are  looking  for 
several  good  newspaper  advertising 
people.  If  you  have  the  desire  to  achieve, 
with  good  sales  and  layout  ability  we  would 
like  to  consider  your  application  for  one  of 
these  positions. 

We  are  the  publishers  of  a  daily.  5  weeklies 
and  3  shoppers.  Modern  offset  plant.  We 
offer  a  good  salary  plus  bonus,  mileage 
and  good  company  benefits.  Living  is  great 
m  sunny  Arizona! 

Send  resume  to  l3ommick  Magliaro.  Adver¬ 
tising  Director,  (lasa  Grande  Valley  News¬ 
papers.  Inc.,  P.(D.  Box  639.  Casa  Grande. 
AZ  85222. 


SALES  REPRESENTATIVE  needed  im¬ 
mediately  for  expanding  nationally  known 
advertising  feature.  Area  includes  Mis¬ 
souri.  Illinois.  Iowa.  Newspaper  back¬ 
ground  necessary.  Above  average  pay  ben¬ 
efits.  $14,(X)0-20,000.  Travel  necessary. 
Responses  confidential.  Address  replies 
tO:  Personnel  Dept..  P.O.  Box  310.  Stras- 
burg,  VA  22657. 


ADVERTISING  MANAGER.  Prize-winning 
weekly  group.  Zone  2.  Need  creative,  ag¬ 
gressive  and  experienced  person  to  in¬ 
crease  already  good  sales.  Call  Peter 
Richards  (914)  677-8241. 


NORTHWEST  ILLINOIS  daily  looking  for 
aggressive,  totally  salesmmded  person  for 
immediate  opening.  Excellent  remunera¬ 
tion.  excellent  benefits  and  numerous 
promotion  opportunities  for  the  right  per¬ 
son.  We  prefer  married  applicants  with  de¬ 
sire  to  establish  and  stay  with  company. 
Send  complete  resume  with  pertinent  in¬ 
formation  to  Tom  Shaw.  Dixon  Evening 
Telegraph,  113  Peoria  Ave..  Dixon,  IL 
61021. 


SALES  REPRESENTATIVES 
We  are  expanding  our  operation  in  the 
beautiful  Phoenix  area  and  need  several 
aggressive  newspaper  advertising  sales¬ 
people.  You  should  have  previous  experi¬ 
ence  in  display  sales,  be  self-motivated, 
and  be  looking  tor  a  future.  Send  resume 
including  salary  requirements  to  Ed  Dulin. 
2210  W.  Desert  Cove.  Phoenix,  AZ  85029. 


EDITORIAL 


PACIFIC  NORTHWEST  PM  daily  (20,000, 
6-days)  seeks  sports  editor,  5  years  daily 
newspaper  experience.  Emphasis  on  writ¬ 
ing  and  staff  organization.  PAC  10  high 
school,  recreation  coverage.  Sports  staff 
includes  2  full-time  and  help  from  univer¬ 
sal  desk,  photographer  and  3  part-timers. 
VDTs.  Ideal  spot  for  medium  daily 
sportswriter  wanting  to  manage  own  de¬ 
partment.  Preference  to  Zone  9  appli¬ 
cants.  Contact  Bonnie  Cooper,  Albany 
Democrat-Herald.  P.O.  Box  130.  Albany, 
OR  97321. 


SPORT  EDITOR  for  IG  person  staff  of  lOM 
daily  with  award-winning  coverage  of  prep, 
junior  college,  recreation  activities.  Con¬ 
tact  Robert  F.  Morrell,  Executive  Editor, 
Tifton  Gazette,  P.O.  Box  708,  Tifton,  GA 
31794. 


ADMINISTRATIVE  EDITOR  for  weekly 
group  in  Zone  1  to  reorganize  and  expand 
staff  coverage,  edit  copy,  teach  headline 
writing  and  layout,  and  write  weekly  edito¬ 
rial.  State  education  and  experience  in  de¬ 
tail.  plus  samples  of  your  writing  and  lay¬ 
out  ability.  Box  3707,  Editor  &  Publisher. 

REPORTERS 

Aggressive  reporters  who  are  top  writers 
sought  for  22.000  afternoon  daily  in  West¬ 
ern  Illinois.  We  ll  pay  more  than  satisfac¬ 
tion  for  first  class  work.  Send  complete 
resume,  no  phone  calls,  to  Robert  Harri¬ 
son,  Editor,  Register-Mail,  140  S.  Prairie 
St..  Galesburg.  IL  61401. 


INTERESTED  IN  SHOW  BUSINESS?  Bill¬ 
board,  weekly  entertainment  news¬ 
magazine.  seeks  freelance  correspondents 
in  Boston,  New  Orleans,  Kansas  City. 
Phoenix,  Denver,  Cincinnati,  Houston.  Dal¬ 
las  to  cover  many  facets  of  their  market. 
Space  rates  paid.  Send  samples  to  Eliot 
Tiegel.  Billboard.  9000  Sunset  Blvd.,  Los 
Angeles.  CA  90069. 


SPORTS  REPORTER 

The  Metro-East  Journal,  a  40,000  regional 
PM  daily  in  Southwestern  Illinois,  seeks  a 
sports  reporter.  Experience  in  general 
news  reporting  as  well  as  sports  writing 
required.  Some  copy  desk  experience  pre- 
terred.  Good  salary,  benefits  and  growth 
potential  with  Midwestern  group.  Equal 
Opportunity  Employer.  Send  resume  and 
salary  history  tO:  Keith  L.  Stewart, 
Lmdsay-Schaub  Newspapers,  P.O.  Box 
789,  Decatur.  IL  62525. 


EDITOR  to  head  5-member  news  operation 
of  new  crusading  weekly  in  beautiful  Zone 
4  coast  city.  Salary  from  $15,000  plus 
stock  for  journalist  with  excellent  design 
eye.  nard'sott  news  experience  on  daily, 
weekly  and  or  magazine.  Publisher's  goal: 
Daily  in  5  years.  Tearsheets,  resume  to  Box 
3604.  Editor  &  Publisher. 


WE'VE  SUCCESSFULLY  PUBLISHED 
"lifestyle  "  weekly  newspapers  for  nine 
years  in  the  (Zone  2)  flagship  city  of  one  of 
America's  largest  chain  operations.  Re¬ 
cently.  we've  acquired  new  owners  with 
the  desire  and  the  financing  to  take  us  "all 
the  way."  If  you  have  experience  editing 
lifestyle  publications  or  city  magazines, 
apply  for  the  top  editorial  slot  at  our 
unique  publications.  We  will  be  doubling 
our  circulation  to  100.000  and  if  you  can 
excite  your  readers,  send  your  resume  and 
letter  to  Box  3652.  Editor  &  Publisher. 


MARYLAND  18,000  AM  seeks  assistant 
managing  editor  strong  on  supervisory 
skills  and  copy  editing  to  direct  young,  ag¬ 
gressive  staff.  Send  resume  to  Barbara 
Blass.  Personnel  Director,  Morning  Herald, 
P.O.  Box  439,  Hagerstown,  MD  21740. 


MANAGING  EDITOR 

Need  aggressive  person  on  the  way  up  to 
fill  second  slot,  news  department  growing 
6-day  morning  daily.  Will  manage  staff  of 
9.  Needs  knowledge  of  news,  layout,  edit¬ 
ing,  photography.  Award-winner.  New 
plant.  VDT.  Near  the  coast  50  miles  north 
of  Los  Angeles.  Trade  eastern  blizzards  tor 
California  sun?  Immediate  opening.  Good 
salary,  generous  benefits,  profit  sharing. 
Harold  Kinsch,  Editor,  Daily  News,  P.O. 
Box  107.  Camarillo,  CA  93010. 


COPY  EDITOR  with  2-4  years  of  editing  and 
layout  experience:  VDT  experience  pre¬ 
ferred.  63,000  AM  daily  and  103,000  Sun¬ 
day  in  Zone  5.  Include  resume  and  salary 
history.  Box  3709,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 


Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


•  E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 
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HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER 

Large  Midwest  daily  needs  full  member  of 
editorial  board.  Reporting  experience  and 
interest  in  opinion  writing  required.  Inter¬ 
est  and  expertise  in  economics,  gov¬ 
ernmental  social  sennces,  and  foreign  pol¬ 
icy  preferred.  Send  resume,  clips,  and  es¬ 
timate  of  date  available  to:  Box  3686, 
Editor  &  Publisher. 


COPY  EDITOR 

UNIVERSAL  DESK 

Layout  and  graphics  skills  essential.  Im¬ 
mediate  opportunity  to  join  East  Coast 
AM/PM.  Competitive  salary,  top  employee 
benefits  and  attractive  geographic  loca¬ 
tion.  Box  3708,  Editor  &  Publisher. 


GROWING  ZONE  4  DAILY  SEEKS  MANAG¬ 
ING  EDITOR.  Strong  community  minded 
manager  with  temperament  to  direct  al¬ 
ready  award-winning  staff.  6-day  15,000 
daily  with  complete  electronic  newsroom. 
College,  outdoor,  family  atmosphere.  Qual¬ 
ity  opportunity  for  quality  person.  Box 
3710,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
Immediate  opening  on  metropolitan  Mid¬ 
west  AM  daily.  2  to  3  years  experience  pre¬ 
ferred.  Automatic  increases  to  top  salary 
of  over  $400  per  week.  Superior  employee 
benefits.  Send  resume  and  salary  re¬ 
quirements  to  Box  3719,  Editor  & 
Publisher. 


EDITORIAL  PAGE  EDITOR:  Position  re¬ 
quires  strong  writing,  plus  layout,  column 
selection,  handling  of  letters  to  the  editor, 
etc.  Papers  lean  to  conservative  editorial 
positions.  Salary  negotiable.  Write  Editor, 
Enid  News  and  Eagle,  Box  312,  Enid,  OK 
73701. 


WANTED 

Sports  Editor  to  handle  staff  of  16,  AM  and 
PM  papers,  covering  pro  sports  teams,  col¬ 
leges,  high  schools  and  outdoor  sports. 
Zone  5  city.  Salary  begins  upper  20s.  Box 
3722,  Editor  &  Publisher. 


EDITOR— Houstonian  Magazine,  our  third 
regional  publication,  begins  September 
1978.  We  need  a  qualified  editor  with 
Houston  background,  editorial  manage¬ 
ment  experience,  proven  judgment  to  un¬ 
derstand  city  magazine  concept.  Salary 
negotiable.  Send  job  and  salary  history, 
reterences  to  Wick  Allison,  Dallas  SW 
Media  Corp.,  2902  Carlisle,  Dallas,  TX 
75204.  Inquiries  will  be  confidential.  For 
more  information,  call  Ms.  O'Dell.  (514) 
748-9166,  collect.  We  are  ready  to  go!  In¬ 
terested  parties  should  not  delay. 


METROPOLITAN  EDITOR 

The  Southern  Illinoisan,  a  33,000  daily 
serving  6  counties,  is  seeking  a  metropoli¬ 
tan  editor  to  coordinate  and  supervise 
coverage  of  the  region. 

A  reporting  and  copy  editing  background, 
coupled  with  supervisory  skills  are  the 
primary  qualifications  for  this  position.  In 
return,  we  offer  a  salary  commensurate 
with  experience,  excellent  fringe  benefits 
and  a  potential  for  growth. 

If  you  are  interested  and  would  like  more 
information,  send  resume  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789,  Decatur,  IL  62525. 


WIRE  EDITOR:  immediate  opening  for  an 
experienced  desk  man  or  woman  with 
sound  news  judgment,  a  flair  for  makeup 
and  an  ability  to  write  sharp  heads.  If  you 
want  to  rise  daily  at  5  AM,  help  redesign  a 
newspaper,  get  in  on  the  installation  of  a 
VDT  system,  improve  a  good  afternoon 
daily  and  live  in  the  Pacific  Northwest, 
send  resume  and  samples  to  Bob  Gaston, 
Managing  Editor,  The  Daily  News.  770  11 
Ave.,  Long  View,  WA  98632. 


LARGE  WASHINGTON,  DC  weekly  seeks 
experienced  reporter  for  immediate  open¬ 
ing.  Layout  experience  would  be  a  plus. 
Send  resume  and  clips  to  John  Rouse, 
Editor.  Bowie  News/Crofton  News-Crier, 
P.O.  Box  M,  Bowie,  MD  20715. 


WRITER-REPORTER  for  Catholic  desk  of 
interreligious  news  agency.  Zone  2. 
Catholic  press  and  daily  newspaper  or  wire 
service  experience  preferable.  Considera¬ 
ble  re-writing.  Must  have  wide  knowledge 
of  religious  developments.  Write  full  de¬ 
tails  to  Box  3713,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Progressive  PM  daily  needs  extra  copy 
editor  who  can  handle  op-ed  page  layout 
too.  New  on  VDT’s,  opportunities  for  ad¬ 
vancement  for  right  person,  great  bene¬ 
fits,  negotiable  salary.  Carl  Liberto, 
Shreveport  Journal,  P.O.  Box  31110, 
Shreveport,  LA  71130. 


IF  YOU  WANT  THE  Big  Apple  now,  read  no 
further.  If  community  journalism  in  a  lovely 
capital  city  is  what  you  seek,  send  me  your 
resume  and  clips.  And  tell  me  in  an  ac¬ 
companying  letter  who  you  are  and  what 
you  can  do  for  us.  We’re  looking  for  report¬ 
ers  and  editors  with  talent  and  respect  for 
the  language.  Mike  Pride,  managing 
editor.  The  Concord  Monitor,  3  N.  State 
St.,  Concord,  NH  03301. 


NEWS  EDITOR  for  small  daily.  2  or  more 
years  experience.  Position  includes  cover¬ 
ing  public  boards,  knowledge  of  page 
makeup  and  photography.  Send  resume 
and  clips  to  Pat  Mattison,  Daily  Republi¬ 
can.  Belvidere,  IL  61008. 


EDITOR  IN  CHIEF 

for  magazine  highly  respected  in  govern¬ 
ment  and  philanthropy.  Relocate  to  West 
Coast.  Outstanding  opportunity  for  a  top 
ei«)erienced  editor.  Send  resume  to  Box 
3705,  Editor  &  Publisher. 


SUNDAY  NEWS  EDITOR 

Generate  story  ideas,  edit  copy  and  direct 
news  production  of  weekend  edition  of 
4O,CX)0  PM  daily;  reporting  and  copy  edit¬ 
ing  experience  required;  supervisory  ex¬ 
perience  preferred.  Excellent  benefits  and 
opportunity  for  advancement  in  Mid¬ 
western  group.  Salary  in  high  teens.  Send 
resume  and  salary  history  tO;  Keith  L. 
Stewart,  P.O.  Box  745,  Metro-East  Jour¬ 
nal,  E.  St.  Louis,  IL  62202. 


EDITORIAL  WRITER 

We're  a  strongly  independent  Zone  5  met¬ 
ropolitan  daily,  and  we're  looking  for  an 
editorial  writer  who  can  help  us  continue 
our  strong  emphasis  on  local  issues.  We 
have  won  numerous,  state  and  national 
awards  for  editorial  writing  and  editorial 
pages,  and  we  want  someone  who  can  con¬ 
tribute  to  tt-at  kind  of  effort.  We  would 
prefer  someone  with  at  least  2  or  3  years  of 
editorial  writing  experience,  and  who  has  a 
knowledge  of  layout  and  editing.  Send 
complete  resume,  salary  requirements  and 
representative  samples  of  writing  to  Box 
3744,  Editor  &  Publisher. 


ENERGETIC  beginner  who  can  write 
quickly,  lucidly,  can  spell  superbly  and 
who  graduated  in  upper  third  of  class. 
Needed  by  March  15  for  small  Midwest 
daily.  Long  hours,  great  place  to  get  your 
basic  experience.  State  salary  needs. 
Write  Box  3749,  Editor  &  Publisher. 


EDITOR  FOR  3000  PM  circulation  South 
Haven  Daily  Tribune,  located  on  Lake 
Michigan.  New  key  management  position, 
open  due  to  recent  sale.  Write  Jim  Huckle, 
Publisher,  259  Kalamazoo  St.,  South  Ha¬ 
ven.  Ml  49090,  or  call  Huckle,  in  Ionia, 
Michigan,  at  (616)  527-2100. 


SPORTSWRITER— Immediate  position 
available.  Contact  Rodney  O'Dell,  The 
Daily  Advance,  87  E,  Blackwell  St.,  Dover, 
NJ  07801,  or  call  (201)  366-3000. 


DESKPERSON— Seeking  person  with  ex¬ 
perience  in  layout,  headline  writing  and 
copy  editing  for  night  shift.  Contact  Rod¬ 
ney  O'Dell,  The  Daily  Advance.  87  E. 
Blackwell  St.,  Dover,  NJ  07801,  or  call 
(201)  366-3000. 


FARM-BUSINESS  NEWS 
Imaginative,  take-charge  person  needed  to 
cover  agriculture  and  business  news  for 
22,000  afternoon  daily  in  Western  Illinois. 
We  want  weekly  pages  and  breaking  cover¬ 
age  to  make  us  the  leader  where  there  isn't 
one  now.  Send  complete  resume,  no  phone 
calls,  to  Robert  Harrison,  Editor, 
Register-Mail,  140  S.  Prairie  St.,  Gales¬ 
burg,  IL  61401. 


SUNDAY  EDITOR/REPORTER  for  ambiti¬ 
ous  small  daily.  New  position,  30%  editing. 
High  standards.  20th  century  pay  and 
fringes.  Experience  a  must.  Personal 
interview  necessary.  Resume  to  Managing 
Editor,  The  Daily  News.  P.O.  Box  2126, 
Port  Angeles,  WA  98362. 


HELP  WANTED 


EDITORIAL 


REPORTERS/ 

FIELD 

EDITORS 

We  are  a  leading  business  publisher 
covering  the  retail  drug  field.  We  cur¬ 
rently  have  growth  opportunities  for 
professionals  who  thrive  on  challenge 
and  responsibility.  Experience  on  a 
trade  journal,  newspaper  or  market 
research  publication  is  required  Use 
of  a  camera  a  musf.  Travel  necessary. 
Salary  based  on  experience. 

If  you  are  a  heavy  producer  who  can 
develop  feature  articles  and  news  and 
would  like  to  advance  as  your  ex¬ 
perience  broadens,  send  resume  with 
salary  history  to: 

Box  3811,  Editor  It  Publisher 

An  Equal  Opportunity  Employer.  M  E 


ONE  OF  THE  NATION’S  top  energy  publi¬ 
cations  in  Washington  is  seeking  a  reporter 
with  one  or  two  years  experience  who 
would  like  to  specialize.  The  applicant 
should  be  highly  literate.  The  position  of¬ 
fers  extensive  travel.  Only  candidates  of 
high  promise  will  be  considered.  Reply  to 
Box  3660.  Editor  &  Publisher. 

EDITOR 

Worldwide  agricultural  trade  publisher 
seeking  experienced  journalist.  Business 
writing  and  camera  experience  required. 
Agricultural  and  feed  background  needed. 
Start  as  Managing  Editor  on  feed  magazine 
with  full  editorship  later.  Travel  about  two 
weeks  a  month.  Attractive  salary  and  ben¬ 
efits.  Send  resume  with  job  and  salary  his¬ 
tory  in  confidence.  Personnel  Manager, 
Watt  Publishing  Co.,  Mt.  Morris,  IL  61054, 


NATIONAL  Catholic  publication  seeks  ex¬ 
pert  re  write  person  with  5  years  experi¬ 
ence  and  special  knack  for  telephone  in¬ 
terviews.  Send  resume  with  full  work  and 
character  references  to  Editor,  Columbia, 
P.O.  Box  1670,  New  Haven,  CT  06507, 


WE  ARE  LOOKING  for  a  reporter  ready  to 
move  up  to  city  editor  spot  on  small  Ohio 
daily.  Job  offers  salary  and  all  company 
benefits  and  opportunity  for  advancement 
with  group.  Send  resume  and  salary  re¬ 
quirements  to  Box  3799.  Editor  & 
Publisher. 

MANAGING  EDITOR 

Rare  opportunity  with  long-established 
100,000  daily  combination  and  Sunday,  in 
prime  Zone  3  location.  Must  be  strong  on 
planning,  organization  and  personnel 
skills — along  with  demonstrated  ability  in 
developing  local  news  coverage.  Seasoned 
news  judgement  is  a  must— but  you  should 
also  have  a  proven  track  record  of  imagina¬ 
tion  and  creativity.  As  the  top  news  execu¬ 
tive,  you  report  directly  to  the  manage¬ 
ment— and  in  that  spot  must  be  able  to 
motivate  department  editors  and  staff. 
Electronically  edited.  Full  resume  and 
history,  plus  salary  requirements  and  avail¬ 
ability,  are  requested  in  first  letter.  Box 
3827,  Editor  &  Publisher. 


REPORTER-COPY  EDITOR 
Unique  opening  now  on  the  largest  PM 
daily  between  New  York  City  and  Montreal. 
We  need  a  well-versed  newsperson  to  write 
heads  and  edit  copy  on  VDT  1  day  per 
week.  The  rest  of  the  week  will  be  spent  as 
part  of  the  team  covering  1  of  3  major 
cities  in  our  circulation  area.  Knowledge  of 
city  government,  politics,  urban  renewal 
and  the  ability  to  regularly  produce  inci¬ 
sive,  compact  news  stories  and  news  fea¬ 
tures  are  "musts".  Good  salary  and  excel¬ 
lent  fringes.  Send  complete  resume  with 
clips  and  references  (no  phone  calls  ac¬ 
cepted)  now  to;  William  M.  Dowd.  Manag¬ 
ing  Editor,  The  Knickerbocker  News,  645 
Albany  Shaker  Rd.,  Albany.  NY  12201. 


EDITORIAL  PAGE  EDITOR 
South  Florida  daily  newspaper  offers  op¬ 
portunity  to  strong  writer  with  2-3  years 
newspa^r  editorial  writing  experience  to 
assume  responsibility  for  locally  oriented 
editorial  pages.  Knowledge  of  V[)T  helpful. 
Please  send  resume  and  clips  in  confi¬ 
dence  to  Box  3826,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


REPORTERS 

Minimum  1  year  experience  on  daily.  Must 
be  aggressive,  accurate,  good  spellers  and 
typists  for  medium-sized  daily  in  city  of 
3(X),000  population  (Zone  9).  Openings  for 
police,  labor  and  education  beats.  Per¬ 
sonal  interview  and  writing  test  required 
before  hiring.  Box  3814,  Editor  & 
Publisher. 


ASSISTANT 
MANAGING  EDITOR 

We're  aiming  to  become  the  finest 
medium-small  daily  in  the  Northwest. 

To  accomplish  this  goal,  we  are  seeking  an 
innovative,  enthusiastic,  reader-oriented 
pro  to  direct  the  day-to-day  operation  of 
our  newsroom. 

The  person  we  select  will  have  demon¬ 
strated  superior  skills  as  a  reporter  and 
city  editor  and  must  be  capable  of  inspir¬ 
ing  and  guiding  the  local  news-gathering 
efforts  of  our  staff  of  nine  reporters  and 
two  photographers. 

Photojournalism  plays  a  key  role  at  our 
newspaper.  Ability  to  work  with  photog¬ 
raphers  to  achieve  consistent,  outstand¬ 
ing  photo  content  is  essential. 

Apply  only  if  you  have  a  strong  commit¬ 
ment  to  excellence.  We're  serious  about 
wanting  the  best  for  our  readers.  Reply  by 
mail  only,  sending  resume,  tear  sheets,  ref¬ 
erences,  salary  requirements  tO:  Oren 
Campbell.  Managing  Editor.  Walla  Walla 
Union-Bulletin,  First  and  Poplar  Streets. 
Walla  Walla,  WA  99362. 


SMALL  FLORIDA  west  coast  daily  #2  post 
open.  Need  personable,  aggressive,  quick 
makeup,  sharp  heads,  clean  copy  editing, 
solid  reporting.  Knowledge  of  camera,  libel 
law  a  plus.  1-2  years  experience.  Take 
charge  in  absence  of  managing  editor. 
State  wage  required,  resume.  Box  3822, 
Editor  &  Publisher. 

MANAGING  EDITOR  for  10,000  ABC  6-day 
evening  paper  in  clean  Western  Ohio 
community.  Excellent  benefits  and  chance 
to  go  with  growing  group.  Send  resume  to 
Box  3798,  Editor  &  Publisher. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues.  $5.  "Freelancer’s 
Newsletter,”  15EP  Wynkoop  (P.  0.  Box 
128),  Rhinebeck,  N.Y.  12572. 


PERSONNEL 


PERSONNEL  DIRECTOR-large  daily 
newspaper  in  Zone  5  has  an  immediate 
opening  for  a  Personnel  Director.  The  can¬ 
didate  for  this  job  may  be  top  person  at  a 
smaller  paper  or  assistant  at  a  larger  paper 
with  no  place  to  go.  Here  is  your  chance  to 
move  up.  Full  package  of  benefits  includ¬ 
ing  an  excellent  retirement  plan.  Send  re¬ 
sume  and  salary  requirements  in  confi¬ 
dence  to  Box  3797,  Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTOJOURNALIST  with  strong,  cliche- 
free  feature  portfolio  needed  by  major 
Southern  California  daily.  Join  large  staff 
on  newspaper  committed  to  good  photo 
usage.  Send  portfolio,  resume.  Box  3648, 
Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET 
NEWSPAPER 
PRESSPERSONS 

Large  weekly  newspaper  and  commercial 
operation  in  Virginia  is  seeking  experi¬ 
enced  presspersons,  Company  paid  medi¬ 
cal,  dental  and  life  insurance,  profit  shar¬ 
ing  and  retirement.  All  replies  confidential. 
Forward  replies  and  salary  requirements  to 
Box  3659,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer,  M/F. 
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HELP  WANTED 
PRESSROOM 


HEAD  PRESSMAN  and  manager  for  8-unit 
SC  pressroom.  Daily  newspaper  with  out¬ 
side  presswork.  Must  produce  quality 
work.  Zone  2  in  rural  areas  in  pleasant 
working  condition  with  progressive  com¬ 
pany.  Top  salary  and  benefits.  Call  (301) 
822-1500,  ask  for  Ron  Whitaker. 


PRESSMAN  FOREMAN  needed  for  6-unit 
Goss  Urbanite  specializing  in  process 
color.  Must  be  quality  conscious,  willing  to 
work  hard  and  capable  of  directing  others. 
Camera  experience  helpful  but  not  neces¬ 
sary.  Excellent  opportunity  with  progres¬ 
sive  company,  salary  commensurate  with 
experience.  Reply  to:  Publisher,  Sun 
Press,  46-016  Alaloa  St.,  Kaneohe,  HI 
96744. 


NIGHT  PLANT  SUPERINTENDENT  for 
New  Jersey  web  offset  newspaper  plant. 
Must  have  management  experience  with 
strong  production  background.  Knowledge 
of  Goss  presses  essential.  Send  resume  to 
Box  3611.  Editor  &  Publisher. 

METRO  PRESS  SHIFT  SUPERVISOR 
Large  twice  weekly  newspaper  and  com¬ 
mercial  operation  in  Virginia  is  seeking  ex¬ 
perienced  shift  supervisor.  Ckimpany  paid 
benefits  include  medical,  dental  and  life 
insurance,  profit  sharing  and  retirement. 
All  replies  confidential.  Forward  replies 
and  salary  requirements  to  Box  3724, 
Editor  &  Publisher.  An  Equal  Opportunity 
Employer. 


EXPERIENCED  offset  newspaper  press¬ 
man  for  Central  Florida  6-day  afternoon 
daily.  Write  J.  J.  Jordon,  DeLand  Sun 
News,  P.O.  Box  1119,  DeLand.  FL  32720. 


PRODUCTION 


IF  YOU'RE  FED  UP  with  power  shortage 
and  cold,  cold  weather,  maybe  we  have  the 
answer.  New  Mexico's  most  versatile 
printer-publisher  is  looking  for  an  experi¬ 
enced  web  offset  newspaper  pressperson 
and  for  a  stripper  qualified  in  4-process 
and  book  work.  If  climate  is  more  impor¬ 
tant  than  high  wages,  dial  (505)  843-7537 
lor  Terry  Garn  or  Ruth  Lewis.  (Weekends: 
898-6489  or  242-3177). 

HEAD  CAMERA  PERSON  STRIPPER, 
nights  for  North  Jersey  web  offset  news¬ 
paper  plant.  Must  be  experienced  in  all 
aspects  from  camera,  stripping  to  plate 
burning.  This  position  is  not  for  a  trainee. 
Applicant  must  be  fully  qualified.  Call  Al¬ 
lied  Printing  Corp..  (201)  794-0400  or  send 
resume  to  280  Midland  Ave.,  Saddle 
Brook.  NJ  07662. 

PERSON  TO  HEAD  UP  our  production  de¬ 
partment  from  time  copy  enters  compos¬ 
ing  room  door  until  papers  depart  from 
press.  Knowledge  of  modern  typesetting 
equipment,  camera  and  ability  to  run  and 
maintain  a  Cottrell  V-22  press  a  must.  Po¬ 
sition  now  open  and  must  be  filled  soon. 
Contact  Eldorado  Times,  Eldorado.  KS 
67042.  (316)  321-1120. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


SYSTEMS  SALES 

Sii’s  rapid  growtri  makes  this  an  excellent 
opportunity  for  experienced  newspaper  | 
systems  salespersons  Sli  has  openings  in 
zones  1  2.  3  4  and  6  Requirements  are  I 
enthusiasm,  technical  knowledge  and  a  ' 
proven  track  record  m  newspaper  sys¬ 
tems  sales 

Sii  offers  a  comprehensive  package  of 
employee  benefits  Excellent  salary  & 
commission  Please  send  resume  or  call 
n  confidence  to  AT  Arky.  Personne 
Manager  System  integrators  inc  .  1820 
Tribute  Road,  Sacramento.  CA  95815 
Tei  (916)929-9481 

§  SYSTEM  INTEGRATORS  INC 

Editonal/Ciassified/Production  & 
Business  Systems 


Positions  Wanted  •  •  • 


ACADEMIC 


NO  MISTAKE,  I'm  pioneering  Positions 
Wanted  Academic.  Photojournalism  Lec¬ 
turer.  Award  winner,  20  state,  2  national. 
Have  written  significant  articles.  Writing 
book.  27  years  experience  television  pro¬ 
duction  and  news:  daily  and  weekly  photo¬ 
journalism.  Young  thinker.  Almost  have 
bachelor's.  Heading  for  master's.  Now 
daily  staffer.  Available  August  1978.  Box  . 
3825,  Editor  &  Publisher. 


ADMINISTRATIVE 


SUCCESSFUL,  mature  newspaper  pro 
seeks  opportunity  to  continue  30-year 
career  as  general  manager,  ad  manager, 
etc.  Increased  business  300°o  in  last  job. 
Box  3685,  Editor  &  Publisher. 


PRESENTLY  general  manager  and  chief 
executive  for  medium-size  midsouth  daily. 
Reporting  to  absentee  corporate  owner¬ 
ship.  Responsible  for  entire  operation,  in¬ 
cluding  all  departmental  performance, 
labor,  budgeting  planning,  editorial,  new 
technology,  sales  and  profit  performance. 
Age  39,  married,  family  man.  18  years' 
newspaper  experience.  9  years  present 
position.  Seek  full  responsibility  on  trou¬ 
bled  daily,  small  to  medium-size— or  would 
accept  the  number  two  or  three  position  on 
a  larger  publication  with  the  opportunity 
for  advancement.  Indepth  operator  with 
impressive  accomplishments.  Box  3674, 
Editor  &  Publisher. 

26  YEARS  NEWSPAPER  EXPERIENCE,  all 
major  departments;  13  years  general  man¬ 
agement;  seeking  newspaper  management 
job  or  association  or  related  work.  Allen  H. 
Swartzell,  30  E.  Uintah.  Colorado  Springs. 
CO  80903.  Phone:  (303)  634-0494  or 
635-5356. 

GENERAL  MANAGER  goal.  Experienced 
advertising  director,  assistant  publisher, 
medium  daily.  Box  3666,  Editor  & 
Publisher. 

AGGRESSIVE,  creative  overachiever  seeks 
to  stay  in  newspaper  business;  general 
management  or  operations  position  pre¬ 
ferred.  7  yeartrack  record  in  advertisingand 
production,  MBA.  top-notch  references. 
Available  soon.  Reply  Box  3715,  Editor  & 
Publisher. 

PUBLISHER  GENERAL  MANAGER,  you 
can  profit  from  over  27  years  experience  in 
daily  newspaper  operation.  Up  the  ranks 
from  Advertising  sales  to  President  and 
Publisher.  Presently  employed  but  seeking 
greener  fields.  Have  both  family  and  chain 
experience.  Small  to  medium  properties. 
Best  of  references.  Box  3687,  Editor  & 
Publisher. 


NATIONALLY  PUBLISHED  CartoonisMI- 
lustrator  (Designer  seeks  day-to-day  print 
challenge.  Young  and  degreed  with  proven 
experience  in  all  print  media.  Loves  dead¬ 
lines  and  doesn't  mind  pressure.  Box 
3610,  Editor  &  Publisher. 


IT'S  A  1 

CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  want  to 
answer  a  Box  Number  ad.  but  don't  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  just  seal  you  reply  in  an 
envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers, 
groups,  or  companies  you  don't  want  the 
reply  to  reach.  Then  put  the  reply  and  the 
note  in  an  envelope  addressed  to  E&P 
Classified.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your 
reply. 


CARTOONIST 


EDITORIAL  CARTOONIST 
Progressive,  award-winning  cartoonist 
doing  3  cartoons  per  week  at  75,000  * 
seeks  opening  with  progressive  lOO.CXlO  ■ 
doing  5  cartoons  per  week.  Modern  style 
and  ideas  with  impact.  30,  married,  6 
years  experience.  Relocate  any  Zone.  Box 
3816,  Editor  &  Publisher. 


CIRCULATION 


QUALIFIED,  youthful  circulation  executive 
looking  for  new  position.  Box  3646,  Editor 
&  Publisher. 


NEED  CIRCULATION  MANAGER?  We  have 
experienced  circulation  managers  anxious 
to  make  your  daily  or  weekly  publications 

trow,  f^or  information,  write  Kurt 
chumann.  Personnel  Recruiting  (Division, 
Consolidated  Circulation  Systems,  Inc., 
8801  Bass  Lake  Rd..  Minneapolis,  MN 
55428.  All  replies  confidential.  CCS  re¬ 
cruited  managers  are  members  of  our 
"Circulation  Brain  Trust"— people  with 
ideas  who  make  things  happen. 


CENTRAL  TIME  ZONE,  circulation  man¬ 
ager.  7000  daily.  27  years  experience, 
available.  Box  3663,  Editor  &  Publisher. 

NEED  A  DISTRICT  or  Zone  manager  or 
supervisor?  An  assistant  or  circulation 
manager,  or  director?  A  motor  route  or 
crew  manager,  etc.?  Over  30  years  experi¬ 
ence  on  small,  medium  and  large  papers: 
excellent  record  on  sales,  service  and  col¬ 
lections.  Box  3706,  Editor  &  Publisher. 

DISTRICT  MANAGER.  10  years  experience 
in  the  country  organization  of  a  large  Mid¬ 
western  metro  paper.  I  have  experience 
with  carriers,  vending  and  dealer  sales, 
college  plan,  school  sales  and  mail  sub¬ 
scriptions.  I  am  home-delivery  oriented 
and  promotion  minded,  with  a  record  of 
great  success.  Desire  to  relocate  in  sun 
belt  on  smaller  daily  as  #  1  or  2  man.  Will 
consider  ALL  offers.  Reply  Box  3741, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  PRO:  Heavy  background  sell- 
ing'servicing  classified  accounts.  Clas¬ 
sified  Advertising  Director  (weekly)  super¬ 
vise  over  30  (sales,  ad  takers,  customer 
service,  etc.)  Personally  opened  new  areas 
of  classified  sales.  Enjoy  fast  pace 
welcome  challenge.  Zone  2.  Box  3670, 
Editor  &  Publisher. 


CLASSIFIED  management,  outside  sales, 
phone  room,  agency  contacts,  automation, 
production,  enthusiasm.  New  York,  Long 
Island  preferred.  Box  3682,  Editor  & 
Publisher. 


PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


DISPLAY  ADVERTISING 

AGGRESSIVE  Sales  Manager  (40)  12  years 
background  on  large  dailies.  Excellent 
motivator.  Zones  3, 4, 6, 8,9.  Box  3802, 
Editor  &  Publisher. 


SPORTS— Writer  deskman.  Recent  college 
grad,  former  managing  editor  and  sports 
editor  of  large  Zone  1  college  daily.  Can  do 
It  all,  including  VDT  and  photos.  Box  3723, 
Editor  &  Publisher. 

HARDWORKING  reporter  seeks  reporting 
job  in  Zones  2,3,5.  Three  years  experience 
includes  news,  features,  columns,  editing, 
layout,  VDT.  Firefighting  news  a  specialty. 
Box  3716,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR  with  2*2 
years  experience  on  daily  wants  to  move  up 
to  major  daily  or  become  sports  editor  of 
medium-sized  daily.  Have  covered  wide 
range  of  sports  in  addition  to  working  in 
slot  4  or  5  times  a  week.  Box  3729,  Editor 
&  Publisher. 


ALL-AROUND  STAFFER,  good  with  words 
and  photos.  Five  years  on  metro  and  com¬ 
munity  papers,  including  Newspaper  Fund 
internship.  Seeking  spot  on  quality  news 
team.  Zones  3,4, 5,6.  Box  3661,  Editor  & 
Publisher, 

HELP!  Recent  J-grad  becoming  addicted 
to  Gong  Show  and  soaps.  Talented  but  un¬ 
employed.  Officer  in  Army  Reserve,  hard 
worker,  willing  to  relocate  anywhere,  but 
prefer  Zones  1-4.  Box  3679,  Editor  & 
Publisher. 

SPORTS  WRITER-COLUMNIST  for  West 
Coast  Metro  seeks  sports  editorship  on 
medium-size  PM  daily.  Prefer  Zones  5,6,8. 
12  year  veteran  journalist  with  experience 
covering  NFL.  NBA,  major  colleges,  pro 
tennis,  pro  golf,  preps.  Strong  adminis¬ 
trator.  Skilled  on  layouts.  Also  consider 
major  beat  on  large  PM.  Box  3664.  Editor& 
Publisher. 

BRIGHT  and  aggressive  33  year  old  metro 
weekly  reporter  seeks  challenging  spot  on 
daily  in  Zone  1  or  2.  Versatile  and  photo 
skills.  Clips  on  request.  Box  3677,  Editor  & 
Publisher. 


SPORTSWRITER,  27,  interested  in  finding 
sports  editor's  position  at  mid-sized  daily 
or  writer-desk  job  at  metropolitan  daily. 
Degree  and  10  years  experience,  the  last  5 
with  50,(D00  PM  daily.  Big  10.  prep  and  pro 
sports  background.  VDT  editing.  Box 
3720,  Editor  &  Publisher. 

COPY  DESK— rim,  slot,  wire,  news  editor. 
Heavily  experienced,  highly  skilled.  Have 
been  on  a  metro  desk  but  will  consider  any 
size  paper  with  a  reputation  for  quality. 
Any  Zone.  Have  also  been  everything  from 
reporter  to  managing  editor.  Money  less 
important  than  challenge.  Call  Bob,  (714) 
866-3019,  or  write  Box  3636,  Editor  & 
Publisher. 

I  CAN'T  BELIEVE  there  are  no  metro  sports 
copy  desk  openings  anywhere.  Prove  me 
wrong  and  you'll  get  a  dedicated,  work¬ 
horse  28-year-old  with  6'/2  years'  experi¬ 
ence,  the  last  3  on  VDTs.  Being  #2  at  a 
60,000  Zone  4  AM  is  nice,  but  I'm  tired  of 
clerical  work  and  want  to  get  into  editing 
and  headline  writing  fulltime.  Extensive 
slot  background  has  prepared  me  well. 
Take  a  chance.  Box  3730,  Editor  & 
Publisher. 

SPORTS  EDITOR— accustomed  to  long 
hours  and  covering  the  local  area  in  depth. 
Journalism  grad  29  with  6  years  of  experi¬ 
ence  seeking  job  on  larger  daily.  Box  3731, 
Editor  &  Publisher. 


COPY  EDITOR 

19  years  on  rim,  slot,  wire,  layout.  VDT. 
Thorough,  very  fast.  Zone  9.  Box  3695, 
Editor  &  Publisher. 


4  MAN  SPORTS  STAFF  rolled  into  one.  The 
hard  work  is  fine,  but  I  would  like  to  do  it 
for  a  larger  daily  with  better  pay.  Excellent 
organizer  and  writer  with  a  good  eye  for 
page  design.  Box  3728,  Editor  &  Publisher. 

FORMER  EDITOR/Publisher  of  Chicago 
neighborhood  weekly  looking  for  position 
as  reporter  for  metro  daily.  Young  (22)  and 
aggressive.  Prefer  Zone  5  but  flexible. 
Write  for  clips  and  resume  Box  3712, 
Editor  &  Publisher. 

SPORTSWRITER,  seeks  entry  position  with 
daily  beginning  June.  College  sports  edi¬ 
tor  for  1‘2  years,  stringer  for  Cleveland 
Press  daily-weekly  and  magazine.  Edited 
local  softball  paper.  Photo  skills,  sharp 
layouts  with  clever  ideas.  Box  3718,  Editor 
&  Publisher. 

COLLEGE  SENIOR  desires  job  as  news  re¬ 
porter  for  daily  or  semi-weekly.  Any  size, 
anywhere.  2  years  experience  as  reporter, 
one  as  managing  editor  for  Ivy  school  daily. 
Science  bacKground,  Spanish.  Available 
mid-June.  Box  3721,  Editor  &  Publisher. 
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EDITORIAL 


FEATURES/LIFE-STYLE  specialist  now  | 
producingcrisply edited  copy,  bright  head-  i 
lines  and  stylish  layouts  for  medium  daily  : 
seeks  challenging  slot  with  qualiW  fea¬ 
tures  or  Sunday  magazine  section.  Skilled 
at  story  packaging,  coordinating  photos 
and  graphics;  VDT  trained.  6  years  experi¬ 
ence  includes  stmt  on  one  of  nation's  best 
newsfeatures  desks.  Box  3690,  Editor  & 
Publisher. 


EDITOR,  WEEKLY,  31,  seeks  return  to 
daily.  6  years  daily  experience;  general,  . 
sports.  Managing  Editor.  Excellent  refer-  j 
ences.  Zones  6,7,8,9.  College  grad.  John 
Shipman,  P.O.  Box  186,  Stanberry,  MO 
64489., 


VERSATILE  YOUNG  PRO 
Wire  service  newsman,  excellent  reporter, 
writer,  copyeditor,  for  key  reporting  or  city 
editor  post.  Fast,  aggressive,  enthusiastic 
and  accurate.  Box  3671,  Editor  & 
Publisher. 


J-GRAD  sportswriter,  28,  with  a  year's  ex¬ 
perience  with  a  morning  daily  desires  to 
put  down  roots  in  Zones  1,3  or  4  with 
community  oriented  daily.  Box  3805, 
Editor  &  Publisher. 


TIRED  OF  Superficial  coverage,  prize 
winner  wants  opportunity  to  maximize  skills 
as  political  and  government  analyst;  enjoy 
doing  major  research  projects  as  well;  solid 
experience;  master's  degree  in  political 
science  plus  additional  schooling;  espe¬ 
cially  strong  on  column  writing.  Box  3813, 
Editor  &  Publisher. 


SPORTS  Makeup  Man  Seeks  job  in  Zone  3, 
16  years  in  business.  Write  Scottie  Melt, 
402-A  Savage  Dr.,  Newport  News,  VA 
23602. 


SPORTS— Looking  for  desk  position  with 
some  opportunity  to  write.  5  years  experi¬ 
ence.  Have  EXTENSIVE  CLIPS  and  VDT 
experience.  PREFER  Southern  PM  or 
weekly.  Box  3806,  Editor  &  Publisher. 


VETERAN  SPORTS  REPORTER  with  3 
years  professional  daily  experience  in  writ¬ 
ing  and  desk  work  desires  to  relocate  with 
a  metro  daily  in  any  Zone.  Box  3528,  Editor 
&  Publisher. 


REPORTER— 9  years  experience;  BA  De¬ 
gree;  done  it  all-columns,  city,  county, 
state,  police,  sports  beats.  Award-winning 
features  and  investigative  pieces.  34  years 
old.  Zone  9,8,6.  Box  3817,  Editor  & 
Publisher. 


JOURNALISM  GRADUATE  seeks  sports 
reporting  job  in  Zone  2.  Experienced  in 
reporting.  Tim  Stablein,  858  California 
Court,  Aurora,  IL  60506.  (312)  897-6605. 


REPORTER— 9  years  experience  at  getting 
the  award-winning  stories  others  let  go  by. 
Stop  listening  to  tales  of  the  one  that  got 
away  and  read  the  story  in  your  newspaper. 
Box  3823,  Editor  &  Publisher. 


HIGHLY  COMPETENT,  experienced  pro¬ 
fessional  newsman,  bureau  chief,  25  years 
Europe  wire  agencies,  radio  reporting  cur¬ 
rently  specializing  east  European  affairs, 
NATO,  common  market  seeks  responsible 
position  charge  foreign  news.  Still  working 
Europe  but  eager  return  U.S.  Prefers  New 
England  zone  but  will  consider  others. 
Reply  to  Boite  38,  I.P.C.  1,  Blvd.  Char¬ 
lemagne,  1040  Brussels,  Belgium. 


REPORTER-PHOTOGRAPHER,  32,  knows 
government,  politics  inside  and  out  at  all 
levels.  Also  specializes  in  environmental, 
music,  outdoor,  survey  research  etc.  MAJ; 
BA  pol.  sci.  Mich.  State.  Prefers  zone  5  or 
2  daily.  Writes  fast  and  good.  Box  3829, 
Editor  &  Publisher. 


SEEKS  POSITION  IN  OHIO 
Sports  editor  with  7  years  experience 
seeks  job  with  top  Ohio  daily.  Excellent 
deskman  and  reporter  and  good  photog¬ 
rapher.  Reply  Box  3626,  Editor  & 
Publisher. 


MY  COLLEGE  DAYS  ARE  OVER!  Now  I 
need  a  job!  4  years  on  college  daily  as 
editor,  photographer,  reporter.  Also  layout 
and  production  experience.  Strong  sci¬ 
ence  background.  Box  3637,  Editor  & 
Publisher. 


EDITORIAL 


REPORTER 

Have  you  ever  wondered  what  liberal  arts 
students  do  while  their  j-school  counter¬ 
parts  are  otherwise  engaged?  I,  for  one, 
developed  a  correct  and  clear  style  of  writ¬ 
ing  while  pursuing  a  diverse  curriculum 
and  serving  as  the  editor  of  the  college 
newspaper.  With  substantial  writing  ex¬ 
perience,  an  MA  degree,  graduate-level 
journalism  courses,  and  knowledge  of  edit¬ 
ing  and  photography,  I  can  make  a  sub¬ 
stantial  contribution  to  your  newspaper. 
Reply  box  3831,  Editor  &  Publisher. 


VERSATILE  newswoman,  31,  with  daily 
and  major  metro  experience  as  reporter, 
suburban  editor,  copy  editor  with  slot  po¬ 
tential.  Seeking  job  in  Zone  1,  San  Fran¬ 
cisco  or  Philadelphia  areas,  preferably 
with  writing  duties.  Top  recommendations. 
Box  3474,  Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER  with  3  years 
weekly  experience  seeks  position  on  I 
weekly  or  daily  in  Midwest,  would  consider 
public  relations.  BS  in  public  relations/ 
journalism.  Doug  Rich,  P.O.  Box  71,  La  ! 
Cygne,  KS  6604D.  (913)  757-2763.  I 


YOUNG  but  experienced  reporter:  State 
and  national  awards,  4  years  variously  report¬ 
ing  features,  cops,  social  services,  courts, 
city  hall.  Itching  and  ready  to  jump  from 
medium  to  large  metro.  Box  3824,  Editor  & 
Publisher. 


EDITORIAL  ASSISTANT,  36,  professional, 
tired  of  Washington,  DC,  seeks  relocation 
anywhere  in  Zone  3,  and  rewarding  job! 
Box  3818,  Editor  &  Publisher. 


EDITOR  on  one  of  biggest  and  best  dailies 
seeks  to  swap  New  York  job,  3-hour  com¬ 
muting  for  key  post  on  smaller  paper,  even 
if  it  means  less  money.  Age  40,  newsman 
22  years.  Could  be  managing  editor;  news, 
business,  wire  or  section  editor.  Box  3815, 
Editor  &  Publisher, 


QUALITY-DEMANDING  editor  of  35,000 
daily,  staff  of  30,  seeks  executive  position 
with  metro  or  suburban  paper.  In  mid  30s. 
adaptable,  experienced  in  all  newsroom 
jobs  and  new  technology.  Box  3808,  Editor 
&  Publisher. 


REPORTER  with  desk  experience  ...  7 
years  m  journalism  and  MSJ  .  .  .  Woman, 
27,  who  is  solid,  versatile  and  enterprising. 
Box  3819,  Editor  &  Publisher. 


HARD  WORKING  STUDENT— politically 
oriented  self-starter  with  solid  writing 
skills,  varied  experience,  and  unlimited  po¬ 
tential  seeks  summer  job  with  respected 
daily  or  weekly.  Zones  1,2  or  3.  Box  3807, 
Editor  &  Publisher. 


TALENTED  feature  reporter-photographer 
with  eye  for  ideas  looking  for  challenges  in 
larger  market.  Daily  Layout,  darkroom, 
editing  and  VDT  experience  at  10,000  cir¬ 
culation  daily.  1975  UW-Wisconsin 
graduate.  Box  3801,  Editor  &  Publisher. 


BEAT  THE  COMPETITION,  Tough  general 
assignment  reporter  seeks  job  with  bigger 
daily,  preferably  Zone  8  or  9.  Summa  cum 
University  of  Massachusetts  grad  with  ILz 
years  on  small,  aggressive  Massachusetts 
daily.  All  beats.  Photography,  weekly  col¬ 
umn,  VDT  experience.  Strong  background 
in  Spanish.  Will  be  out  West  in  early  April. 
Box  3812,  Editor  &  Publisher. 


1978  Law  Graduate  with  journalism 
background  wants  reporting/editing  posi¬ 
tion.  Box  3804,  Editor  &  Publisher. 


JOURNEYMAN  REPORTER— Available  im¬ 
mediately,  seeks  small  to  large  daily. 
Loyal,  hardworker.  Will  relocate.  Guy  Sulli¬ 
van,  1360  Third  Ave.,  Sacramento,  CA 
95818,  (916)  443-8613. 


OVERSEAS  JOB  sought  by  bright,  young 
reporter  with  strong  background  in 
Spanish.  Summa  Cum  University  of  Mas¬ 
sachusetts  grad  with  IVz  years  daily  jour¬ 
nalism  experience,  specializing  in  politics. 
International  childhood.  Photography, 
weekly  column,  VDT  experience.  Box 
3810,  Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 
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EDITORIAL 


FORMER  weekly  and  small  (17,000)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
Totally-qualified  non-drinker.  Zones  4,  9. 
Box  2070,  Editor  &  Publisher. 


SEEK  metro  chain/magazine  which  would 
value  mature  reporter  on  national  growth 
(land  use  housing-energy-environment) 
beat.  Could  double  as  editorial  writer.  Box 
3738,  Editor  &  Publisher. 


PHOTO  EDITOR,  experienced,  looking  tor 
metro  publisher  committed  to  best  use  of 
photos  and  willing  to  grant  authority. 
Strengths:  extensive  photo  background, 
expert  pix  judgment,  initiator  of  eye¬ 
catching  assignments  and  layout.  Box 
3737,  Editor  &  Publisher. 


I'M  READY  TO  MOVE 
Editor  of  top-flight  feature  weekly,  27, 
seeks  city  editor  or  similar  position.  4  years  i 
of  daily  reporting,  experience  on  national  I 
news  magazine.  Will  relocate  from  Zone  9.  i 
Box  3745,  Editor  &  Publisher.  I 


SHIRT-SLEEVE,  take  charge  editor,  42, 
seeks  position  with  medium-size  or  small 
daily.  Knows  desk,  wire,  photography. 
Good  staff  motivator.  Thrive  on  competi¬ 
tion.  Zones  7-9.  Box  3743,  Editor  & 
Publisher. 


VETERAN  SPORTS  REPORTER  with  3 
years  professional  daily  experience  in  writ¬ 
ing  and  desk  work  desires  to  relocate  with 
a  metro  daily  in  any  ^ne.  Box  3528,  Editor 
&  Publisher. 


FREELANCE 


HISTORICAL  WRITER  seeks  outlet  for  his¬ 
tory  features  in  regionally  oriented  news- 
aper  page  or  supplements.  Experienced 
oth  in  book  and  newspaper  work.  Writes 
best  at  750  to  1,000  word  length.  Well 
suited  to  op-ed  pages.  Going  rates  accept¬ 
able.  Freelance.  Zone  2.  Joan  H.  King.  Box 
3658,  Editor  &  Publisher. 


PERSONNEL 


PERSONNEL  GENERALIST  with  5  years 
experience  (2  years  with  major  newspaper 
chain)  wants  to  return  to  newspaper  busi¬ 
ness.  Experienced  in  employment,  bene¬ 
fits  administration,  Hay  system.  Box  3714, 
Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTOJOURNALIST  wants  opportunity  to 
work  hard,  to  contribute  talent  and  energy 
to  photo  minded  newspaper.  Education 
and  experience  qualified.  For  resume, 
portfolio  write  Box  3694,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


EXPERIENCED,  YOUNG  and  assiduous 
photographer  seeks  employment  on 
weekly  or  daily  in  any  Zone.  Resume  and 
portfolio  available  on  request.  Clif  Page, 
526  Beryl  Dr.,  Kent,  OH  44240  (216)  673- 
0093. 


AGGRESSIVE,  creative  photographer/writ¬ 
er  with  BA  photojournalism  seeks  position 
on  growing  daily.  Any  Zone.  Portfolio  and 
clippings  available.  Scott  Woodham  (408) 
379-8487.  Box  3698,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER-Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box 
3821,  Editor  &  Publisher. 


PUBUC  RELATIONS 


FORMER  USAF  INFORMATION  OFFICER 
seeks  similar  position  in  civilian  world.  Has 
11  years  experience  managing  military 
public  relations  programs.  Edited  award¬ 
winning  weekly  newspaper  3  years.  Also  3 
years  experience  in  radio-TV  management. 
BA,  Journalism  (science  writing)  and 
graduate  work.  Just  returned  from  6 
months  holiday  in  Europe  and  ready  to  go 
to  vwrk,  any  Zone  or  overseas.  Write:  T. 
White.  P.O.  Box  251.  Panama  City,  FL 
32401  or  telephone  (904)  785-1669. 


PUBLIC  RELATIONS  professional  with 
newspaper,  magazine  and  government 
background  seeks  #1  PR  job  in  small 
company  or  #2  in  large  company.  Prefer 
Arizona  or  California,  but  will  consider 
other  areas.  Write  Box  3736,  Editor  & 
Publisher. 


ADDED  BONUS  FOR 
E&P  POSITIONS 
WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their 
magazines  several  days  later  than 
should  be  expected.  So.  while  you're 
awaiting  for  jusf  the  right  publisher  to 
see  your  POSITIONS  WANTED  ad 
we  mail  out  tearsheets  of  the  HELP 
WANTED  pages  to  our  Positions 
Wanted  advertisers  who  live  outside 
the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds 
by  Monday  morning— and  the  same 
chance  to  shoot  off  an  early  reply  to 
any  Help  Wanted  Ads  of  Interest! 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


51 


Top  Court  in  California  allows 
press  to  cover  juvenile  hearing 


Ciilirornia  State  Supreme  Court  agreed 
(l  ebruary  15)  that  the  press  should  not 
be  barred  from  a  hearing  to  decide 
whether  a  17-year-old  youth  should  be 
tried  as  a  juvenile  or  an  adult  in  a 
kidnap-murder  case. 

The  ruling  from  Justice  Stanley  Mosk 
came  in  a  case  from  last  March  involving 
the  murder  of  Rachel  Sparling,  36.  an  El 
Toro  mother  of  four. 

The  hearing  had  been  blocked  when 
the  public  defender's  office  objected  to 
an  order  permitting  the  news  media  to 
attend. 

Mosk  ruled  he  favored  the  "role  of  the 
press  in  monitoring  the  administration  of 
Justice  on  behalf  of  the  public"  in  prefer¬ 
ence  to  restraints  on  the  press." 

The  order  initially  issued  by  Commis¬ 
sioner  Ricardo  Toress  and  confirmed  by 
Superior  Judge  Peter  Smith,  was  ap¬ 
pealed  to  the  state  Court  of  Appeal  and 
then  to  the  Supreme  Court. 

Mosk  said  it  was  the  purpose  of  the 
Legislature  to  allow  press  attendance  at 
Juvenile  hearings. 

"When  past  media  coverage  relating 
to  a  case  has  been  neither  excessive  nor 
sensational  and  the  Jury  pool  in  the  Juris¬ 
diction  is  large,  a  court  does  not  err  in 
refusing  to  bar  press  representatives 
from  a  Juvenile  fitness  hearing. 

"Adequate  safeguards  are  available 
should  they  be  necessary  to  protect  the 
defendant's  rights  if  he  is  certified  to 
adult  court." 

Mosk  said  in  a  footnote  the  court  was 
not  deciding  whether  the  press  may  be 
restrained  from  disclosing  the  identity  of 
the  individual  involved,  as  provided  by  a 
Los  Angeles  Juvenile  Court  rule. 


Changes 


{Continued  from  paf>e  15) 

Series  of  stories  such  as  a  status  report 
on  the  city  and  county  helped  the  paper's 
new  image.  In  September  1977,  the  paper 
was  given  a  wholly-new  design,  called 
modern  vertical,  and  later  modified  some 
by  January  1978. 

Hoge  explained  that  the  appearance 
change  was  done  deliberately  all  at  once 
to  Jar  the  community  dramatically  and 
the  new  kind  of  Journalism  needed  a  new 
design  to  showcase  it.  Market  research¬ 
ers  found  readers  in  the  30s  liked  the 
changes,  those  whose  average  age  was 
57,  did  not.  A  minor  problem  came  with 
the  black  lines  which  were  associated 
with  may  ethnic  groups  with  memorials 
in  their  own  newspapers. 

The  circulation  losses  stopped  with 
graduate  gains  in  advertising  and  circula¬ 
tion  in  the  fourth  quarter  of  1977,  but  the 
changes  came  to  late.  Daily  News  losses 
had  reached  $11  million  per  year. 


Chief  Justice  Rose  Elizabeth  Bird  and 
Justice  Erank  C.  Newman  wrote  sepa¬ 
rate  opinions.  They  were  bothered  by 
condoning  a  Los  Angeles  Juvenile  Court 
rule  that  restricts  admission  to  its  ses¬ 
sions  to  representatives  of  the  "recog¬ 
nized  news  media." 

They  also  raised  the  question  of 
whether  the  First  Amendment  is  violated 
wiien  restraints  are  placed  on  the  publi¬ 
cation  of  information  secured  by  the 
news  media  as  a  result  of  being  admitted 
to  Juvenile  Court  proceedings? 

Ohio  bar  to  run 
institutional 
ads  in  print,  tv 

The  Ohio  State  Bar  Association  will 
begin  an  institutional  advertising  pro¬ 
gram  aimed  at  improving  the  public 
understanding  of  the  delivery  of  legal 
services. 

Fahlgren  &  Feniss,  Inc.,  a  national 
advertising  and  public  relations  agency, 
with  Ohio  offices  in  Cincinnati  and  To¬ 
ledo,  as  well  as  offices  in  Pittsburgh  and 
Parkersburg,  West  Virginia,  will  handle 
the  campaign  which  is  scheduled  to  begin 
in  April  of  1978. 

Sharon  Wead,  public  relations  director 
for  the  agency,  said  plans  have  been 
agreed  upon  by  the  Ohio  State  Bar 
Association — pending  research — to 
place  ads  largely  on  tv  supported  by 
newspapers.  She  said  the  ads  will  be 
pre-tested,  but  no  markets  have  been 
selected  at  this  time. 

The  action,  which  resulted  from  a  76  to 
I  vote  of  the  OS  BA's  Council  of  Dele¬ 
gates  in  November,  1977,  makes  the 
Ohio  Bar  the  third  such  state  association 
to  take  its  case  to  the  public  through  an 
advertising  campaign.  The  Oklahoma 
State  Bar  Association  began  institutional 
advertising  in  1976,  followed  by  the  Il¬ 
linois  Bar  in  1977. 

Annual  OSBA  membership  dues  will 
be  raised  to  fund  the  $550,000,  two-year 
advertising  program.  All  attorneys  in 
Ohio  must  be  licensed  by  the  Ohio  Su¬ 
preme  Court  to  practice  law  in  the  State, 
but  they  are  not  required  to  belong  to  the 
15.0{X)  member  association.  For  lawyers 
who  have  been  practicing  for  more  than 
six  years,  they  will  be  raised  from  $75  to 
$110.  Other  dues  increases  will  be  from 
$10  annually  to  $25  for  the  first  two  years 
after  admission  to  the  Bar  and  from  $40 
to  $60  per  year  for  lawyers  who  were 
admitted  from  two  to  six  years  ago. 

Although  advertising  will  be  aimed  at 
all  Ohio  citizens,  the  campaign  will  make 
its  greatest  effort  among  people  aged  25 
to  49  with  incomes  under  $25,000. 


Seaton  family  sells 
Coffeyville  Journal 

Agreement  for  sale  of  the  Coffeyville 
Publishing  Co.,  operating  the  lO.OtK)  cir¬ 
culation  evening  and  Sunday  Journal  and 
a  commercial  printing  business  here,  to 
Gannett  Co.,  Inc.,  was  announced. 

The  acquisition  is  Gannett's  first  in 
Kansas.  With  it,  the  Rochester, 
N.Y. -based  nationwide  publishing  com¬ 
pany  will  number  77  daily  newspapers  in 
.30  states  and  on  the  U.  S.  Virgin  Islands 
and  Guam. 

Richard  M.  Seaton,  resident  and  pub¬ 
lisher  of  the  Journal,  said  that  the  trans¬ 
action  will  be  closed  within  the  next  few 
weeks,  at  which  time  he  will  sever  his 
connection  with  the  Journal. 

Allen  H.  Neuharth,  president  and 
chief  executive  of  Gannett,  said  that  Sea¬ 
ton  will  be  succeeded  by  Dan  Hamrick, 
the  editor  of  the  Journal  since  1971  and 
its  general  manager  since  1974.  Previ¬ 
ously  Hamrick  was  a  news  staffer  with 
the  Associated  Press  for  1 1  years.  No 
other  changes  in  staff  or  operations  are 
planned,  Neuharth  said. 

Seaton  and  associates  acquired  the 
Coffeyville  company  in  1947.  No  other 
Seaton  interests  are  involved  in  the  Gan¬ 
nett  transaction.  The  Seaton  family  also 
owns  newspapers  and  broadcasting 
elsewhere  in  Kansas,  in  Nebraska, 
Wyoming  and  South  Dakota. 


San  Diego  edition 

(Continued  from  pafte  II) 

County,  according  to  Bert  Tiffany. 
Times  director  of  circulation.  More  than 
1.6  million  people  live  in  the  county  in 
nearly  600,000  households. 

In  other  expansion  moves,  Thomas 
announced  the  Times  would  open  re¬ 
gional  bureaus  in  Riverside,  60  miles  east 
of  Los  Angeles,  and  in  Santa  Barbara, 
1(K)  miles  to  the  north.  The  bureaus,  will 
be  under  the  direction  of  Murphy,  who 
also  has  been  assigned  responsibility  for 
the  Times  San  Francisco  bureau,  which 
had  been  under  the  direction  of  the  Na¬ 
tional  Desk. 

Bureau  chiefs  for  the  Riverside  and 
Santa  Barbara  bureaus  have  not  yet  been 
selected. 

Murphy's  Metropolitan  staff  in  Los 
Angeles.  Thomas  announced,  will  also 
undergo  expansion  with  the  addition  of 
four  general-assignment  reporters. 

'  To  better  monitor  the  expanded  local 
I  coverage,  Murphy  has  named  Noel 
>  Greenwood,  an  assistant  metropolitan 
I  editor,  to  the  new  position  of  senior  as¬ 
sistant  metropolitan  editor  with  respon¬ 
sibility  for  all  daily,  late-breaking  news, 
i  Murphy  has  assigned  to  Jack  Gould- 
ing,  another  assistant  metropolitan 
i  editor,  responsibility  for  day-to-day 
coverage  of  regional  bureaus. 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  . 

HAD  TO  HAVE...  / 
"r.  A  TOTAL  J 

5  SYSTEM,  TOTAL  Q 
J  SERVICE  AND 
i  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  going  to  be  a 
mammoth  job.  We  had  to  have  someone  that 
could  quickly  set  up  a  plateroom,  ;train  our 
people  and  supply  us  with  whateyer  it  takes  to 
go  offset.  Western  did  ail  of  it— what  a  relief." 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too— continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uiexTern 
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FIRST  PLACE  WINNERS:  From  left,  assistant  city  editor  Jerry  McKinney,  edi¬ 
tor  Ralph  Looney,  photographer  Norm  Bergsma,  and  staff  writer  Urith  Lucas. 


Serving  the  community 


A  newspaper  should  serve  its  community.  And  The 
Albuquerque  Tribune,  a  Scripps-Howard  newspaper, 
is  no  exception. 

The  New  Mexico  Press  Association  has  awarded 
The  Tribune  its  1977  Community  Service  Award  for 
the  paper's  Crime  Stopper  program — an  effort  to 
solve  crimes  that  has  been  astonishingly  successful  in 
its  first  year. 

This  is  the  10th  time  since  1960  that  The  Tribune 
has  captured  this  prize. 

The  Community  Service  Award  was  not  the  only 
first  place  prize  received  by  The  Tribune  and  staffers. 

Urith  Lucas  swept  first  in  spot  news  reporting 
while  Norm  Bergsma,  photographer,  took  first  in  best 
sequence  photography. 

Editor  Ralph  Looney  won  two  first  place  awards — 


one  for  editorials  and  one  for  columns.  This  was  the 
fourth  first  prize  for  editorial  writing  in  a  row  for 
him  and  brought  his  Shaffer  first  prizes  to  16  in 
the  past  13  years. 

The  editor  was  also  awarded  the^State  Bar  of  New 
Mexico'judicial  Media  Award  for  1977  for  Tribune 
coverage  of  the  courts  and  legal  profession.  Bergsma, 
and  assistant  city  editor  Jerry  McKinney,  also  won 
first  prizes  in  the  Albuquerque  Press  Club  competi¬ 
tion,  Bergsma  for  the  best  spot  news  photo,  and 
McKinney  for  editorial  writing. 

Six  other  T ribune  staffers  took  NMPA  prizes;  Sandy 
Graham  and  Scott  Slonim  in  spot  news  reporting; 
jack  McElroy  in  investigative  reporting;  Richard 
Stevens,  sports  writing,  and  Al  Cabral  and  Bill  Naegele 
in  photography. 


The  Albuquerque  Tribune 

a  Scripps-Howard  newspaper 
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